





The Institute of Southeast Asian Studies (ISEAS) was established as an
autonomous organization in 1968. It is a regional research centre dedicated to
the stucdy of socio-political, security and economic trends and developments in
Southeast Asia and its wider geostrategic and economic environment.

The Institute’s research programmes are the Regional Economic Studies (RES,
including ASEAN and APEC), Regional Strategic and Political Studies (RSPS),
and Regional Social and Cultural Studies (RSCS).

ISEAS Publications, an established academic press, has issued more than
1,000 books and journals. It is the largest scholarly publisher of research about
Southeast Asia from within the region. ISEAS Publications works with many
other academic and trade publishers and distributors to disseminale important
research and analyses from and about Southeast Asia to the rest of the world.



Southeast Asia’s
Chinese Businesses
in an Era of

klobalization
Coping with the Rise of China

| Hied by
~ Leo Suryadinata

Institute of Southeast Asian Studies
Singapore



First published in Singapore in 2006 by ISEAS Publications
Institute of Southeast Asian Studies

30 Heng Mui Keng Terrace

Pasir Panjang, Singapore 119614

E-mail: publish@iseas.edu.sg

Website: hitp://bookshop.iseas.edu.sg

All rights reserved. No part of this publication may be reproduced, stored in a retrieval
system, ot transmitted in any form or by any means, electronic, mechanical, photocopying,
recording or otherwise, without the prior permission of the Institute of Southeast Asian
Studies.

© 2006 Institute of Southeast Asian Studies, Singapore
The responsibility for facts and opinions in this publication rests exclusively with the

authors and their interpretations do not necessarily reflect the views or the policy of the
publisher or its supporters.

ISEAS Library Cataloguing-in-Publication Data

Southeast Asia’s Chinese businesses in an era of globalization : coping with the rise of
China / edited by Leo Suryadinata.
1. Chinese—Southeast Asia—FEconomic conditions.
2. Minority business enterprises—Southeast Asia.
3. China—Economic conditions—2000—
4. China—Foreign economic relations—Southeast Asia.
5. Southeast Asia—Foreign economic relations—China.
I. Suryadinata, Leo, 1941—
HD2358.5 A9872 2006

ISBN-13: 978-981-230-398-1 (soft cover — 13 digit)
ISBN-10: 981-230-398-7 (soft cover — 10 digit)

ISBN-13: 978-981-230-401-8 (hard cover — 13 digit)
ISBN-10: 981-230-401-0 (hard cover — 10 digit)

Typeset by Superskill Graphics Pte Ltd
Printed in Singapore by Photoplates Pte Ltd






vi CONTENTS

The Philippines

9.  China, the “Chinese Economy” and the Ethnic Chinese
in the Philippines
Teresita Ang See and Go Bon Juan
10. Public Palicy, Political Culture, and Ethnic Chinese
Businesses in the Philippines
Ellen H. Palanca

Singapore and Thailand

11, Ethnic Chinese Business in an Era of Globalization:
The Singapore Case
Ng Beoy Kui
12. The Changing Dynamics of Thailand CP Group’s
International Expansion
Pavida Pananond

Index

221

258

289

321

365







vii  THE CONTRIBUTORS

of Malaya in the post-graduate business programmes. He is Deputy
Chairman of the Socio-Economic Research Committee of the Associated
Chinese Chamber of Commerce and Industry of Malaysia.

Ng Beoy Kui is Sub-Dean/Associate Professor of the School of Humanities
and Social Sciences, Nanyang Technological University, Singapore. He
was formerly attached to the Economics Department of the Central Bank
of Malaysia (Bank Negara Malaysia) and the Southeast Asian Central
Banks Research and Training Centre (SEACEN Centre). His current
research interests include money and banking, macroeconomic
management, Chinese economy and overseas Chinese business.

Ellen H. Palanca is Professor of Economics and Director of the Chinese
Studies Program at the Ateneo de Manila University. Her area of research
includes China’s economy, regional economic integration, and ethnic
Chinese business.

