
•  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 ISBN: 978-1-7138-0694-3 
 

17th International Symposium on 
Management (INSYMA 2020) 

Vung Tau City, Vietnam 
19 – 21 February 2020 

 
Editors: 
 
Werner R. Murhadi 
Dudi Anandya  
Arif Herlambang 
 
 
 
 

 

 

Advances in Economics, Business and Management Research 
Volume 115 

Industrial Revolution 4.0 – Opportunities 
and Challenges in the Digital Business 



Printed from e-media with permission by: 
 

Curran Associates, Inc. 
57 Morehouse Lane 

Red Hook, NY  12571 
 

 
 

Some format issues inherent in the e-media version may also appear in this print version. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Copyright© (2020) by Atlantis Press 
All rights reserved. 
Copyright for individual electronic papers remains with the authors. 
 
For permission requests, please contact the publisher: 
 
Atlantis Press 
Amsterdam / Paris 
 
Email: contact@atlantis-press.com 
 
Conference Website: http://www.atlantis-press.com/php/pub.php?publication=insyma-20 
 
 
Printed with permission by Curran Associates, Inc. (2020) 
  
Additional copies of this publication are available from: 
 
Curran Associates, Inc. 
57 Morehouse Lane 
Red Hook, NY 12571 USA 
Phone:  845-758-0400 
Fax:      845-758-2633 
Email:   curran@proceedings.com 
Web:     www.proceedings.com 



TABLE OF CONTENTS 
 

SESSION: FINANCIAL MANAGEMENT 

INVESTOR BEHAVIORAL BIAS BASED ON DEMOGRAPHIC CHARACTERISTICS ............................. 1 
J. Elizabeth, W. R. Murhadi, B. S. Sutejo 

ANALYSIS OF THE EFFECT OF INFORMATION ASYMMETRY ON DIVIDENDS .................................. 8 
L. Ernestin, W. R. Murhadi, B. S. Sutejo 

CORPORATE GOVERNANCE: A KEY DRIVER OF INTELLECTUAL CAPITAL 
PERFORMANCE .............................................................................................................................................. 12 

D. A. Arifah, A. Chariri, Pujiharto 

STOCK RETURN MOVEMENT IN INDONESIA MINING COMPANIES ................................................... 18 
M. Indriastuti, N. Najihah 

THE ROLE OF CSR ON SHAREHOLDERS WEALTH THROUGH INTELLECTUAL 
CAPITAL ........................................................................................................................................................... 22 

S. Sumiati, R. Y. Sueztianingrum 

FRAUD PENTAGON AS A MEASUREMENT TOOL FOR DETECTING FINANCIAL 
STATEMENTS FRAUD .................................................................................................................................... 27 

K. Fuad, A. B. Lestari, R. T. Handayani 

IS THE STOCK OPTION EFFECTIVE TO MAINTAIN KEY MANAGEMENT? EVIDENCE 
FROM INDONESIA LISTED COMPANIES ................................................................................................... 31 

Y. K. Feliana, F. Lianggono 

FACTORS AFFECTING THE FINANCIAL PERFORMANCE OF COMPANIES BASED ON 
AGENCY THEORY .......................................................................................................................................... 37 

A. Herlambang, W. R. Murhadi, T. Andriani 

INTEGRATED FINANCIAL TECHNOLOGY MODEL ON FINANCING DECISION FOR 
SMALL MEDIUM ENTERPRISES DEVELOPMENT .................................................................................... 42 

Mutamimah, Hendar 

FINANCIAL TECHNOLOGY OPTIMIZATION IN THE DEVELOPMENT OF MSMES WITH 
SPOTLIGHT PHENOMENOLOGY ................................................................................................................. 47 

Suhartono, M. Suwandi, A. Y. M. Bayan, A. L. K. Taufiq 

FACTORS INFLUENCING CARBON EMISSION DISCLOSURE IN MINING COMPANIES 
OF INDONESIA ................................................................................................................................................ 50 

Winarsih, D. A. Supandi 

THE INFLUENCE OF MANAGEMENT CONTROL SYSTEM, ENCOURAGEMENT OF 
ENVIRONMENTAL MANAGEMENT, AND PROACTIVE ENVIRONMENTAL 
MANAGEMENT ON CARBON EMISSION EFFICIENCY ........................................................................... 55 

M. J. Shodiq, H. Fauzi, I. Ghozali 

THE IMPROVEMENT STRATEGY OF TAX COMPLIANCE FROM MSME SECTOR IN 
INDONESIA ...................................................................................................................................................... 60 

