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ABSTRACT

This study investigates innovation strategies for aquaculture in East Java using SWOT analysis and TOWS
matrix. Although East Java is one of the three largest contributors in aquaculture in Indonesia, maintaining
its sustainability is highly dependent on the right strategy based on environmental conditions. This
research used a qualitative method with data collection techniques involving in-depth interviews with 7
informants from various backgrounds. The research findings revealed East Java's strengths in terms of
community cohesiveness and adaptability to limitations, but a one-time business cycle due to limited
capital and low levels of domestic consumption. Some opportunities still arise, such as East Java's high
fisheries export demand and capability and the support of a government program called 'Gemarikan'. On
the other hand, its vulnerability to weather, water, budget fluctuations, and poor business practices may
pose a threat. As a result, the TOWS Matrix identified several innovation strategies for aquaculture in East
Java, namely improving aquaculture literacy and knowledge transfer, community-based improvement,
and bottom-up collaborative coordination.
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ABSTRAK

Penelitian ini menyelidiki strategi inovasi untuk akuakultur di Jawa Timur dengan menggunakan analisis
SWOT dan matriks TOWS. Meskipun Jawa Timur adalah salah satu dari tiga kontributor terbesar dalam
akuakultur di Indonesia, menjaga keberlanjutannya sangat bergantung pada strategi yang tepat
berdasarkan kondisi lingkungan. Penelitian ini menggunakan metode kualitatif dengan teknik
pengumpulan data yang melibatkan wawancara mendalam terhadap 7 informan dari berbagai latar
belakang. Temuan penelitian mengungkapkan kekuatan Jawa Timur dalam hal kekompakan masyarakat
dan adaptabilitas terhadap keterbatasan, tetapi siklus bisnis hanya satu kali akibat terbatasnya modal dan
rendahnya tingkat konsumsi domestik. Beberapa peluang masih muncul, seperti permintaan dan
kemampuan ekspor perikanan Jawa Timur yang tinggi serta dukungan program oleh pemerintah yang
disebut ‘Gemarikan’. Di sisi lain, kerentanannya terhadap cuaca, air, fluktuasi anggaran, dan praktik bisnis
yang kurang baik dapat menjadi ancaman. Sebagai hasilnya, Matriks TOWS mengidentifikasi beberapa
strategi inovasi untuk akuakultur di Jawa Timur, yaitu meningkatkan literasi akuakultur dan transfer
pengetahuan, perbaikan berbasis masyarakat, dan koordinasi kolaboratif dari bawah ke atas.

Kata Kunci: Aquaculture, East Java Region, SWOT Analysis, TOWS Matrix

1. Introduction

Indonesia is a maritime country with two-thirds of the territory consisting of sea. From
this geographical advantage, one of the sectors mentioned in SDGs Indonesia Blue Economy is
the improvements of fisheries and marine tourism sectors. Measuring the sectors’ achievements
in Indonesia can be done by analyzing the fisheries sector's Gross Domestic Product (GDP)
contribution to Indonesia’s GDP. Between 2021 and 2023, the fisheries sector was noted only to
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have 3.46% average c-on-c GDP growth - which is higher than the agriculture sector with 1.21%
average GDP growth but still lower than the processing industry sector with 3.88% average GDP
growth (BPS, 2022)

Based on Scope of Maritime and Fisheries Business Actors, Indonesia’s fisheries sectors
are divided into several categories of profession as follows: Fisherman (captured fisheries),
Aqguaculture, Salt Farming, Fisheries Processor, Fisheries Marketer, and Marine and Fisheries
Product Delivery Service Provider (Satu Data, 2018). One of the most prominent business actors
in the fisheries sector is Aquaculture, which can be seen ranked second, as presented in Table 1
below.

Table 1. Fisheries Categories of the Profession.
Business Actors

Profession KUSUKA Validated Potential
Fisherman 826.363 2.912.818
Interport Marketer 5.231 4.013
Fish Marketer 54.382 275.458
Aquaculturer 522.368 1.466.681
Fish Processor 76.868 64.239
Salt Farmer 16.527 22.430

Source : Satu Data KKP 2023

Table 2. Indonesia Fisheries Production Volume.

= Data Volume Produksi Perikanan Indonesia (Ton)

AAAAAA

The fisheries sector shows that aquaculture significantly contributes to the nation’s
fisheries production volume. From a provincial distribution perspective, the East Java province
makes one of the most extensive contributions, as seen in Table 3 below.

