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Abstract 

Indonesia's tourism industry has a very important role to increase the contribution 
to the gross domestic product (GDP) as this will result in more foreign exchange 
earnings (since any foreign tourists spend an average of between 1,100 dollars to 
1,200 dollars per visit) and also provides employment opportunities for the people 
of Indonesia. Currently, Indonesia's tourism sector contributes to approximately 
4% of the total economy. In 2019, Indonesian government intend to double the 
increase up to 8% of GDP. 
 University of Surabaya in support of the tourism industry has made a 
program called educational tourism. In which this program is based on eco 
tourism, heritage tourism, rural tourism on the foundation of the empowerment of 
local people surrounding Ubaya Training Center, East Java, Trawas. 
 To support the path of this educational tourism program, a restaurant 
named Pawon Genitri with the concept of Green and Health Restaurant is 
developed. This concept is reflected in food products, food ingredients, cooking 
methods, and the way they are served. The Green concept is applied in the form of 
independent waste management by the customer by way of sorting the organic 
and non-organic waste. The minimalization of the use of Styrofoam and plastic 
and the maximalization of the use of materials that are environmentally friendly 
such as banana leaves for serving food and so on. 
 The Health concept is applied in the minimalization of the use of MSG, 
chemicals and dyes in food. The materials are also as fresh and organic as 
possible from the UTC’s garden and the surrounding community. Moreover, the 
cooking process will be done by not eliminating vitamin and mineral in the 
material. 
 The method which is used is single case study, the data are collected 
through observation, interviews with the pioneers and the practitioners and 
document collection. The findings from this case study can be considered a model 
for the development of other green and healthy restaurant. 
 
Keywords: Pawon Genitri, Green and Health, Educational Tourism, University of 

Surabaya 
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Indonesia's tourism industry has a very important role to increase the contribution 

to the gross domestic product (GDP) as this will result in more foreign exchange 
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earnings (since any foreign tourists spend an average of between 1,100 dollars to 

1,200 dollars per visit) and also provides employment opportunities for the people 

of Indonesia. Currently, Indonesia's tourism sector contributes to approximately 

4% of the total economy. In 2019, Indonesian government intend to double the 

increase up to 8% of GDP. 

 University of Surabaya in support of the tourism industry has made a 

program called educational tourism. In which this program is based on eco 

tourism, heritage tourism, rural tourism on the foundation of the empowerment of 

local people surrounding Ubaya Training Center, East Java, Trawas. 

 To support the path of this educational tourism program, a restaurant 

named Pawon Genitri with the concept of Green and Health Restaurant is 

developed. This concept is reflected in food products, food ingredients, cooking 

methods, and the way they are served. The Green concept is applied in the form of 

independent waste management by the customer by way of sorting the organic 

and non-organic waste. The minimalization of the use of Styrofoam and plastic 

and the maximalization of the use of materials that are environmentally friendly 

such as banana leaves for serving food and so on. 

 The Health concept is applied in the minimalization of the use of MSG, 

chemicals and dyes in food. The materials are also as fresh and organic as 

possible from the UTC’s garden and the surrounding community. Moreover, the 

cooking process will be done by not eliminating vitamin and mineral in the 

material. 

  

The method which is used is single case study, the data are collected through 

observation, interviews with the pioneers and the practitioners and document 

collection. The findings from this case study can be considered a model for the 

development of other green and healthy restaurant. 

 

Keywords: Pawon Genitri, Green and Health, Educational Tourism, University of 

Surabaya 
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 Indonesia's tourism industry has a very important role to increase the 

contribution to the gross domestic product (GDP) as this will result in more 

foreign exchange earnings (since any foreign tourists spend an average of between 

1,100 dollars to 1,200 dollars per visit) and also provides employment 

opportunities for the people of Indonesia. Currently, Indonesia's tourism sector 

contributes to approximately 4% of the total economy. In 2019, Indonesian 

government intend to double the increase up to 8% of GDP. 

  

 Tourism has the contribution in improving the ability of labour and 

business. The establishment of tourism objects increases employment and 

business opportunities both directly and indirectly. The establishment of tourism 

objects increases employment opportunities, for example in terms of 

accommodation, restaurants, tourism transport, recreational parks, and souvenirs. 

The existence of the tourist spots can also support the increase of people’s 

income. Expenses and expenditures of visitors will increase the revenue and 

profits for local people. Many local people take advantage of the tourist spots as 

the fields for a living. 

 DR. Yuswandi A. Temenggung – (Directorate General of Regional 

Finance Office) Stated that Indonesia once experienced a golden period of 

development of tourism. In 1995, tourism sector was the largest foreign exchange 

earner sectors, with foreign exchange earnings of about 15 billion US dollars, 

when the export of wood, textiles, oil and gas were decreasing. But after 1998, 

tourism sector has decreased significantly as a result of social and political 

upheavals in the country, and the arrival of foreign tourists dropped drastically as 

the result. Moreover, events of terrorism, Avian influenza and security 

disturbances in the country also had implications for the declining number of 

foreign tourists, including the travel warning policies from several countries to 

visit Indonesia.  

 In Indonesia, tourism began actively developed and promoted a number of 

years under the slogan "Wonderful Indonesia", which was followed by district 

govenrnment’s promotions to visit their area (www.Indonesian.travel). This 

http://www.indonesian.travel/
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indicates that the presence of tourism is quite important to be developed and has a 

major effect in the Indonesian economy. 