P. Wijayanti, N. Saraswati, I. Kartika, Mutoharoh 



MEASURING ECONOMIC GROWTH THROUGH NATIONAL INCOME ELASTICITY ......................... 65 
M. S. Sundari, M. Ariani 

FACTORS THAT AFFECT THE DEBT RATIO OF INTERNATIONALIZED NONFINANCIAL 
FIRMS ................................................................................................................................................................ 69 

Y. N. Handjaja, B. S. Sutejo, D. Marciano 

ABNORMAL RETURN TESTING BEFORE AND AFTER THE EARNINGS 
ANNOUNCEMENT .......................................................................................................................................... 73 

B. S. Sutejo, M. Utami 

MEMO AS WISH FULFILLMENT FOR ME AND OUR SAVIOR: A CASE STUDY ON SOES 
IN INDONESIA ................................................................................................................................................. 77 

R. E. Wijaya, E. Andajani 

DIVERSIFICATION, BANK RISK, AND EFFICIENCY ON SHARIA BANKING IN 
INDONESIA ...................................................................................................................................................... 83 

Anggraeni, Basuki, R. Setiawan 

HOW DO EXPORTS AND IMPORTS DISTRESS FOREIGN EXCHANGE RESERVES IN 
INDONESIA? A VECTOR AUTO-REGRESSION APPROACH .................................................................... 87 

S. Hariadi, A. Z. Tayibnapis, N. Irawati 

THE ECONOMIC IMPACT OF CORPORATE SOCIAL RESPONSIBILITY ............................................... 92 
R. Eriandani 

THE EFFECT OF ILLIQUIDITY ON STOCK RETURN ON THE INDONESIA STOCK 
EXCHANGE ...................................................................................................................................................... 97 

E. Ernawati, A. Herlambang 

OWNERSHIP STRUCTURE, GOOD CORPORATE GOVERNANCE, AND FIRM 
PERFORMANCE IN THE INDONESIAN CAPITAL MARKET .................................................................. 102 

L. I. Wijaya, Welson, W. R. Murhadi 

ANALYSIS OF FACTORS INFLUENCING THE UNDERSTANDING OF INTERNATIONAL 
FINANCIAL REPORTING STANDARD OF ACCOUNTING STUDENTS IN STATE 
UNIVERSITIES IN MAKASSAR ................................................................................................................... 107 

Suhartono, J. Majid, Yusdin, M. Iqbal, Firman 

SLOW MOVING AND DEAD STOCK: SOME ALTERNATIVE SOLUTIONS ......................................... 112 
N. K. Sugiono, R. S. Alimbudiono 

THE EFFECT OF FINANCIAL RATIOS AND MACROECONOMIC VARIABLES TO 
FINANCIAL DISTRESS OF AGRICULTURE INDUSTRY LISTED IN THE INDONESIA 
STOCK EXCHANGE FROM 2013 TO 2018 .................................................................................................. 118 

E. J. Arilyn 

REVISITING THE ROLE OF INTELLECTUAL CAPITAL ON FIRMS’ PERFORMANCE: 
INDONESIAN EVIDENCE............................................................................................................................. 121 

F. Nancy, D. Sulistiawan, F. A. Rudiawarni 

MOTIVATION, TAX, AND FIRM’S CONDITION EFFECT ON EARNINGS MANAGEMENT .............. 127 
R. Pramana, F. Firnanti 

FACTORS AFFECTING MUDARABA DEPOSIT IN ISLAMIC COMMERCIAL BANK IN 
INDONESIA .................................................................................................................................................... 133 

Sutrisno 



THE EFFECT OF CORPORATE GOVERNANCE AND CORPORATE STRATEGY TOWARD 
FAMILY FIRM PERFORMANCE IN INDONESIA ...................................................................................... 137 

D. A. Harjito, A. R. Christian Santoso 

EARNINGS MANAGEMENT, BUSINESS STRATEGY, AND BUSINESS COMPLEXITY ..................... 141 
G. J. Romadhon, Suyanto, N. Ahmar 

INTERDEPENDENCE RELATIONSHIP OF INTERNATIONALIZATION—PERFORMANCE 
IN MANUFACTURING FIRMS LISTED IN INDONESIA STOCK EXCHANGE AND 
CHINESE STOCK EXCHANGES .................................................................................................................. 146 

L. Huang, D. Marciano 

SOFTWARE DEVELOPMENT FOR MICRO, SMALL, AND MEDIUM ENTERPRISES FOR 
PEOPLE’S BUSINESS CREDIT ..................................................................................................................... 152 