Pavida Pananond is Assistant Professor in the Department of International
Business, Logistics and Transport Management, Thammasat Business
School, Thammasat University in Bangkok.

Wiyono Pontjoharyo is Lecturer, Faculty of Economics and head of the
Masters Management programme, Graduate School, Universitas Surabaya,
Indonesia. He specializes in strategic management, Chinese business,
and management accounting.

Djisman S. Simandjuntak is Chairman, Executive Board, CSIS
Foundation, Jakarta; Member, Board of Directors, Prasetiya Mulya
Business School; Chairman, Board of Advisors, Indonesian Institute of
Corporate Directorship; teaching at the Prasetiya Mulya Business School;
and Member representing Indonesia in the EU-ASEAN Vision Group
and Expert Group on East Asia Free-Trade Area.

Leo Suryadinata is Director of the Chinese Heritage Centre, Singapore
and adjunct Professor, Nanyang Technological University. He was former
Professor at the Department of Political Science, National University of
Singapore and Senior Research Fellow, Institute of Southeast Asian
Studies.



THE CONTRIBUTORS  ix

Thee Kian Wie is Senior Econemist at the Economic Research Centre,
Indonesian Institute of Sciences (P2E-LIPI), Jakarta.

Sarasin Viraphol is currently Executive Vice President (responsible
for business development), Charoen Pokphand Group. The Thai
multinational company operates businesses globally, which include
agribusiness, retailing, and telecommunications. Prior to joining the
business sector, he served in Thailand’s Ministry of Foreign Affairs,
attaining the rank of Ambassador. He was also previously an Assistant
Professor at Thailand’s Chulalongkorn University.

John Wong, Professor, is Research Director at the East Asian Institute
(EAI) of the National University of Singapore, He was formerly Director
of the Institute of East Asian Political Economy.









104 SUJOKO EFFERIN AND WIYONO PONTJOHARYO

Chinese businessmen in Surabaya. There are several reasons for this.
Firstly, Surabaya is the second city of Indonesia in terms of economic
and political importance. Business activities including export and import
activities have been well developed since hundreds of years ago. In fact,
many large, influential Indonesian companies are owned by Chinese from
Surabaya. Secondly, the reason is access, The researchers already know
many influential Chinese Indonesian businessmen in Surabaya who have
local and international businesses and are willing to cooperate and support
this study. Their support is imperative for the success of this study. More
specifically, this study attempts to answer the following research questions:

1. What are the characteristics of the Chinese Indonesians business
behaviours in terms of managerial ideology, organizational structure,
managerial functioning, inter-firm relations and business development?

2. To what extent does ethnicity and culture vis-a-vis business scale
influence their business behaviours in the light of globalization and
the rise of China?

THE ETHNICITY OF CHINESE INDONESIAN
Perspective of Ethnicity .

Ethnicity is about social classifications emerging within relationships in
which people distinguish themselves from others — the distinction between
“us” and “them” (Fenton 1999). The classification gives rise to so-called
ethnic groups where people possessing certain similar social identities
are grouped together. In this sense, the boundaries of ethnic groups may
be both symbolic (language, ancestry, religion, kinship, or more generally,
culture) and material, that is, constituted within structures of power and
wealth in a broader society. Ethnicity functions as a dimension in social
actions and organizations in various fields. Social, political and economic
relations among groups of people may be characterized by this dimension,
and this can be activated or suppressed in a wide variety of contexts.
According to Brown (1994), the state may influence the distribution of
power, status and wealth in society, and, hence, the type of situational
insecurities and threats with which individuvals and groups are faced. In
many post-colonial societies, there has been a high correlation between
ethnic identity and class membership (Eriksen 1993).

The above perspective provides the basis for explaining the ethnicity
of Chinese Indonesians. Virtually all the Chinese in Indonesia are either
themselves China-born immigrants or descendants of earlier immigrants
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to say that most of the Chinese Indonesian businessmen prefer to take
cautious action and to wait and see the dramatic changes in the
Indonesian social and political situation rather than say that they have
forgotten their bad experiences.