The existence of tourism is basically very promising. The need of traveling is not 

limited though a state of crisis is happening. As quoted in the tourism article in 

2011 (suarapembaruan.com) which stated that "Tourism data in 2009 during thet 

time of global crisis, Indonesia tourism revenue actually increased by 0.36%, 

while exports fell to 14% ". This happened because in any state of crisis, people 

need recreation and tourism activities. 

 Based on the data provided by Bureau of Central Statistic (BPS), in 2010,   

the number of foreign tourists visiting Indonesia from 20 entrances, some 7 

million people were recorded (increased by about 10.74% compared to the 

previous year), withan an average stay for 7-8 days and the average  expense a 

total of approximately 995 US $ (in 2009). This data showed that in the 

perspective of national development, tourism sector had significant contribution 

to the increase of Gross Domestic Bruto, especially if it had been linked with 

Hospitality and Restaurant sector. 

 According to Maslow’s theory of need, food is one of the basic human 

needs. Because it is one of the basic needs, the fulfillment of the food becomes an 

absolute must if human wants to be able to maintain its survival. Once basic needs 

are met, the human will be able to think of reaching other needs. Social needs, 

confidence (self esteem) and self-actualization (self-actualization) are the top 

three human needs. 

  However, it does not seem to apply anymore now. Food is no longer the 

product of consumption to meet the biological needs of man alone. Food is now 

becoming a new lifestyle in the community. Food turns into a culinary industry 

which is not only about taste but also about men’s other needs which is to 

socialize and actualize themselves. Therefore, a growing culinary industry today 

provides space for consumers to be able to get together with the community 

through room service or other services. Unsurprisingly, the current culinary 

industry grew enormously. There are several things that indicate that. It is at least 

seen from the pattern of people’s consumption which began to shift to ready-to-

consume food and beverages (Bureau of Central Statistic, 2012). 
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 The contributions of the culinary sector which fall into the category of 

Trade, Hotel and Restaurant in GDP is also quite large. The three main sectors of 

the GDP in the year 2008 - 2012 is the Agricultural Sector; Processing industry; 

and Trade, Hotels and Restaurants. The three sectors has a role of more than half 

of the economy which is 56.3% in 2008, 55.0% (2009), 53.8% (2010) and 52.8% 

(2011) As well as 52.3%. 

  In the first semester of 2012. In 2011 the Processing Industry 

sector contributed to the economy in total of 24.3%, 14.7% of Agricultural and 

Trade Sector, Hotels and Restaurants gave 13.8%; the same as in the first 

semester of 2012 the composition has not changed, they were Processing industry 

Sector by 23.6%, 15.0% of Agricultural and Trade Sector, Hotels and Restaurants 

gave 13.7% (Bureau of Central Statistic’s Strategic Data, 2012). 

 In 2006, when the creative industry roadmap was drawn, the culinary 

sector has not entered into one part of the strategic industries that would be 

developed. There were only 14 sub-sectors of major concern to the government 

(Ministry of Trade, 2008). At that time, fashion and advertising industry were the 

largest contributors to the growth of creative industries in Indonesia. But in 2011, 

the position was shifted and replaced by the culinary industry that has entered into 

sub-sectors within 15 ranks in the creative industries. The subsector of culinary 

contributed the largest revenue for the creative industry in Indonesia, or 

approximately 32.2% of the total contribution of the creative industries to GDP in 

2011, or about Rp169,62 trillion. And then followed by fashion and advertising 

(Investor Daily, 2012). 

 The entry of the culinary industry into a part of the development of the 

creative industry in Indonesia is the realization of the government of the great 

potential in it. In addition to the total population of Indonesia as a huge domestic 

market, Indonesia is also rich in local diversity, namely the variety of traditional 

foods in each region. 
University of Surabaya (Ubaya) is a private university under the University of Surabaya 

Foundation headquartered in South Ngagel Jaya Street 169, Surabaya. University of Surabaya 

(Ubaya) has three campuses with different designation, namely, Ubaya Campus 1, which is located 

at 169 South Ngagel Jaya, Surabaya, is the headquarter location (Rectorate), personnel 

administration and lectures for Diploma 3 (D3).  Ubaya Campus 2 is located at Raya Kalirungkut 
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Street, Tenggilis Mejoyo, Surabaya, which is where the undergraduate and graduate lecturing 

activities are held along with other supporting facilities. Ubaya Campus 3, which is located in the 

village Tamiajeng, District of Trawas, Mojokerto, a campus that serves as a training ground for 

Ubaya’s students and employees in order to improve the soft skills and Teamwork Building. The 

campus is better known as Ubaya Training Center (UTC), which occupies an area of about 40 

hectares on the slopes of Mount Penanggungan. This area is also known in East Java as a natural 

tourism area of mountain, because here lie many natural tourist destinations along with its 

supporting facilities. 

In the development, UTC also provides training activities for customers from outside 

Ubaya, be it universities, elementary, junior and senior high schools and companies. This is surely 

an opportunity for Ubaya to extend the functionality of UTC as a business unit. Currently, UTC 

also manages nature education program called Penanggungan Adventure, an eco-tourism program 

(study of nature) based on three pillars: education, local people’s community, and conservation 

(environmental and historical heritage).  

 In this regard, as part of (one of the supporting units) the implementation 

of the training activities / workshops or Penanggungan Adventure program on 

average per year occupied by approximately 25 thousand to 35 thousand people is 

Genitri Canteen, which is located at the midpoint of the UTC complex. This 

canteen occupies a land area of about 15 x 20 meters, with 2.5 floor which is 

designed as semi-open building. Tables and chairs are made of wood, the wall is a 

combination of concrete and wood. In addition to the kitchen, canteen is also 

equipped with toilets for men, women, and disabled people (along with the track). 