F. Ismiyanti, P. A. Mahadwartha 

THE EFFECT OF GENDER DIVERSITY ON COMPANY FINANCIAL PERFORMANCE ..................... 156 
Y. Satria, P. A. Mahadwartha, E. Ernawati 

PT KALBE FARMA AND WEAKENING OF RUPIAH ............................................................................... 162 
S. L. Swandono, K. Raesita, P. A. Mahadwartha 

SUPERSTITIONS AND PRICE CLUSTERING IN THE TAIWAN STOCK EXCHANGE ........................ 165 
K. Raesita, P. A. Mahadwartha 

CORPORATE SOCIAL RESPONSIBILITY AND FULL DISCLOSURE: RELATIONSHIP TO 
FINANCIAL PERFORMANCE OF COMMERCIAL BANK ........................................................................ 171 

R. F. Dimaala 

SESSION: MARKETING MANAGEMENT 

A STUDY OF THE REALITY AND PROPOSING SOLUTIONS TO STRENGTHEN THE 
APPLICATION OF INFORMATION TECHNOLOGY IN SMALL AND MEDIUM LOGISTICS 
ENTERPRISES IN SOUTHERN VIETNAM ................................................................................................. 177 

N. D. Duong, P. L. N. Thuy 

HYPERLOCAL JOURNALISM AS A STRATEGY IN FACING DIGITAL DISRUPTION: A 
CASE STUDY OF JAWA POS NEWSPAPER............................................................................................... 182 

D. Anandya, F. Mutiara, A. Priyonggo 

A STUDY INTO OPPORTUNITIES AND CHALLENGES OF BLOCKCHAIN ADOPTION 
FOR SUSTAINABLE NONFINANCIAL SECTOR MICRO, SMALL, MEDIUM 
ENTERPRISES—CASE STUDIES IN INDONESIA ..................................................................................... 186 

A. P. Tedjakusuma, B. N. Yahya 

YOUNG CONSUMER’S PURCHASE INTENTION TOWARD ENVIRONMENTALLY 
FRIENDLY PRODUCTS IN INDONESIA: EXPANDING THE THEORY OF PLANNED 
BEHAVIOR ..................................................................................................................................................... 192 

V. Sutikno, Indarini, S. Margaretha 

ACCOUNTING STUDENTS’ PERCEPTIONS OF ELECTRONIC LEARNING IN 
INDUSTRIAL REVOLUTION 4.0 ................................................................................................................. 197 

I. Natalia 



THE FORMATION OF CUSTOMER SATISFACTION IN SOCIAL MEDIA, THE ROLE OF 
FREQUENCY, AND DURATION OF USE ................................................................................................... 204 

D. Anandya, Indarini, A. T. Septiani 

EFFECT OF USE OF MOBILE BANKING ON THE STUDENT’S SATISFACTION AND 
LOYALTY ....................................................................................................................................................... 209 

J. D. Trisnawati 

THE EFFECT OF PRODUCT PLACEMENT ON CUSTOMER INTERESTS IN MEDIATION 
BY BRAND AWARENESS ............................................................................................................................ 215 

E. Pancaningrum, T. Ulani 

THE EFFECT OF CELEBRITY ENDORSERS ON PURCHASE DECISIONS ON THE FAIT 
HIJAB ONLINE SHOP ON INSTAGRAM .................................................................................................... 221 

A. D. Aprilia, N. Hidayati 

GREEN CONCEPT: CUSTOMER SATISFACTION IN THE SERVICE BUSINESS ................................. 226 
H. P. Dewi 

THE EFFECT OF E-WOM ON TRAVEL INTENTION, TRAVEL DECISION, CITY IMAGE, 
AND ATTITUDE TO VISIT A TOURISM CITY .......................................................................................... 233 

J. Gosal, E. Andajani, S. Rahayu 

THE EFFECT OF AIRQUAL ON CUSTOMER SATISFACTION AND WORD OF MOUTH AT 
GARUDA INDONESIA AIRLINE ................................................................................................................. 238 

A. Fananiar, F. N. Widjaja, A. P. Tedjakusuma 

THE EFFECT OF SOCIAL NETWORK MARKETING, ATTITUDES TOWARD SOCIAL 
NETWORK MARKETING AND CONSUMER ENGAGEMENT ON CONSUMER PURCHASE 
INTENTION ON BATIK ................................................................................................................................. 243 

A. Syaifullah A, C. R. Honantha 

DOES RELIGIOUS ORIENTATION MATTER? REASSESSING THE ROLE OF BRAND 
CREDIBILITY AND CUSTOMER LOYALTY ON THE CONTROVERSIAL BRAND IN 
EMERGING MARKET ................................................................................................................................... 248 