Ethnicity and Globalization

Wang (2004) compares ethnicity with the nation-state. Ethnicity is
described as a long-standing, historical and evolutionary process involving
a sense of cultural identification whereas the nation-state is a modern
phenomenon, can be built afresh and is shaped and controlled by
institutions such as the bureaucracy and political and legal systems. Wang
argues that nation-building processes in Singapore, Malaysia and Indonesia
have not finished yet and these may be made more complicated by the
fact that most Chinese have inherited a deep-rooted, demanding and
distinctive culture, something that is recognized as their civilization. To
move from a culture-based people to a state-based people, needs a mental
process that is not easy and takes time. While the process is still going
on, there is another development, that is, globalization.

According to Wang, globalization makes the Southeast Asian Chinese
look beyond national borders and even return to cultural identification.
The Chinese may try to take ddvantage of the globalization by wsing it
as part of the tactics of survival, of dealing with discrimination or injustices
that they feel within the nation-building processes. A mechanism is now
available to avoid some parts of nation-building that they do not like.
One interesting issue is raised by Wang here: How will the Chinese in the
Southeast Asia respond to global and transnational opportunities if opened
to them?

Tan (2004) gives a rather different perspective. According to her, the
Chinese Indonesian has had a long involvement in the nation-building
process since before the independence of Indonesia. The reformation in
Indonesia that has given Chinese Indonesians more space for public
participation should be the opportunity to improve their image in the
eyes of the other ethnic groups in Indonesia. Winarta (2004) and Dahana
(2004) also suggest that Chinese Indonesians enter non-economic fields
as a way to eliminate ethnic tensions and discriminations. Tan also
mentions that there is now increasing awareness of the Chinese
Indonesian to become involved in politics and other public areas to
fight against discrimination.
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Anything can happen in this era where there are so many political,
social and cultural changes both at national and global levels. Another
important fact in the globalization era is the rise of China as one of the
major economic powers, This could raise another interesting issue: How do
Chinese Indonesian businessmen respond to the rise of China? Hence,
empirical studies about this matter are needed to gain a deeper understanding
about the way Chinese Indonesian businessmen think and act.

CONFUCIANISM

Cenfucianism is a philosophy concerned with social, moral and
governmental problems (Suryadinata 1974), According to Suryadinata
(1974), tao is based upon human heartedness (fen) consisting of chung
(sincerity and honesty) and shu (altruism). Some other major values
also include frugality, asceticism, diligence and prudence (Xu 2000;
Cleary 1992).

Confucianism can also be divided into two inter-related concepts:
Vertical and horizontal order. The concept of vertical order represents the
relationships between those from higher and lower levels of the social
hierarchy, such as parents and children, family members (for example,
husband and wife, parents and children, and elder and younger brothers),
masters and servants, rulers and people, and so on (Suryadinata 1974).
Every social position contains ascriptive responsibilities and duties. Hence,
individuals bearing these names have ascriptive roles that must be fulfilied
accordingly (known as ).

The horizontal order refers to the relationship between people from
the same hierarchy. The person “invests” in a group, and the investment,
which he cannot afford to lose, becomes his “face” (Redding 1993). This
results in limited and bounded trust among particular groups called guanxi.
People trust their families, friends and acquaintances to build mutual
dependence and invest face on them. Family is seen as the basic survival
unit and the very foundation of society and the nation. The welfare of
individuals is seen as the family’s responsibility rather than the state’s.

Confucianism penetrates overseas Chinese society via a combination
of formal school education (for example, for countries like Singapore,
Taiwan and Hong Kong that adopt Confucian values in their education
system) and the family teaching of overseas Chinese throughout the world
(Redding 1993). Parents are constantly instilling notions of discipline,
order, and above all, identity within the family.
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responsibility of taking care of the welfare of the subordinates/employees,
fitting them into the right slots, the stewardship of resources, helping the
inefficient and being understanding. On the other hand, the employees/
subordinates should have strong, unquestioning obedience to their
employers and show the character of diligence in performing their jobs.

