
 

 

 

ABSTRACT 

The purpose of this research is to determine the influence of 
destination image on the intention to revisittourist Surabaya in Suroboyo 
Carnival. This study uses the quantitative approach. The research variable 
are destination image and intention to revisit. The number of samples are 
100 samples. Data analysis technique arevalidity and reliability test, 
deviation standard, classical assumption test, regression analysis, 
hypothesis test.  

The result of this research showing that there is significant influence 
of intention to revisit. The evaluation from destination image attributes 
include :cognitive destination image, unique destination image, affective 
destination image. 
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INTISARI 

 

Tujuanpenelitianiniadalahmengetahuipengaruhdestination image 
terhadapniatberkunjungkembaliwisatawan Surabaya di 
SuroboyoCarnival.Penelitianinimenggunakanpendekatankuantitatif.Variabe
l yang digunakandalampenelitianiniadalahdestination 
imagedanniatberkunjungkembali, Jumlahsampel yang 
digunakandalampenelitianiniadalahsebesar 100 sample.Teknikanalisis data 
menggunakanujivaliditas&reliabilitas data, deviasistandar, ujiasumsiklasik, 
analisisregresi, ujihipotesis. 

Temuanpenelitianmenunjukkanbahwaterdapatpengaruh yang 
signifikanniatberkunjungkembaliwisatawanyang 
didasarkanpadabeberapaatribut, yaitu :cognitive destination image, unique 
destination image, affective destination image. 

Kata kunci : Destination Image, Cognitive Image, Unique Image, Affective 
Image 