A. Setyawan, R. Sutanto So, C. R. Honantha 

THE EFFECT OF CONSUMER-BASED BRAND EQUITY ON CUSTOMER SATISFACTION 
AND BRAND LOYALTY IN THE COFFEE BEAN & TEA LEAF OR MAXX COFFEE .......................... 253 

D. Saputra, Indarini, S. Margaretha 

ANALYZING THE EFFECT OF ELECTRONIC WORD OF MOUTH (E-WOM) ON 
ATTITUDES TOWARD CITY, CITY IMAGE, AND INTENTION TO VISIT YOGYAKARTA ............... 259 

S. Muzdalifah, S. Rahayu, E. Andajani 

INFLUENCE OF THE UPSCALE CAFÉ SERVICESCAPE ON SATISFACTION AND 
LOYALTY INTENTION ................................................................................................................................. 263 

Marso, Rafiq Idris, Lydia Ari Widyarini 

SOCIAL MEDIA MARKETING AND MARKETING PERFORMANCE ON NEW SME: A 
MODERATING CONSUMER INNOVATIVENESS ..................................................................................... 267 

A. B. Krisnanto, Surachman, Sunaryo, Rofiaty 

THE IMPACT OF CUSTOMER TRUST ON BRAND LOYALTY IN PUBLIC 
TRANSPORTATION ...................................................................................................................................... 270 

V. Briliana, I. Sari 



ANTECEDENTS OF ONLINE INFORMATION ADOPTION BEHAVIOR: AN EMPIRICAL 
STUDY IN TOURISM USING ONLINE TRAVEL AGENT SERVICES ..................................................... 274 

H. A. Rafi, R. Roostika 

PERCEIVED COOLNESS IN THE HERITAGE TOURISM: A CASE STUDY IN PT. TAMAN 
WISATA CANDI ............................................................................................................................................. 281 

M. H. F. Ridhani, R. Roostika 

AN ANALYSIS OF LOCAL PRODUCT AUTHENTICITY AND CUSTOMER 
ATTACHMENTS ............................................................................................................................................ 288 

R. Roostika 

THE ROLE OF TECHNOLOGY IN DEVELOPING LOCAL WISDOM BASED TOURIST 
DESTINATION IN BEJIJONG VILLAGE ..................................................................................................... 294 

V. Megawati, H. Hananto, N. Benarkah, N. Juniati 

SESSION: HUMAN RESOURCE MANAGEMENT 

THE IMPORTANCE OF POSITIVE ORGANIZATION IN THE INDUSTRIAL ERA 4.0 .......................... 298 
A. Z. Tayibnapis, L. E. Wuryaningsih, R. G. Tayibnapis 

THE EFFECT OF SELF-EFFICACY, COMPETENCE, AND EMOTIONAL QUOTIENT ON 
EMPLOYEE PERFORMANCE THROUGH CAREER DEVELOPMENT AS AN 
INTERVENING VARIABLE ON COMPANIES ........................................................................................... 302 

S. Mujanah 

VALUE-BASED SOCIAL CAPITAL: AN OVERVIEW OF SOCIAL EXCHANGE THEORY .................. 307 
A. T. Wikaningrum, B. F. Mas’Ud 

THE INFLUENCE OF ORGANIZATIONAL CITIZENSHIP BEHAVIOR, CONTINUANCE 
COMMITMENT, EMOTIONAL INTELLIGENCE, AND SPIRITUALITY ON PERFORMANCE ............ 313 

A. Hakim, A. Y. Pristika 

THE INFLUENCE OF TRANSFORMATIONAL LEADERSHIP, ORGANIZATIONAL 
CLIMATE, AND JOB STRESS ON COMPETENCE, WORK MOTIVATION, AND 
PERFORMANCE ............................................................................................................................................ 318 

A. Kusmaningtyas 

THE ROLE OF KNOWLEDGE MANAGEMENT CAPABILITY AND DIGITAL ECOSYSTEM 
TO ENHANCE DIGITAL TRANSFORMATION FOR SMES ...................................................................... 323 

Nurhidayati 

ENHANCING THE INNOVATION CAPABILITY THROUGH KNOWLEDGE 
MANAGEMENT CAPABILITY AND NETWORKING ............................................................................... 327 

H. Sulistyo 

PRODUCING MILLENNIAL GENERATION LEADERS IN ADDRESSING CHANGE AND 
MEETING THE CHALLENGES OF THE INDUSTRIAL REVOLUTION 4.0 ............................................ 333 