Personalistic relationship means that personal relationships and feelings
about other people come before more objectively defined concerns such
as organizational efficiency or neutral assessment of abilities. According
to Redding (1993, p. 165), who you know is more important than, or at
least as important as, what you know. Friendship is important in building
work relations. Authority is based upon the exchange of balancing
obligations through interpersonal and highly personal processes. The
upward flow of loyalty and conformity is exchanged for the downward
flow of protection, and this serves to stabilize the structure and dampen
the resentment of subordination, which is otherwise institutionalized in
industrial relations structures (for example, trade unions) (Redding and
Whitley 1990).

Limited and bounded trust refers to the use of family members/
trustworthy persons to run the critical functions of the organization to
enhance organizational efficiency in terms of identification with goals,
motivation, and confidentiality of information. Suspicion of professionals
may exist since they are seen as having potentials to undermine the
paternalistic/patronage relationships built by the owners/employers. Hence,
trust-based personal relationship is preferred as opposed to mneutral
relations. Nepotism is often used as a means of counteracting the problem
of limited trust that reinforces, as well as is a result of, the family business
form. In the Indonesian context, ethnic suspicion and antagonism between
Chinese Indonesians and pribumi that was shaped and reinforced by the
New Order regime has also caused some Chinese businessmen to trust
Chinese employees more than pribumi employees (Efferin 2002).

Organizational Structure

This study adopts the Aston organizational studies’ approach in describing
organizational structure (Redding 1993, p. 154). There are five major
dimensions, namely: Centralization, specialization, standardization,
formalization and configuration.

Centralization refers to a sense of where hierarchically in the
organization the majority of decisions are taken. It is argued that
OCBs tend to have higher level of centralization compared to Western
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network (guanxi) can be formed based upon many attributes such as
kinship, schoolmates, colleagues and common interests. (uanxi places
considerable emphasis upon unwritten codes of conduct to guard against
opportunistic behaviour of its members.

The fundamental principles are reciprocity, obligation, maintenance of
reputation and face (Chan 2000; Redding 1993). Before someone is
admitted into a network, his track record and reliability is inquired into.
Efferin’s case study (2002) has also shown that guanxi has been used as
a defensive and solidarity mechanism to cope with the ethnicity of Chinese
Indonesians (hostile environment). The network also serves as a source
of vital business information such as business partners, credit sources,
trustable employees and so on.

The application of guanxi can produce low transaction costs in economic
exchanges since many transactions, which in other societies require
contracts, lawyers, guarantees, investigations, and delays, are dealt with
reliably and quickly among the overseas Chinese by telephone, handshake,
or over a cup of tea (Low 1995; Yeung 1999). This does not necessarily
mean that legal properties are entirely missing but they are not prerequisites
to agreement and, for the majority of transactions, they can be ignored.

Business Development

Whitley (1991) provides some characteristics of the OCB. The OCB
tends to restrict their business to a particular area in which their specialized
skills and knowledge provide distinctive capabilities. In addition, their
development is primarily evolutionary within a given sector. Redding
(1993) also states that the person running it is most likely the majority
stakeholder and is deeply committed to the generation of a return for the
risk he feels personally responsible for. Borrowing money from banks is
commornly an area for inhibition since there is an anxiety of being over-
stretched. This reflects the conservative, cautious way of doing business
to conserve the family’s wealth that can be traced back to the old Confucian
principle of asceticism.