Genitri Canteen building accommodates or facilitates the activities of the buffet of 

350 people at once.  

 For all this time, Genitri Canteen has been conceptualized only as a 

supporting unit of education or outbound / workshop, and serving the customer 

group with a maximum capacity of 800 people per day. This concept has also 

been done for years, with the number of the customer recorded an average of 25 

thousand to 35 thousand people per year which come in groups. The customers 

come from a variety of backgrounds, ranging from elementary school students, 

junior high school, senior high school, college, community, enterprises / 

corporates, and also the internal staff of Ubaya. 

 Their entire consumption needs are handled by Genitri Canteen, involving 

cooks and supplier of food materials or food from the local people and their own 

Genitri Canteen chef. In conclusion, over the years the cafeteria has also been  
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contributing to the income of the local people around. Menus (meals, drinks or 

snacks) which are served are mostly archipelagic or traditional menu, by 

considering the taste of urban travelers while in rural areas. Currently, the name 

Genitri Canteen is changed to Pawon Genitri in the course of its business 

development. 

 

METHOD 

 This project uses action research method, in which the writer also act as 

the practitioner in several activities. This study could also be categorized as single 

case study, namely the development of educational tourism located in Subregency 

of Trawas, Mojokerto, managed by University of Surabaya. The data are collected 

through observation, interviews with the pioneers and practitioners of PAWON 

Genitri Development, and document collection.  

 The development of Pawon Genitri in this paper is based on the 

empowerment of UTC’s plantation and local community. Pawon Genitri which is 

based on local community means that the selection of local menus that have 

distinctive local characteristics, the development of local communities in the form 

of cooking training and the selection of raw materials and allows local people to 

be involved in the development and management, and allow the public to get great 

benefits. 

 

DISCUSSION 

 With the facilities, resources, potential and strategic location (because it is 

located in the heart of nature of Trawas, County of Mojokerto, East Java), so the 

Genitri Canteen is worth to be developed into an independent business unit, not 

just to be a supporting unit providing buffet meals for visitors UTC. Its role as a 

supporting unit does not allow Pawon Genitri to serve the needs of individuals or 

families who want food / drinks / snacks outside the given menu and buffet time. 

In other words, the canteen has only been serving as a kind of "public kitchen" for 

groups of visitors of UTC that can only serve the ordered and predefined schedule 

of mealtime. 
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Hence by observing the potential that exists, Pawon Genitri is eligible to 

be developed as a separate business unit which has all day dining concept (can 

serve the customer all the time), capable of serving the customer individual / 

family with more varied menus, and the customer is not only limited among the 

visitors of UTC. All this time, the outside customers (not visitors of UTC) can not 

be utilized because Pawon Genitri only serves visitors of UTC. In fact, the 

potential of the customer from outside is huge, considering the location of UTC 

(Genitri Canteen) is in the natural tourist sites of Trawas. 

As a first step, to adjust to the new concept of the canteen, the name will 

be changed into Pawon Genitri, which will promote the concept of Green and 

Healthy Resto. The concept of green becomes important because Ubaya’s 

position as a campus that is concerned about environmental issues. The 

commitment is shown in concept of UTC’s establishment that combines education 

with nature conservation, as well as the arrangement of green areas in Ubaya 

Campus 2 in Tenggilis. Because of this commitment, Ubaya won the Indonesia 

Green Award (IGA) for three times for the category of Green Campus in 2012, 

2014, and 2016 from the Ministry of Industry and the Ministry of Environment 

and Forestry. 

Green concepts will be applied in Pawon Genitri in the form of 

independent waste management by the customer. As part of the effort to socialize 

the concern about environment, the customers are encouraged to dispose their 

leftover into a basket according to the type of waste disposal, namely organic or 

non-organic. This concept has been implemented in canteens on campus 2 Ubaya 

Tenggilis. Additionally, Pawon Genitri will minimize the use of unrecyclable 

goods, such as styro foam or plastic. Instead, Pawon Genitri will maximize the 

use of environmentally friendly goods such as banana leaves for wrapping or 

serving food, wicker plate, glass or teapot of wood or pottery. 

While the concept of healthy will be implemented in several ways, 

including minimizing the use of MSG, chemicals or dyes in food. The materials 

that are going to be processed are also fresh (direct from local farmers), also as 

much as the organic vegetables are derived from UTC’s garden. In addition, the 

process of cooking is done by not eliminating vitamin and mineral content. 

adminperpust
Highlight
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Green and healthy concepts are implemented to differentiate Pawon 

Genitri from the competitors which are located around UTC complex. 

Competitors which are located closest to pawon Genitri are Vanda Gardenia, 

Warung Desa Trawas, and Fish Grill and Resto Mrs. Rajab. Vanda Gardenia 

brings the concept of foodcourts, the manager provides a venue for a variety of 

tenants. Menus which are provided by the tenant are common menus like Chinese 

food, Satay, Javanese noodle, as well as other common menus. While Warung 

Desa Trawas brought the concept of the restaurant which also features a 

swimming pool, outbound activities, cottages, and a meeting room. Menus which 

are provided are Chinese food and Nusantara food. Not much different, Grilled 

Fish and Resto Mrs. Rajab also provide Chinese and Archipelago Food, and 

includes fishing pond as well as the cottage. 