M. E. L. K. Widjaja 

BUSINESS MODEL INNOVATION IN THE DIGITAL NETWORK ERA AND ITS IMPACT 
ON HUMAN RESOURCE EMPOWERMENT .............................................................................................. 339 

M. E. L. K. Widjaja 



GAINING LEADER–EMPLOYEE COMMITMENT: LINKING TO ORGANIZATION 
PERFORMANCE IN WOMEN COOPERATIVE SETIA BHAKTI WANITA SURABAYA ...................... 344 

J. Rusdiyanto 

THE EFFECT OF EMPLOYEE TRAINING SERVICE QUALITY: THE MEDIATING ROLE OF 
THE TEAM ORGANIZATIONAL COMMITMENT ..................................................................................... 347 

F. Kusumohardjo, J. L. E. Nugroho 

TIERED SMALL MEDIUM ENTERPRISE TRAINING MODEL: ACHIEVING SME’S 
COMPETITIVE ADVANTAGE IN INDUSTRIAL REVOLUTION 4.0 ERA .............................................. 351 

N. K. Darmasetiawan, H. Winarto, F. Mutiara, D. A. Christy 

CONFIGURATION OF EMPLOYMENT TRAINING TO IMPROVING WORK 
COMPETENCIES TOWARD COMPETITIVENESS .................................................................................... 356 

N. Badriyah, A. Muhtarom 

CSR AFFECTING BUSINESS PERFORMANCE THROUGH THE MEDIATION OF 
EMPLOYEE COMMITMENT: A CASE STUDY OF BANKS IN HO CHI MINH CITY ............................ 360 

D. K. Tran 

DOES MUHAMMADIYAH LEADERSHIP STYLE EXIST? AN EMPIRICAL EXAMINATION 
ABOUT WHAT AND HOW TO MEASURE IT ............................................................................................ 365 

U. Bidayati, A. Thoyib, S. Aisjah, M. Rahayu 

SIGNIFICANCE OF HIGH HUMAN SKILLS IN THE SUCCESS OF AN ORGANIZATION ................... 369 
A. U. Gallardo 

SESSION: OPERATION MANAGEMENT 

DYNAMIC CAPABILITIES FOR SME’S: READY TO CHANGE AND CLOUD SERVICE 
ROLE TOWARD DIGITAL BUSINESS ........................................................................................................ 375 

C. Suhendi, M. Nugroho, H. B. Yahya, A. S. M. Zahari 

LAST-MILE LOGISTICS IN VIETNAM IN INDUSTRIAL REVOLUTION 4.0: 
OPPORTUNITIES AND CHALLENGES ....................................................................................................... 380 

D. T. Phuong 

COOPERATIVE MANAGEMENT THROUGH STANDARD OPERATIONAL 
MANAGEMENT AND STANDARD OPERATING PROCEDURES TO IMPROVE THE 
PERFORMANCE ............................................................................................................................................ 385 

E. Wuryani, H. Harti 

THE IMPACT OF MULTICHANNEL’S SINGLE PHASE QUEUE AND E-KTP PROCESS 
SERVICE ON COMMUNITY SATISFACTION IN LAMONGAN REGENCY .......................................... 389 

Titin, A. Ghofur 

CORPORATE SOCIAL RESPONSIBILITY IN HIGHER EDUCATION: A STUDY OF SOME 
PRIVATE UNIVERSITIES IN VIETNAM ..................................................................................................... 394 

T. L. Si, H. H. Van 

DISRUPTIVE INNOVATION IN FOOD COMMODITIES: EFFORTS TO SOLVE THE 
PROBLEMS OF FOOD PRICE STABILIZATION IN INDONESIA ............................................................ 399 

N. Istifadah, H. Tjaraka 

HIGH COST OF LOGISTICS AND SOLUTIONS ......................................................................................... 404 
F. A. Barata 



SESSION: OTHER RELEVANT TOPICS 

CSR REPORTING: PERSPECTIVE OF FEMALE AUDIT COMMITTEE HAVING FINANCIAL 
EXPERTISE ..................................................................................................................................................... 408 

P. A. Widyasari, N. F. Ayunda 

FUTURE OF JOB MARKET IN THE FOURTH INDUSTRIAL REVOLUTION ........................................ 412 
P. N. Hoang, B. T. T. Trang 

DEA AS AN ALTERNATIVE INSTRUMENT OF PERFORMANCE MEASUREMENT: A 
CASE STUDY OF FIVE SIDOARJO SMALL-SIZED ENTERPRISES ON DECEMBER 2018 ................. 417 