RESEARCH METHOD

This is a grounded decriptive-interpretive study performed from November
2004 to March 2005. The data collection methods used were interviews
and questionnaires. Interviews were conducted with ten Tionghoa
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The most popular source of financing is bank (57: 50.44 per cent},
followed by family sources (35: 30.97 per cent), others (12: 10.62 per
cent) and business colleagues (9: 7.96 per cent). Bank is also the most
popular choice in all categories of respondents. However, there are
differences between SMEs and LEs and between fofok and jigosen. The
percentage of SMEs choosing bank is much less than that of LEs whereas
the percentage of SMEs that prefer family source is much more that of
LEs. In terms of cultural orientation, the percentage of totok choosing
bank is much less than that of jiaosen. In contrast, the percentage of rotok
choosing family sources is much more than that of jiaosen. This reveals
that the role of banks as financial intermediary for Tionghoa businessmen
is crucial. In the case of SMEs and the rotok, the role of family sources
is almost as crucial as the bank. The following statements are noteworthy:

The bank is my favourite place as a financial source.... Using
family sources for financing our business involves personal
feelings. This makes the business inflexible. If we want to revise
the rate due to (macro) economic changes, we may feel
embarrassed or afraid to offend them. (Mr. Ming, LE, Torok)

At first, we used loans for tax purposes only. It was just to show
to the taxation agencies that we did not generate much profit. We
relied upon ourselves (for financing). But time has changed. It is
important for us to have bank loan in order to protect our own
money given the situation in Indonesia. For me, security is
everything. (Mr. Welly, LE, Jiaosen)

The results challenge the conventional view that borrowing money
from banks is commonly an area of inhibition for OCBs due to the
anxiety of being over-stretched. Family relationship is often considered
as a potential source of conflict. Given the importance of family as a
basic survival institution, many Tionghoa attempl to avoid conflict by
using banks for financing. Moreover, many Tionghoa still have trauma
due to the state’s repression and discrimination towards them in the past.
They are afraid for the security of their perscnal assets and investments
in the future. Hence, the bank is seen as a way of minimizing conflicts
among relatives and, simultancously, protecting family assets from
Indonesia’s unstable political situations.
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Human Resource Management (HRM) .

The results are described in Table 5.8. The respondents tend to accord
highest importance and most extensive attention upon selection and
recrvitment (57 respondents; 50.44 per cent). This is, then, followed by
performance appraisal (29: 25.66 per cent), training and development
(20: 17.70 per cent) and reward/punishment (7: 6.19 per cent). The same
pattern also happen in all categories.

The theoretical OCB model is only supported in the sense that
selection and recruitment was the most popular answer. However,
different from the model, reward and punishment was the least popular
choice, way below training and development. Hence, the statements of
Chinese pragmatism (refusing to spend money unless absolutely
necessary) and low emphasis on using professionals in HRM are
questionable in the context of Chinese Indonesian businesses. The
following statements are noteworthy:

We need professionals.... Even my father told me that if his
children were stupid, our companies would be better to be handled
by professional employees. Our real estate company is now 100
per cent managed by employees. I am concentrating on the
commodity trading company. If I were capable of developing it,
I would hand it over to my employees. (Mr. Ming, LE, Totok)

It’s true that this company is a family company but it is also a
professionally-managed company. Personally, I can feel the
changes in the last twenty-two years.... From the internal
perspective, we feel the complexity is so high that we must recruit
more professionals, From the external perspective, globalization
has produced more intense competition and change of regulations,
We need many professionals to support us with their ideas.
(Mr. Li, LE, Torok)

Many of the Tionghoa believe that selection and recruitment is
fundamental to everything. Recruiting the right people who already possess
certain cultural values, knowledge and skills simplifies the task of the
employers to train them and provide necessary resources. This, in turn,
increases the probability that a job will be done properly. This is quite
common in any culture. Much of Western human resource management
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Inter-Firm Relations .

The results are described in Table 5.11. It is previously stated that the
OCBs rely very much upon personal/familial bonds called guanxi since
trust must be built beforehand. However, the findings from question 39
provide a different picture. The number of respondents who relied upon
personal/familial bonds was only 39 (34.51 per cent). Thirty-seven
respondents (32.74 per cent) reported that the majority of their main
partners were previously unknown with best proposals whereas 37
respondents (32.74 per cent) had main partners almost equally between
previously known and unknown persons. Of those who had partners who
were mostly or almost equally previously known persons (76 respondents),
only 28 (36.84 per cent) had business partners originating from the family
circle (question 40). There were many more LEs with partners from
outside personal/familial bonds than had SMEs. Interestingly, the
percentage of the fofok having partners mostly from personal/familial
bonds was much less than the jiaosen. By contrast, there were far more
totok having partners outside personal/familial bonds than the jiaosen.
Apparently, personal/familial bonds are no longer the main source of
business partners. Once their companies grow to be large enterprises, the
Tionghoa need better/more reliable vendors and buyers. Consequently,
they must look beyond their existing friends/relatives to ensure the growth
of their businesses.