Table 3. Regional Aquaculture Total Production.

Province Volume (tons)
South Sulawesi 4.082.792,15
East Nusa Tenggara 1.397.276,74
East Java 1.279.954,23
West Java 1.233.563,97
Central Java 523.358,00
North Sulawesi 439.139,71

Based on East Java's geographical conditions, its location is deemed suitable for
aquaculture cultivation (Zikra et al., 2020). East Java has a sea surface temperature of 28-32°C,
supported by comparatively adequate turbidity and water quality, making aquaculture
cultivation feasible in its waters. Several studies, as done by Sari et al. (2020) and Anita & Dewi
(2020), reveals that aquaculturist in East Java is utilizing these geo-advantages to maximize
growth and sustain a level of quality in their aquaculture commodities, such as Asian Seabass
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and Cantang Grouper. It is also notable that East Java is the second most populous province,
with an estimated 41 million residents, representing a huge potential market for the sale of
aquaculture commodities and fisheries products (Sulistyowati et al., 2019).

Analyzing the most current data, the highest Gross Regional Domestic Product
contributor in East Java is the processing industry, valuing around 30.56% of the region’s total
earnings, followed by the commerce sector with 18.94% of East Java’s total earnings, and the
third rank, agriculture, forestry, and fisheries combined valuing 11.34% of the total revenues
(Sulistyowati et al., 2019). Ranking from their respective c-on-c growth, the commerce sector
leads with 6.48% growth, followed by the processing industry with 3.95%, and lastly —the second
lowest among seventeen business sectors in East Java - agriculture, forestry, and fisheries
combined with only 1.8% growth (BPS, 2023). There are many variables to be considered to
point to the reasoning for the low growth—low income of the fisheries sector in East Java. Studies
done by Lestari et al. (2019) revealed that there has been a favorable expansion in the
performance of the fisheries sub-sector in the Minapolitan Area in East Java, with some areas
offering a high level of competitive advantage, such as Tuban District. However, research by
Ridwan & In’am (2021) regarding the socio-economic conditions of coastal communities in East
Java revealed that fishermen tend to live near the poverty line due to their powerlessness as
small-scale fishermen. While certain capital providers have offered forms of financial assistance,
their contracts are frequently excessively restrictive and inequitable. The absence of well-
established altruistic collaboration between capital providers, notably the Fisheries and Marine
Affairs Department, and small-scale fishermen has exacerbated the situation, leading to
powerlessness due to insufficient working capital or funding. (Ridwan & In’am, 2021). Several
research studies have also concluded that fishing villages and fisher families are highly bound to
live in poverty due to the lack of funds needed to nurture their small-scale fisheries and
structural support from government development programs (Stacey et al., 2021; Susilowati &
Mafruhah, 2023). East Java's fisheries need support from both facilitators and government
actions to help alleviate poverty. This statement is firmly proven by Rohmah et al. (2023) findings
in which by comparing the fisheries sector before and after the execution of the Peti Koin
Bermantra program, fisheries actors multiplied their incomes within just six years of receiving
assistance.

Several studies conducted SWOT analysis related to fisheries conditions, exemplified by
Restuwati & Munif's (2021) and Hakim et al.'s (2022) research on the performance analysis and
mentoring strategy of fish farmers' groups and fisheries products processing industry. Another
study was carried out by Novianti et al. (2022) on Mangrove Resource and Ecotourism
Development, which utilized SWOT analysis. Furthermore, Rizkita et al.'s (2023) and Johan et al.
(2023) research on sustainability status analysis and strategy development for the common carp
(Cyprinus carpio L.) hatchery industry also involved a SWOT analysis, followed by QSPM. Another
study by Wasik & Handriana (2023) underscores the necessity for sustainability strategies in the
fisheries industry amid the COVID-19 pandemic, employing SWOT analysis.

2. Literature Review
2.1sSwoT

The easiest way to reveal the current situation and expectations of a sector, an activity,
or a company is to perform a SWOT analysis by experts on that subject (Ak¢a, 2005). The term
SWOT is an acronym for the first letters of four words in English. These are Strengths,
Weaknesses, Opportunities, and Threats (Ak¢a, 2005; inayet & Akbulak, 2010). SWOT analysis is
a technique used to identify the strengths and weaknesses of a sector, an activity, or a firm and
identify opportunities and threats from the external environment (Taktak, 2018; Ongun et al.,
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2016). Strengths are positive internal aspects controlled, while opportunities are those offered
by the external environment that can be used to enhance strengths (and reduce weaknesses).
Similarly, weaknesses are negative internal aspects, while threats are external problems or
limitations that may hinder the success of the implemented policy (Fertel et al., 2013).