B. Budiarto, F. R. Djumadi 

IMPROVING LEARNING QUALITY OF THU DAU MOT UNIVERSITY STUDENTS IN THE 
4.0 TECHNOLOGY PERIOD ......................................................................................................................... 421 

Ngoan Nguyen Thi Kim 

IMPROVE THE GROWTH QUALITY OF THE SOUTHERN KEY ECONOMIC REGION OF 
VIETNAM FROM A SOCIAL PERSPECTIVE ............................................................................................. 425 

K. Ngoc Pham 

A STUDY OF HOW POLITICAL BEHAVIORS INFLUENCE ORGANIZATIONAL 
EFFECTIVENESS ........................................................................................................................................... 433 

W. Kulachai, A. P. Tedjakusuma 

MODELS OF GREEN PARKS OF SEVERAL DEVELOPED CITIES IN THE WORLD: 
VISIONARY RECOMMENDATIONS FOR HO CHI MINH CITY .............................................................. 438 

P. T. H. Xuan 

DEVELOPING ARTIFICIAL INTELLIGENCE IN FIGHTING, PREVENTING AND 
COMBATING THE DIGITAL BUSINESS CRIMES..................................................................................... 445 

N. X. Thuy, N. D. Hieu 

SESSION: STRATEGIC MANAGEMENT 

INDONESIAN FIRMS IN FACING GLOBALIZATION: DO FOREIGN OWNERSHIP AND 
EXPORT MATTER? ....................................................................................................................................... 449 

S. Suyanto, Y. Sugiarti 

SUPPLY CHAIN MANAGEMENT PRACTICE IN CREATIVE INDUSTRIES .......................................... 454 
L. Kartikasari, Hendar 

GLOBALIZATION AND ENTERTAINMENT OF URBAN FAMILIES IN HO CHI MINH CITY ............ 458 
V. T. Tuyen, P. T. H. Xuan 

SPIRITUALITY AND BUSINESS IN HARMONY: CASE STUDY OF SAINTS MOVEMENT 
COMMUNITY CHURCH ............................................................................................................................... 466 

F. R. Fulongga 

CERTIFICATION IS NOT EVERYTHING: QUALITY STANDARDS IN IMPLEMENTING 
GOOD CORPORATE GOVERNANCE ......................................................................................................... 473 

M. E. Hastuti, S. P. Tumuju 



SESSION: ENTREPRENEURSHIP 

ENTREPRENEURIAL INTENTION AMONG MILLENNIAL GENERATION: PERSONAL 
ATTITUDE, EDUCATIONAL SUPPORT, AND SOCIAL MEDIA ............................................................. 477 

P. A. Kusumawardhany, I. M. B. Dwiarta 

RELATIONSHIP NETWORK AND BUSINESS MODEL INNOVATION OF START-UP 
COMPANIES IN THE CONTEXT OF INDUSTRIAL REVOLUTION 4.0: AN EVIDENCE 
FROM VIETNAM ........................................................................................................................................... 483 

T. N. Ghi, N. T. P. Anh, N. Q. Thu., N. Q. Huan 

ENTREPRENEURIAL VALUES OF INDONESIAN CHINESE AND JAVANESE ON MICRO 
AND SMALL ENTERPRISES ........................................................................................................................ 488 

E. Tandelilin 

DEVELOPMENT STRATEGY OF STARTUPRENEUR FOR CREATIVE ECONOMIC 
BUSINESS ACTIVITIES TO IMPROVE LOCAL TOURISM ...................................................................... 493 

J. Susyanti 

Author Index 
 



1 INTRODUCTION 

The existence of Small-Medium Enterprises (SMEs) 
has a significant contribution to the Indonesian 
economy (Mahmood 2008). However, capital limita-
tions, weak management control systems, and lack 
of knowledge have made many SMEs suffer (Suy-
ono et al. 2016). Therefore, one of the efforts under-
taken as support to enhance the role of SMEs in the 
Indonesian economy is the implementation of Good 
Corporate Governance (GCG).           

El-Fotouh (2009) proposed two reasons why 
SME must implement GCG principles because the 
implementation of GCG principles will increase the 
capability of internal control so that it will improve 
the SME internal control system and minimize the 
potential for fraud. In addition, GCG is expected to 
be able to create added value for all related parties 
so that it can avoid conflicts between all parties in 
the business (Abdullah & Valentine 2009). Based on 
the above thinking, the researchers were interested 
in analyzing how SME applies GCG principles. 