Observing the condition of the competitors, the concept of green and 

health was designed to be a distinguishing element (differentiation) of the three 

competitors of which they generally only place themselves as restaurant without 

certain concepts of social dimension. Pawon Genitri’s distinguishing element will 

also appear on a few things, namely the aspects of product (the available menu), 

place (location) and promotion (method of promotion). 

Although being equally having Nusantara menus, Pawon Genitri will be 

presenting “village” oriented food and beverages which are healthy and "exotic" 

for urban travelers, such as corn rice, Urap-urap, salted fish, snacks , Banana or 

boiled Potatoes, boiled Peanuts, fried Tape, and the like. Pawon Genitri will also 

serve "village" drinks like wedang Secang (Sappan wood hot drink), ginger drink, 

and so on. To strengthen rural/village sense, the menus will be served by using 

Banana leaves and traditional cutlery which are made of pottery, rattan or wood. 

The development of the product differentiation which will be done through 

training to the local people who will be involved as vendor or cook. 

As for the location, Pawon Genitri also has its own advantageous view 

(the scenery as the view). Pawon Genitri is surrounded by natural green space and 

has the beatiful scenery of Mount Penanggungan as its background of which the 

competitors do not have (especially Mount Penanggungan as its background). 

Pawon Genitri will have service in four location inside UTC, they are Genitri 
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Canteen building (which will be changed as Pawon Genitri), 15 x 30 meter 

swimming pool, the terrace of Ubaya Penanggungan Center (UPC, two story 

building which displays a collection of the remnants of civilization of Majapahit 

kingdom and the center of art and culture), and UTC’s gate area. Especially for 

the terrace of UPC, customers will be spoiled by the view of Mount 

penanggungan, since this location directly faces Mount Penanggungan without 

any barrier and the terrace of Salacca cottage  

 

         

   

   
 

Image 1 

Pawon Genitri Green and Healthy Restaurant area 

As for the promotion, Pawon Genitri will integrate itself with the promotion of 

UTC’s facility and Penanggungan Adventure educational and natural tourism 

program. Pawon Genitri will be promoted through video which is aired on the 

television in every cottage, along with the menu list both in the restaurant and 

cottage to facilitate delivery service. Moreover, it will also be promoted through 

posters around UTC, UTC’s website, and tourism exhibitions which are 

periodically attended by UTC and also Penanggungan Adventure program (such 
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as Majapahit Travel Fair which is annually held by Provincial govenrment of East 

Java). Besides, Pawon Genitri will also be promoted by travel agent which has 

been UTC’s partner for the last years and Penanggungan Adventure program) 

 The existence of this business unit of Pawon Genitri can encourage the 

growth of the economy of the villages around UTC, including through the supply 

of foodstuffs and beverages. Moreover, as has happened these years with Genitri 

canteen, some local people have been involved in the cooking process or 

provision of certain menus under the supervision of Pawon Genitri management. 

With the development of the concept of Pawon Genitri, the involvement of local 

people will be more intense and ultimately will help drive the economy and 

improve household incomes around. The existence of Pawon Genitri will 

strengthen the involvement of local communities in stimulating local economic 

growth, things that had previously been done by Ubaya through business units of 

Penanggungan Adventure program and the implementation of training activities in 

UTC. Moreover, since the inception of UTC, the Institute for Research and 

Community Service (LPPM) Ubaya has developed a variety of community 

service programs in the area around UTC. 
CONCLUSION 

 This study shows that the development of restaurant business has an 

important role as the expansion of local culinary industry. The products of the 

restaurant are made in the emphasis that the development of local cuisine and the 

development of education by teaching the process of local cuisine production and 

the selection of raw material. Campus’ and local people’s additional revenue can 

be gained by managing human and natural resources. 

 
RECOMMENDATION 

 Every predesigned activities can be considered as the material for comparative study in 

the establishment of restaurant by presenting local taste and socio-cultural as well as economic 

empowerment aspect of the society and the aspect of learning and education  
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FOREWORD 

We are delighted to welcome you to 14th International 
Symposium on Management (INSYMA) Tanjung Pinang, Riau, 
Indonesia. The high quality of the papers and the discussion 
represent the thinking and experience of researchers, academics 
and practitioners in the particular fields. Their contributions 
helped to make the conference as outstanding as it has been. 
This proceeding is a compilation of papers submitted for the 14th 
International Symposium on Management (INSYMA) conducted 
by the Department of Management, the Faculty of Business and 
Economics, University of Surabaya (UBA Y A) themed "A BIG 
PUSH TO WORLD-CLASS TOURISM: STRATEGIC 
ANALYSIS AND OPPORTUNITIES". The conference 
organizers have put together both the latest research and provide 
an opportunity to make friendship and new acquaintances. 
The 14th INSYMA is a means for participants consisting of 
researchers, academics and practitioners to have a discussion 
forum. The event is expected to enable participants in sharing 
initiatives, ideas and efforts from the results of research and 
discussion concerning how to create a Big Push in a strategy to 
deal with all the challenges and find opportunities in the tourism 
industry of each country to be a world-class tourism. 
In this opportunity, we would like to say that we are greatly 
honored by all presenters and participants' presence both from 
Indonesia and from other country. We would like to share our 
grateful to the Sponsorship and partnership in this 14th INSYMA. 
This theme represents strategic analysis and opportunities of 
implementation that will extend far beyond the sector, as tourism 
enhances province's reputation as a premier destination to visit, 
invest, work-live, and integration with the global community. 
The strength of tourism destination product will be counted and 
will continue to find ways how economic integration in tourism 