The use of SWOT analysis in fisheries analysis has been widely implemented. SWOT
analysis is conducted to decipher the current status of wetlands, understand the reasons for
their deterioration and comparatively low fishery productivity, and offer recommendations for
their better utilization (Chakraborty et al.,, 2023). Chakraborty's findings revealed a lack of
proper wetland management, declining water quality, insufficient scientific training for fish
farmers, and a lack of mass awareness as major concerns. The study provided a rare opportunity
for local people to express their perceptions about these issues and, in turn, be part of the
decision-making and planning process.

In other studies, the SWOT technique is also used to analyze biosecurity practices on
marine fish farms (Muniesa et al.,, 2022). The SWOT technique was implemented, which
identified the critical threats and weaknesses faced by the sector, such as the risk of direct
disease transmission between farms, the high likelihood of importing diseases through juvenile
shipments, the chronic lack of communication between stakeholders, and the deficient
coordination of health strategies. Strengths included awareness of prevention measures and the
availability of expertise of health experts at most levels. On the other hand, the availability of
experts and the need to adapt governance to the current production systems were seen as
opportunities.

Incorporating SWOT analysis goes beyond its application in the realm of fisheries. SWOT
analysis is conducted to analyze the organizational aspects such as resources (Novianti et al.,
2022), performance, development (Restuwati & Munif, 2021), and strategic planning (De Angelis
etal., 2021). SWOT is one of the methods of evaluation used to analyze an organization's internal
and external environmental conditions, aiming to formulate strategies to address future
uncertainties (Eskafi et al., 2021).

2.2 TOWS

TOWS Matrix is a matrix-based strategy based upon the results of SWOT analysis
conditions. The TOWS matrix can be considered a tool to formulate possible strategies based on
the identified SWOT results. When internal and external factors are combined, Strengths-
Opportunities (SO), Strengths-Threats (ST), Weaknesses-Opportunities (WO), and Weaknesses-
Threats (WT) strategies are created (Yontar & Derse, 2023). This analysis is referred to as TOWS
(Baker & Edwards, 2012) and is an extension of the SWOT analysis. For the TOWS strategies, SO
is a strength that maximizes opportunities; WO is a weakness that is minimized by taking
advantage of opportunities; ST is the power that minimizes threats; WT is a strategy in which
weaknesses and threats are avoided (Datta, 2020). While SWOT is generally used for planning,
TOWS is used for action planning. Therefore, strategies can be developed based on the
determined strengths, weaknesses, opportunities, and threats according to the TOWS matrix
(Alpar, 2007). These strategies are created by maximizing strengths and opportunities while
minimizing the weaknesses and threats of the relevant stakeholders.

The TOWS Matrix is a strategic analysis tool that helps businesses assess, create,
compare, and decide business strategies. It is a modified version of the SWOT analysis and
stands for Threats, Opportunities, Weaknesses, and Strengths (Chowdhury, 2023; Cuofano,
2023; HARRAPA, 2021). The TOWS Matrix was invented by Heinz Weirich, an American business
professor, in 1982 to examine businesses from a practical approach to administration and
marketing (Chowdhury, 2023; Mind Tools Content Team, 2022).
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The TOWS Matrix is a framework that focuses on external factors affecting the business.
It aims to help organizations remain one step ahead in the ever-changing competitive landscape
by generating amazing ideas concerning fruitful marketing strategies, decision-making,
protection against threats, opportunities, diminishing threats, overcoming weaknesses, and
awareness regarding potential shortcomings (Chowdhury, 2023; MBIZ, 2021).

The TOWS Matrix consists of four strategies that help a business understand, plan, and
prepare for the possible interaction between threats and weaknesses with strengths and
weaknesses. These strategies are laid down in a 2x2 matrix by listing all strengths, weaknesses,
threats, and opportunities to develop a TOWS matrix in strategic management (Cuofano, 2023;
Professional Academy, 2021).