Two theories are often used to study corporate 
governance, namely stakeholder governance and 
stockholder governance (Friedman & Miles 2002; 
Gamble & Kelly 2001; Letza et al. 2004; Prabhaker 
1998; Sternberg 1997 Turnbull 1997, 2002; Vinten 
2001; Wheeler & Sillanpää 1998). In today's busi-
ness world, stockholder  governance  theory  is more 

 

 

focused on the interests of shareholders. Whereas 
stakeholder governance theory views that all stake-
holders such as government, communities surround-
ing business activities, employees, suppliers, con-
sumers, related financial institutions, and all related 
elements that engage with business activities are an 
inseparable and equally important part to be consid-
ered (Günay 2008). 

Corporate governance refers to a system that reg-
ulates and also oversees the running of a company's 
activities and balances all the interests of the organi-
zation to ensure responsible organizational behavior, 
and indeed, achieve efficiency and profitability (Du 
Plessis et al. 2018). According to the National 
Committee on Governance Policy or KNKG (2006), 
the principles of GCG, namely transparency, ac-
countability, responsibility, independence, and fair-
ness, are basic principles that are very critical in 
helping companies or organizations to survive for a 
long time. Transparency will be seen if the organiza-
tion must openly provide valuable information relat-
ed to business activities and ensure that the infor-
mation is easy to understand and accessible by all 
parts of the organization. Organizations are said to 
be accountable if they account for their performance 
transparently. Therefore, the organization must be 
managed properly and measurably and in accord-
ance with the interests of the organization and con-
tinue to take into account the interests of all parts of 
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 the organization. Furthermore, responsibility is a 
form of compliance with laws and regulations as 
well as carrying out social responsibility towards the 
community and the environment. This responsibility 
aims to keep business activities running for a long 
time and to be recognized as a good organization. 
Independence is a characteristic when an organiza-
tion can manage its business activities independent-
ly, and no part of the organization dominates other 
parts, and there is no intervention or interference 
from other parties. Whereas, fairness is a character-
istic when the organization always considers the in-
terests of all parties of the organization based on the 
principle of justice by not discriminating against one 
party with another. 

2 RESEARCH METHODS 

This study used qualitative methods with natural set-
tings at Lombok Jaya SME. "Lombok Jaya" is an 
Ubaya’s fostered SME producing chili sauce with 
various flavors. In this study, researchers used sev-
eral data collection techniques, including interviews, 
document analysis, and observation. 

 The interview method was used to obtain infor-
mation about business activities and the implementa-
tion of GCG principles in this SME. Interviews were 
conducted directly with the interviewees face to face 
using the semi-structured interview method to the 
SME owner. Analysis of documents and journals 
was deployed to complement the results of semi-
structured interviews and observations that have 
been made. Document analysis was used to add in-
formation related to the implementation of GCG in 
SME "X". The observations made in this study were 
non-participant observation. The observation was 
carried out directly on business activities to observe 
how the GCG principles were applied in Lombok 
Jaya. 

3 RESULTS AND DISCUSSION  

The theory explains that elements of corporate gov-
ernance, including the board of directors, audit 
committees, top management teams, internal audi-
tors, external auditors, and government supervisory 
institutions (Rezaee & Riley, 2010). Where they ex-
plained that this structure is needed in order to en-
sure that management is monitored and behaved ac-
countably in its business activities, as well as being 
responsible to the capital providers. While in this 
SME, they also have a responsibility to the govern-

ment and also the University of Surabaya (Ubaya) to 
get funding support and also to coach. Furthermore, 
the form of support from the government through 
higher education has been realized in the form of 
production equipment for the processing of these 
SME products. Then, coaching that has been given 
by the Ubaya was in the form of how to do business 
and make policies for applying ISO. This form of 
GCG implementation includes the implementation 
of ISO 9001: 2008 policies that guarantee the suita-
bility of the process of products produced in this 
"Lombok Jaya" business activity. 

The following are the results of interviews con-
ducted by researchers with the owners of "Lombok 
Jaya" SME 

"ISO-certified meaning that all systems have been 
systemized. Everything has been set, and we know 
what to do. Thus, we must do all that has been writ-
ten in the quality manual document." 

Based on the results of the interview, it can be 
seen that this SME has implemented GCG through 
ISO implementation policies in its business activi-
ties. The quality manual document is a guideline in 
business activities that applies to all parties of Lom-
bok Jaya; therefore, in the work process, all parties 
can be directed and achieve organizational goals. 
Everything written in the quality manual documents 
must be carried out by the organization. 