Furthermore, there are only 41 respondents (36.28 per cent) agreed
that trustable business partners are generally ethnic Chinese (question
44). Fifty-two respondents (46.02 per cent) disagreed with such a statement
and 20 respondents were unsure (17.70 per cent). Apparently, ethnic
identity is not an imperative consideration in choosing main business
partners, These are also strengthened by the findings from question 45.
Only 60 respondents (53.10 per cent) reported that their main partners
were mostly or entirely from ethnic Chinese. Forty-seven respondents
(41.59 per cent) had Chinese and non-Chinese almost evenly as main
business partners whereas 6 respondents (5.31 per cent) admitted that
their main partners were mostly non-Chinese, Similar patterns can be
found in all categories of respondents.

The findings from questions 44 and 45 reveal that business is about
rational calculation rather than mere ethnic solidarity, The Tionghoa have
learned that ethnic identity is not a guarantee for trustworthiness. They
cannot rely solely upon the Chinese community if they want to develop
their businesses. Some torok businessmen of very large businesses develop







































156 SUJOKO EFFERIN AND WIYONO PONTJOHARYO

(LE). The influence of Confucianism is demonstrated by categorizing the
respondents as totok or jiaosen. It is apparent that business scale matters
much more than cultural orientation. The question is why? There may be,
at least, three reasons for this phenomenon.

Firstly, culture needs to be seen as merely one of the resources available
to cope with business problems. Confucianism is a general philosophy
rather than a specific business philosophy. Hence, culture is referred to
when other resources (such as management knowledge/techniques) cannot
provide adequate answers to solve problems such as the lack of ideal
persons to fill strategic positions, information to make rational calculation
and guidance of successful methods in certain situations. Many of the
Tionghoa have had formal management training or employed many
graduates of business schools. The knowledge acquired have provided
them with many specific technigues to help them solve business problems
when their companies grow. Consequently, many of their traditional
practices that were used when starting up their organizations for the first
time are left behind.

Secondly, culture is not static but dynamic and, thus, subject to
modifications from its environment. The state’s cultural repressions in
the past have Westernized the Tionghoa’s ways of thinking and behaviour
in various spheres (business included). Anything related to the expression
of a Chinese identity was confronted and discouraged by the state.
Confucian values were only passed on to younger generations through
parental education and often taught as merely proper conduct in family/
private affairs. Hence, the Westernization process has transformed many
core Confucian values into peripheral values (or even abandoned) which
then lose their legitimacy and are easily diminished in daily interactions
in the public sphere. Thus, Confucian culture and business culture become
increasingly separated.

Thirdly, there has been a seemingly premature deduction of equating
Chinese business with small traditional family business in many
conventional literatures. Many aspects of the conventional OCB are
relatively similar to those of small/medium Tionghoa companies. Such
companies are family businesses but once they grow to be large companies,
their management philosophies and techniques will develop in response
to the demands of their technical environments. There are many examples
in Indonesia of how previously small/medium family businesses developed
to become the largest Indonesian companies and showed fundamental
transformation of their management practices, such as the Maspion Group,
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Wismilak, Sampoerna (which has become a public company ahd just
sold to Philip Morris), Wings Group, and so on.*

Furthermore, globalization and the rise of China do not imply that the
Tionghoa identify themseclves as belonging to the global Chinese
community. Tionghoa generations born after the 1950s have received an
Indonesian education and have been familiar with their identity as Chinese
Indonesian rather than Indonesian Chinese. They tend to see the two
phenomena as economic phenomena and, hence, their responses are more
towards business calculations. Although the reformation era (post 1998)
in Indonesia has given the Tionghoa freedom to learn and practise Chinese
culture openly, it is difficult to expect that they will have strong emotional
ties towards any global Chinese entity. Business is always about rational
calculations and the Tionghoa community is no exception.

