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ABSTRACT

This study aims to determine the effect of price discounts and product perception
of the value of shopping and buying behavior of consumers to the category of
fashion products. The research was carried out in a department store located in the
shopping center Tunjungan Plaza Surabaya. A total of 100 respondents were
volunteers in this study, while the limits studied fashion product categories
include apparel, handbags, footwear (shoes, slippers and sandals), as well as
accessories (glasses, jewelery and hats). The results of this study indicate that the
price discount hedonic effect on consumer spending. Similarly, the product may
increase the perception variable hedonic shopping. Furthermore, a positive effect
was also shown in the variable perception of consumer products for the shopping
utilitarian, hedonic and utilitarian shopping and have a positive influence on
consumer buying behavior in a department store.

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh harga diskon dan persepsi
produk terhadap nilai belanja serta perilaku pembelian konsumen untuk kategori
produk fashion. Penelitian ini dilakukan di sebuah department store yang terletak
di dalam pusat perbelanjaan Tunjungan Plaza Surabaya. Sebanyak 100 orang
responden menjadi volunter di dalam penelitian ini, sedangkan untuk batasan
kategori produk fashion yang diteliti meliputi pakaian, tas, alas kaki (sepatu,
sandal dan sepatu sandal), serta aksesoris (kacamata, perhiasan dan topi). Hasil
penelitian ini menunjukkan bahwa harga diskon berpengaruh terhadap belanja
hedonik konsumen. Begitu pula pada variabel persepsi produk dapat
meningkatkan belanja hedonik. Selanjutnya pengaruh positif juga ditunjukkan
pada variabel persepsi produk terhadap belanja utilitarian konsumen, dan belanja
hedonik serta utilitarian memiliki pengaruh yang positif terhadap perilaku
pembelian konsumen di department store.

Keywords: discount price, product perception, shoping value, purchase
behaviour.