This SME has been implementing ISO since 
2015, where at that time, all indicators required to be 
implemented in ISO were also compiled. One such 
requirement was the existence of an organizational 
structure. In Lombok Jaya's quality manual, there 
were many positions for the stakeholders. The or-
ganizational structure in the quality manual docu-
ment shows that the highest position is occupied by 
the owner and director, followed by a management 
representative, financial division, then six divisions, 
namely marketing, HRD, production, quality con-
trol, warehouse, and operations. However, this time, 
the structure has been changed by making it simpler 
to adjust to the current needs of SMEs. However, 
due to financial constraints, in 2018, Lombok Jaya 
was not ISO 9001: 2015 certified and instead im-
plementing HACCP by IPB. Not ISO certified but 
still implementing it in daily production activities 
guarantee the safety of the resulting products. 

Lombok Jaya is an SME engaged in the food in-
dustry where its main production is chili sauce with 
a variety of flavors. At the beginning of its estab-
lishment in 2011, the structure of the SME was still 
unclear because there was no specific policy as a 
guideline for carrying out business activities in 
which all work was carried out by the owner him-
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self. Yet, along with the development of the business 
and the increasing number of workers, the owner 
began to make specific policies and rules and devel-
op the organizational structure. From this, it can be 
seen that Lombok Jaya has applied GCG with the 
improvement of structure and policies in its business 
activities. In this SME, there are still multiple posi-
tions where the owner holds HRD. However, this 
does not have a negative impact on business activi-
ties because the owner can still cover their duties ad-
equately in controlling all activities that take place in 
the organization. In addition, Lombok Jaya has im-
plemented ISO in its business activities. The imple-
mentation of ISO is undoubtedly a form of GCG im-
plementation. 

The implementation of the transparency principle 
in Lombok Jaya has been done quite well, where 
there is a vision, mission, and quality policy, organi-
zational structure, job description, SOP, and other 
policies made in writing and communicated openly 
to all Lombok Jaya employees. Lombok Jaya has 
disclosed information to the government and the 
Ubaya Institute of Research and Community Service 
(the Ubaya LPPM) to obtain funding assistance and 
guidance. However, this SME does not openly pro-
vide information about rewards in the form of bo-
nuses for employees who work more than the time 
they should or employees who are assigned to carry 
out exhibitions and other activities. Only business 
owners and related employees know about the re-
wards. This is not in accordance with the principle 
of transparency, where everything in an organization 
must be communicated openly to all employees. It is 
better to disclose everything to all employees related 
to giving rewards or anything related to employee 
performance in order to make employees become 
more excited and serious in their work and avoid 
things that deviate from the regulations set by this 
SME. The principle of accountability in Lombok Ja-
ya has been carried out well where all the duties of 
each employee have been carried out properly and in 
accordance with the job description that has been 
clearly defined by the business owner. Lombok Jaya 
is also responsible for the government and the Uba-
ya as a provider of funding assistance and business 
coaching. From this, it can be seen that Lombok Ja-
ya has tried to maintain business quality by applying 
this principle of accountability. 

The implementation of the principle of responsi-
bility in Lombok Jaya is also quite good, which has 
carried out its responsibilities and adhered to appli-
cable regulations. It is just better if the business 
owner pays more attention to the welfare of the em-

ployees for the future, among others, by paying at-
tention to the benefits and bonuses. 

The principle of independence in Lombok Jaya 
has been implemented quite well because there is no 
external pressure and no conflict of interest and in-
fluence on this business activity. The principle of 
fairness in Lombok Jaya has also been carried out 
quite well wherein running the business, the owner 
treats all employees who work fairly and equally and 
does not discriminate related to religion, ethnicity, 
and race, and applies all rules and policies equally to 
all his employees. This is in accordance with the 
principle of fairness, as proven by the efforts of 
Lombok Jaya to develop specific policies in their 
business activities. 

 The implementation of good and consistent GCG 
principles can certainly keep the business going for a 
long time. The problem that is still faced by Lombok 
Jaya is related to human resources as competent hu-
man resources who will be able to increase produc-
tivity, and the increased productivity can sustain the 
business. Thus, human resources and the application 
of policies, as well as rules in business activities, are 
always the primary concern to be studied and con-
trolled so that in the future, they can grow better and 
faster. This condition shows that the larger the size 
of a company or organization (small and medium) 
and the more developed its business activities, the 
higher the tendency to implement GCG principles. 

4 CONCLUSION 

The implementation of GCG principles in SMEs can 
be done in various ways, one of which is the imple-
mentation of ISO procedures. This implementation 
brings SMEs to a level where product quality can be 
guaranteed well. Although not certified, SMEs can 
implement quality assurance of its products so that 
consumers can consume SME products without wor-
ry. The role of LPPM as one of the SMEs’ stake-
holders has an important role in GCG implementa-
tion that leads to sustainable business. 
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