ISBN: 978-602-73852-1-4 iii 
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sector can achieve the sustainability of: growth of economic, 
prosperity and welfare to all countries. 
Finally, we would like to thank the researchers for their 
willingness to share their research and ideas. Without their 
efforts, this proceeding would not possible. The committees and 
editors deserve special thanks for their outstanding effort in 
reviewing and preparing the event and manuscripts for 
publication. We hope that this compilation of papers can enrich 
our perspective in Tourism strategic analysis and opportunities. 

iv 

Tanjung Pinang, March 3rd, 2017 
Prita Ayu Kusumawardhany 

Chairwoman of 14th INSYMA 

ISBN: 978-602-73852-1-4 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

CONTENTS 

FOREWORD 

CONTENTS 

FINANCE & ACCOUNTING 

I. THE INFLUENCE 
OF FINANCIAL KNOWLEDGE, 
FINANCIAL CONFIDENCE, AND INCOM 
EON FINANCIAL BEHAVIOR AMONG 
THE WORKFORCE IN JAKARTA 
Agus Zainul Arifm, Kevin, Halim Putera Siswanto 

2. THE EFFECT OF.PROFITABILITY, 
TANGIBILITY, SIZE, GROWTH AND 
LIQUIDITY TO LEVERAGE OF 
BUSINESS ENTITIES LISTED IN 
INDONESIA STOCK EXCHANGE ON 
PERIOD 2011-2015 

111 

v 

3 

Ayrin Corina, Werner RiaMurhadi, Liliana Inggrit Wijaya 4 

3. THE EFFECT OF FIRM FUNDAMENTAL 
FACTORS ON CAPITAL STRUCTURE 
OF CEMENT AND CHEMICAL 
INDUSTRIES LISTED IN INDONESIA 
STOCK EXCHANGE 
D. Agus Harjito, Robert Oktama 

4. THE INFLUENCE OF CORPORATE 
GOVERNANCE, CAPITAL STRUCTURE 

ISBN: 978-602-73852-1-4 

5 

v 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

AND FIRM SIZE ON FIRM VALUE WITH 
FIRM PERFORMANCE AS AN 
INTERVENING VARIABLE 
Dodik Wahyudi, Abdul Hadi, Fifi Swandari 6 

5. THE IMPACT OF 
INTERNATIONALIZATION AND R&D 
ON FIRM PERFORMANCE 
Elsandra Juwana, Deddy Marciano 8 

6. TEST OF JANUARY EFFECT, DAY OF 
THE WEEK EFFECT, AND ROGALSKI 
EFFECT ON MANUFACTURING FIRMS 
LISTED IN INDONESIA STOCK 
EXCHANGE 
Fauzia Wijayanti, Zaenal Arifin 9 

7. FACTORS AFFECTING THE VALUE OF 
THE COMPANY AND HEDGING ON 
INDUSTRY COMPANIES LISTED IN 
BEl 
Firdaus AR, Suyadi, Harndi Agustin, Emkhad Arif 10 

8. OWNERSHIP STRUCTURE AND BANK 
PERFORMANCE IN INDONESIA 
Harndi Agustin, Azmansyah, Karnar Zaman 12 

9. EFFICIENT OR OPPORTUNISTIC 
EARNINGS MANAGEMENT 
CONCERNING THE EFFECT OFF AMIL Y 
OWNERSHIP, FIRM SIZE, AND 
CORPORATE GOVERNANCE 
PRACTICES 
Inez Devina, Hanna l3 

vi ISBN: 978-602-73852-1-4 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

10. STOCK AND BOND CORRELATION IN 
TERM OF CONTAGION AND FLIGHTS 
REFER TO UNCONVENTIONAL 
MONETARY POLICY 
Isye Nur Isyroh, Zaiifri Ananto Husodo 

11. STOCK RETURN PREDICT ABILITY BY 
USING MARKET RATIO, TRADING 
VOLUME, AND STOCK VARIANCE 
Klaudia Fraulein Tejosaputro, Werner RiaMurhadi, 
Bertha Silvia Sutejo 

12. CASH CONVERSION CYCLE AND FIRM 
PERFORMANCE: EVIDENCE FROM 
INDONESIA 
Lukas PurWoto, Caecilia Wahyu Estining Rahayu 

13. MERGER OF PROVINCIAL AND 
DISTRICT OWNERSHIP SAVING AND 
LOAN (S&L) AND MARKET 
POTENTIAL IN TOURISM SECTORS 
Marijati Sangen, Fifi Swandari 

14. ROLE OF SUSTAINABLE GROWTH 
RATE TO INCREASE COMPANY'S 
VALUE 
Rosemarie Sutjiati 

15. FACTORS AFFECTING THE CAPITAL 
STRUCTURE AND EFFECT ON ITS 
PERFORMANCE 

14 

15 

17 

18 

20 

Samuel Pramana Dwidjaja, Werner R. Murbadi, Mudji Utami 21 

16. THE IMPACT OF FUNDAMENTAL 
FACTORS ON INDONESIA STOCK 

ISBN: 978-602-73852-1-4 vii 



l4th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

EXCHANGE COMPOSITE INDEX 
Sri Zaniarti 22 

17. TOWARDS EXCELLENT HOSPITALITY 
INDUSTRY THROUGH MANAGEMENT 
CONTROL SYSTEM FRAMEWORK 
Stanislaus Adnanto Mastan, 23 

18. THE EFFECT OF TUNNELING, 
PROFITABILITY, LEVERAGE AND SIZE 
TOTHEFUTUREFIRMPERFO~CE 

AND FINANCIAL DISTRESS ON THE 
CONSUMER GOODS SECTOR (ASEAN 
STOCK EXCHANGE 2011-2015 PERIOD) 
Steffi Felicia, Werner R. Murhadi, ArifHerlambang 25 