It is hoped that this study demonstrates how combining data collection
based on surveys with in-depth interviews can provide more insights into
the relationships among culture, ethnicity and Chinese Indonesian business.
The aim is to complement conventional literatures — not to discount it.
Studies of ethnic Chinese business in Southeast Asia are important due
to their significant roles in the economy of the region. However, there
has been a tendency to make simple stereotypes about their business
characteristics. Such stereotypes are described in this study as the
conventional Overseas Chinese Business (OCB) model. Chinese
communities are actually plural and there is no simple one-to-one
relationship between Confucianism and business practices. Local context,
to some extent, determines the way they do business and this may
distinguish Tionghoa business behaviours from the Chinese of Malaysia,
Singapore or other Southeast Asian couniries.

Nevertheless, this study also has its limitations. Firstly, the results of
this study may not be fully applied to such countries. This study does not
claim that it can explain and predict the behaviours of all Tionghoa.
Individual differences in their business philosophies and attitudes exist
due to their different degrees of internalization of Confucianism and the
perceived senses of ethnic insecurities. Hence, more in-depth case studies
are needed to enrich our understanding of the Chinese Indonesian business.
In this sense, it is hoped that the results of this study could be useful in
providing an initial understanding of how their technical and institutional
environments have been intertwined and manifested in their businesses.

Secondly, the method of self-acknowledgement used in this study
may be a source of another limitation, It is possible that their self-
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identification contains some biases in categorizing themselves as totok
or jiaosen. However, such possible biases have been minimized by
explaining to them the differences between those two calegories.
Furthermore, almost all of the respondents were very sure in identifying
themselves even before the explanations were given, showing that the
terms make sense to them. Nevertheless, defining categories of ethnic
Chinese in Indonesia is always problematic. Suryadinata (2002) has
offered several possible ways of doing so, including objectively-defined,
society-defined and self-defined approaches. Whilst self-definition has
been chosen in this study, future studies in this area needs to consider
this matter and its implications carefully.

Thirdly, the sample size of this study is rather limited. Thus, problems
of representativeness may exist. However, this is the first study aimed at
gaining the actual thoughts of Chinese Indonesian businessmen in viewing
their businesses in relation to their culture and ethnicity. The findings, at
least, have provided a rather different picture from the so-calied OCB
model, that could inspire further, more focused studies in Chinese
Indonesian businesses and opened up more critical enquiries into the
relevance of the conventional OCB model in explaining overseas Chinese
businesses. Thus, the results need to be followed up by a series of further
research and should not be used as a sole, conclusive source of
understanding Chinese Indonesian businesses.

Notes

' The authors are grateful to Leo Suryadinata, Aris Ananta, Evi N. Arifin
and Andi Irawan for advice and comments. We are also thankful for
the assistance provided by various companies and businessmen whose
ideas and thoughts are described in this study. We also note with
gratitude the invaluable transcription and administrative support
provided by Dinny Arianti and the teaching assistants of the Faculty
of Economics, Universitas Surabaya.

2 The term Chinese Indonesian rather than Indonesian Chinese is used
to stress the social affiliation of the ethnic group, which identifies
itself as Indonesian people who have Chinese origin rather than as a
part of Chinese overseas society. However, they still, to various extent,
maintain and practise Confucian values.

* The term pribumi was politically created in the era of Dutch
colonialization. It refers to ethnic groups that are said not to have
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foreign origins (pure local origins/indigenous). The term ignores ithe
fact that what are presently known as indigenous groups are, at least
partially, the descendants of the intermarriage between various ethnic
groups, including the early Chinese immigrants. The use of the term
pribumi in this study is merely for the sake of practicality.

4 Two of them are among the interviewees of this study.
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