19. ANALYSIS OF FINANCIAL LITERACY 
IN MICRO BUSINESS IN PEKANBARU 
INDONESIA 
Susie Suryani, Eka Nuraini, Evizal Abdul Kadir, Surya 
Ramadhan 27 

20. ISLAMIC SHARE PRICES 
DETERMINANT EMPIRICAL STUDY ON 
ISLAMIC CAPITAL MARKET 
Sutrisno 28 

21. HUMAN RESOURCES IN PERSPECTIVE 
ACCOUNTING SHARIA 
Zarah Puspitaningtyas 29 

22. THE ROLE OF BUSINESS INCUBATOR 
IN DEVELOPING DIGITAL STARTUP IN 
INDONESIA 
Andy Saputra 30 

viii ISBN: 978-602-73852-1-4 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

23. THE INFLUENCE OF FUNDAMENTAL 
FACTORS TO FIRM'S SHARE PRICE 
INCLUDED IN 2015 KOMPAS 100 INDEX 
Ika Y anuarti, Helena Dewi 

HUMAN RESOURCES 

24. THE ROLE OF ENTREPRENEURSHIP 
CULTURE AND ENTREPRENEURSHIP 
COURSE TOWARD 
ENTREPRENEURSHIP INTENTION 
AMONG STUDENTS 
Ivana Krisantana, Noviaty Kresna Dannasetiawan, Elsye 

31 

Tandelilin 35 

25. GROUP ORGANIZATIONAL 
CITIZENSHIP BEHAVIOR INFLUENCES 
INDIVIDUAL-ORGANIZATIONAL 
CITIZENSHIP BEHAVIOR: A CROSS 
LEVEL ANALYSIS. 
Joseph L. Eko Nugroho 

26. ORGANIZATIONAL CLIMATE, 
COUNTERPRODUCTIVE BEHAVIOR 
AND EMPLOYEE TURNOVER 
Meily Margaretha 

27. COMPETENCE ENHANCEMENT OF 
HUMAN RESOURCES IN THE 
DEVELOPMENT OF TOURISM REGION 
BOJONEGORO AS AGROPOLITAN 
TOURISM AREA 
Noviaty Kresna Darmasetiawan 

ISBN: 978-602-73852-1-4 

36 

37 

38 

ix 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

X 

28. THE IMPACT OF WORK STRESS AND 
BURNOUT ON NURSE'S 
PERFORMANCE WITH JOB 
SATISFACTION AS AN INTERVENING 
VARIABLE 
Suhartini, Ramadhany Setyarini 39 

29. STAY OR QUIT: ANALYZING FACTORS 
AFFECTING EMPLOYEE LOYALTY 
(EMPIRICAL STUDY OF HOTELS IN 
BALI) 
I Gusti Ayu Putu Wita Indrayani 40 

30. INVESTIGATION FACTORS INTENTION 
AS A PUBLIC ACCOUNTANT AUDITOR 
AT THE BIG FOUR PUBLIC ACCOUNTANT 
FIRM 
Y ohana F. Cahya Palupi Meilani, Herlina Lusmeida 

31. MIDDLE MANAGERS' PULL FACTORS 
ON THE EFFECT OF TURNOVER 
INTENTIONS, BEHAVIORAL STUDY OF 
INDIVIDUAL WORK 
Honorata Dwi Ratnawati Putranti 

32. FACTORS THAT INFLUENCING THE 
ADOPTION OF DIVERSITY 
MANAGEMENT: CASE OF MNC BANK 
Wolter Boeky, Lieli Suharti, Christantius Dwiatmadja 

41 

43 

44 

ISBN: 978-602-73852-1-4 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

MARKETING 

33. THE CONSUMER'S ATTITUDES 
TOWARDS WEB ADVERTISING ON 
TOURISM MALAYSIA WEB 
ADVERTISEMENT: LITERATURE 
REVIEW AND HYPOTHESIS 
Bahtiar Mohamad, Nur Syuhada Rahimi 

34. THE INFLUENCE OF GOVERNMENT 
OFFICER AS AN AD ENDORSER 
TOWARD ADVERTISEMENT ATTITUDE 
AND PURCHASE INTENTION 
Brian Fredericka Supit, Muchsin Muthohar 

35. GREEN PERCEPTION, GREEN VALUE 
AND GREEN AWARENESS ON GREEN 
PURCHASE OF TOYOTA AGYA IN 
SURABAYA 
Calvin Halim, Christina Rahardja Honantha, Liliana Inggrit 

49 

50 

Wijaya 51 

36. UNDERSTANDING OF PERCEPTION 
QUALITY MANAGEMENT SYSTEM 
PROCEDURE AND THE 
IMPLEMENTATION OF THE TESTING 
HAVE ON SATISFACTION SERVICES 
Deni Surapto 52 

37. THE IMPACT OF SOCIAL MEDIA 
CELEBRITY ENDORSER TO BRAND 
EQUITY AND PURCHASE INTENTION 
Nency, Dudi Anandya 53 

ISBN: 978-602-73852-1-4 xi 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

xii 

38. THE EFFECT OF BRAND 
AUTHENTICITY TOWARD BRAND 
TRUST HATTEN WINES IN SURABA Y A 
Ferdinandus Yohanes Nugraha Sutrisno, Silvia Margaretha, 
Christina R. Honantha 54 

39. THE IMPACTS OF LENGTH OF STAY 
TO ROOM OCCUPANCY: A ROOM 
REVENUE MANAGEMENT 
PERSPECTIVE OF AMAN RESORTS 
Ida Bagus Made Wiyasha, I Ketut Surata 

40. A STRATEGIC ANALYSIS OF 
DOMESTIC TOURISM MARKET IN 
INDONESIA 
Ike Janita Dewi, Lucia Kurniawati 

41. INFLUENCE OF MALL PERSONALITY 
AND FASHION ORIENTATION 
TOWARD SHOPPING VALUE AND 
MALL PATRONAGE INTENTION 
Innocentia Sally Hartono, Indarini, Andhy Setyawan 

42. THE TRANSFORMATION STRATEGY 
OF A FARM BASED VILLAGE INTO 
TOURISM VILLAGE: A CASE STUDY 
ON WESTERN PARTS OF SLEMAN 
REGENCY, YOGY AKARTA SPECIAL 
PROVINCE 
Lucia Kurniawati, V Mardi Widyadmono, Ike Janita Dewi, 

55 

56 

57 

BR Diah Utari 58 

43. MEASUREMENT OF THE DOMESTIC 
TOURISTS' ATTITUDE ON THE 
TOURIST DESTINATIONS IN 

ISBN: 978-602-73852-1-4 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

INDONESIA BY USING IDEAL POINT 
MODEL 
Muhamad Ariza Eka Yusendra 

44. DEVELOPING LOCAL POTENTIAL­
BASED ENTREPRENEURSHIP MODEL 
IN KANGEAN ISLANDS 
U swatun Hasanah, Ahmad Arsyad Munir 

45. IMPLEMENT AS! UNCERTAINTY 
REDUCTION THEORY PADA KONTEKS 
CONSUMER ONLINE REVIEW: STUD! 
PADA DIGITAL NATIVE ANGGOTA 
THE URBAN MAMA 
Anna Riana Putriya, Whony Rofianto 

46. TRUST AS MEDIATION VARIABLE 
BETWEEN COMMUNICATION AND 
IMAGE AGAIN~T THE LOYALTY OF 
GOJEK'S USER IN JAKARTA AND 
SURROUNDING 
Soekiyono 

OPERATION 

47. THE EFFECT OF EFFICIENCY, SERVICE 
QUALITY, AESTHETICS, AND PLAY 
AGAINST THE PERCEIVED VALUE, 
SATISFACTION, AND LOYALTY AT 
IBIS HOTELS INDONESIA 
Andy Raymond Willyanto, Juliani Dyah Trisnawati, Prita 

59 

60 

61 

63 

Ayu Kusumawardani 67 

ISBN: 978-602-73852-1-4 xiii 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

xiv 

48. PANEL THEME: CULTURAL 
EDUCATION AND TOURISM 
INTERFACE: VOICES FROM THE 
PHILIPPINES 
TOURISM AND ASEAN INTEGRATION: 
CHALLENGES OF SOCIOCULTURAL 

LITERACY AND COMMUNITY­
BUILDING 
Levita A. Duhaylungsod 69 

49. UPGRADING THE VALUE CHAIN FOR 
SPIRITUAL TOURISM IN CHAU DOC -
AN GIANG- VIETNAM 
(THE STUDY IS SPONSORED BY 
NATIONAL UNIVERSITY HO CHI MINH 
CITY THROUGH PROJECT INDICATE 
ON NUMBER CODE B20 16-18B-02 VA 
MSDT: 373.2016.9) 
Duong Due Minh, Ta Duy Linh 70 

50. INTERNATIONAL TOURISTS' 
MOTIVATIONS AND REVISIT 
INTENTION TO INDONESIA 
Erna Andajani, Siti Rahayu, Fitri Novika W, Adi Prasetyo 
Tedjakusuma 71 

51. CREATING CUSTOMER VALUE 
THROUGH TOURISM EXPERIENCE 
DESIGN IN BALI 
I Gusti Ketut Adi Winata, Ni Luh Putu Eka Yudi Prastiwi, 
Ni Made Wulan Sari Sanjaya, I Ketut Suardika 72 

52. YIELD MANAGEMENT, AN EFFORT TO 
EARN PROFIT THROUGH DYNAMIC 
PRICING 

ISBN: 978-602-73852-1-4 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

(CASE STUDY OF TRANSPORT 
INDUSTRY) 
Nining Purwatmini 

53. CAT TIEN ARCHAEOLOGICAL SITE 
WITH TOURISM DEVELOPMENT OF 
LAM DONG PROVINCE -VIETNAM 
Prof. Dr. Dang Van Thang, Duong Hoang Loc (M.A) 

54. THE IMPLEMENTATION OF FISH BONE 
ACTIVITIES TO ENSURE THE QUALITY 
OF UNIVERSITY 
Ratna Widiastuti 

55. SOME FACTORS IN THE ADOPTION OF 
UBA Y A LEARNING SPACE BASED ON 
TECHNOLOGY ACCEPTANCE MODELS 
Richard Changay, Stefanus Budy Widjaja Subali, Prita Ayu 

73 

74 

75 

Kusurnawardhani 76 

56. ANALYZING THE DEVELOPMENT OF 
TOURISM INDUSTRY IN SEVERAL 
CULTURAL EVENTS AT BAT AM 
REGENCY, RIAU ISLAND PROVINCE 
Syailendra Reza Irwansyah Rezeki, Siska Amelia Maldin 77 

57. PA WON GENITRI AS A BUSINESS UNIT 
SUPPORTING UNIVERSITAS 
SURABAYA'S EDUCATIONAL 
TOURISM 
V eny Megawati 78 

58. EWOM EFFECT ON INTENTION TO 
VISIT RAJA AMP AT PAPUA 
(THEORY OF PLANNED BEHAVIOR) 
Virginia Winarta, Siti Rahayu, Prita Ayu Kusurnawardhany 79 

ISBN: 978-602-73852-1-4 xv 

adminperpust
Highlight



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

59. TOURISM INDUSTRY DEVELOPMENT 
IN VIETNAM: A CONCEPTUAL 
SUGGESTION AS STRATEGY 
DavidKoh 

60. COMMUNITY-BASED DISCERNING 
TOURISM 
Nguyen Ngoc Tho, Lu Nguyen Xuan Vu 

61. CULTURAL TOUISM IN CAMBODIA 
(ANGKOR WAT) 
THUY Chanthoum 

STRATEGIC MANAGEMENT & ECONOMICS 

62. DEVELOPMENT OF TOURISM AND 
CREATIVE ECONOMY IN INDONESIA 
Ahmad Zafrullah Tayibnapis, Lucia E. Wuryaningsih 

63. THE IMPLEMEMNTATION OF 

CORPORATE SOCIAL RESPONSffiiLITY 

IN INDONESIA: AN OBLIGATION OR 
STRATEGIC COMPETITIVE 

ADVANTAGE 
Andhy Setyawan, ME. Lanny Kusuma Widjaja 

64. THE ROLE OF HIGHER EDUCATION TO 
DEVELOPMENT OF TOURISM SECTOR 
IN RIAU PROVINCE 
Detri Karya, Azmansyah, Desy Mardianti 

80 

81 

82 

85 

86 

87 

xvi ISBN: 978-602-73852-1-4 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

65. BUDGETING PARTICIPATION, 
ORGANIZATIONAL COMMITMENT 
AND QUALITY OF SERVICE 
Candra Sinuraya 

66. MALUKU'S TOURISM DEVELOPMENT: 
AN ANALYSIS OF TOURIST 
DESTINATION IN AMBON 
Charly Hongdiyanto 

67. STUDENTS' CHALLENGES IN 
MAXIMIZING ENTREPRENEURSHIP 
CAPACITY 
Rachmasari Devi 

68. LAMLIFEW: A CULTURAL 
COMMUNITY-INITIATED MUSEUM IN 
THE SOUTHERN EDGE OF THE 
PHILIPPINES 
Joan Christi Trocio 

69. HEALTH AND WELLNESS TOURISM : A 
STRATEGIC PLAN FOR TOURISM 
ENTREPRENEURSHIP 

88 

89 

90 

91 

Leonardi Lucky Kurniawan 92 

70. THE NGHINH ONG FESTIVAL IN GO 
CONG DISTRICT, TIEN GIANG 
PROVINCE 
(A PERSPECTIVE OF TOURISM 
CULTURE) 
Nguyen Thi Le Hang, Tran Thi Kim Anh, Cao Thanh Tam 93 

71. SUSTAINABILITY DEVELOPMENT 
REPORTING: FIRMS' 
CHARACTERISTICS AND 

ISBN: 978-602-73852-1-4 xvii 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

SHAREHOLDERS VALUE, INDONESIA 
CASE 
Fr. Ninik Yudianti 

72. TRI HITA KARANA AS PHILOSOPHY 
OF PROPONENT SUSTAINABLE 
SPIRITUAL TOURISM IN BALI 
Ni Wayan Novi Budiasni, Ni Luh Eka Ayu Permoni, Ni 
Made Rianita, I Gusti Made Oka Astana 

73. TOURISM INDUSTRY AS ECONOMIC 
DRIVER IN EAST JAVA 
nurul istifadah 

74. COUNTING CULTURE: FLOWS AND 
FLAWS OF CULTURAL STATISTICS IN 
SOCIAL AND NON-MARKET 
CULTURAL PRODUCTIONS 

95 

97 

99 

Assoc. Prof. Ricamela S. Palis 100 

75. "WEEKEND TOURISM" - AN 
ORIENTATION OF TOURIST 
DEVELOPMENT IN VIETNAM ON THE 
CONTEXT OF ASEAN COMMUNITY 
(CASE STUDY OF BINH DUONG 
PROVINCE) 
Assoc Prof. Dr Phan Thi Hong Xuan 101 

76. GLOBALIZATION TOURISM 
PROMOTION, CULTURE, NATURAL 
TOURISM OBJECTS, HOME INDUSTRY, 
LOCAL PRODUCTS, 
INFRASTRUCTURE, AND SERVICES. 
SenoHPutra 102 

xviii ISBN: 978-602-73852-1-4 



14th UBAYA INTERNATIONAL ANNUAL SYMPOSIUM ON MANAGEMENT 

77. "CULTURAL TOURISM" 
THE RISK INVOLVED, POSSIDLE 
CONFLICTS AND CHALLENGES IN A 
MULTI-RELIGIOUS-
MULTI CULTURAL COUNTRIES" 
Yashwant Pathak, Adi Prasetyo Tedjakusuma 

ISBN: 978-602-73852-1-4 

103 

xix 