Here's an example of a TOWS Matrix for Apple (HARRAPA, 2021):

e Strengths-Opportunities (SO): Apple can use its strong brand image to exploit new market
opportunities.

e Strengths-Threats (ST): Apple can use its strong financial position to overcome threats such
as economic downturns.

e Weaknesses-Opportunities (WO): Apple can overcome its weakness in the cloud services
market by investing in new technologies.

e Weaknesses-Threats (WT): Apple can reduce its dependence on a single product line to avoid
threats such as supply chain disruptions.

The previous research that utilized a part of TOWS was conducted by Mulyati et al.
(2022) regarding the prospects of business development in ornamental fish in Southeast
Sulawesi, Indonesia. This research resulted in a business development strategy, with the
selected strategy being Strengths and Opportunities (SO). This study only employed strengths
and opportunities to formulate innovation strategies in product development. Based on the
TOWS framework, four strategy matrices can be applied: SO, WO, ST, and WT. The TOWS matrix
is discussed to create potential strategies based on the identified SWOT Analysis strategies. As
shown in Figure 1, the combination of internal and external factors leads to the creation of SO,
WO, ST, and WT strategies, and their scope is defined in Figure 1.

Use of internal strengths to exploit external

Strengths Opportunities.
Use of internal strengths to avoid/minimize
Weaknesse .
\ impacts from external threats.

)

Opportunities ] W O Overcoming internal weaknesses by exploiting
external opportunities.

Threats Overcoming internal weaknesses  while
minimizing external threats.
Figure 1. SWOT Structure lllustration
3. Method

This research was conducted in Indonesia from June to September 2023. The research
employed a qualitative method, gathering data through focus group discussions and in-depth
interviews. The informants for this study came from various backgrounds, including government
representatives from the fisheries department, aquaculture practitioners, and fisheries
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cultivation experts from academia. The total number of informants in this research was eight
individuals. The informant criteria used in this study were a minimum of 5 years of experience
in the aquaculture industry and residence in East Java. In addition to using primary data collected
through qualitative methods, this research also incorporated secondary data as supplementary
information for descriptive analysis. This approach allowed for comprehensive conclusions from
both primary and secondary data.

Descriptive data analysis serves as a tool for transforming both primary and secondary
data from their raw state into a more understandable format, as highlighted by Martono (2010).
This transformation allows for a thorough depiction of the phenomenon under investigation and
the potential causal relationships, as emphasized by (Loeb et al., 2017). Additionally, it facilitates
the formulation of an assessment of the Sulawesi fisheries sector's current state through a
thorough desk study. Subsequently, the outcomes of this analysis are categorized according to
the SWOT framework to construct a TOWS analysis.

The research employs a SWOT analysis method, which involves an assessment of the
internal and external conditions of the fisheries environment in the East Java region. The analysis
undertaken aims to identify the strengths, weaknesses, opportunities, and threats within the
aquaculture sector in East Java. This assessment relies on qualitative and secondary data from
the fisheries department and the Ministry of Marine Affairs and Fisheries. Subsequently, based
on the findings of this analysis, strategic formulation is carried out using the TOWS method.
TOWS represents a strategy developed to address weaknesses and challenges by leveraging
strengths and capitalizing on existing opportunities.

Strength (S) Weakness (W)

Opportunities (O) Threat (T)

Figure 2. SWOT Framework

4. Results And Discussion
4.1. Strength

Aquaculturists in East Java have a high understanding and problem-solving skills in
response to their limitations. A quarter of the East Java population lives near the metropolitan
area, which limits the availability of water bodies or even land areas to start an aquaculture
business. Aquaculturists consistently seek ways to cultivate aquatic species in denser conditions
despite their constraints. They integrate old methods with current technologies to cultivate
more fish in tighter ponds, such as aerating with a fresh flow of water from nearby wells, using
pumps to help pump water out when it rains or floods, and manufacturing or procuring better
food stocks from natural sources.

“There are some development projects for SMEs in the fisheries sector. We even have
‘fishing villages’ to strengthen the fisheries communities. Management is entrusted to the
community, but the government still provides human resource development.”

4.2. Weakness
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“Mojokerto is one of the smallest cities, you know. We don't have a maritime sector here;
we only have the aquaculture sector. The fisheries sector isn't up-and-coming in Mojokerto.
Regarding the potential issues in aquaculture, firstly, the land is limited. Why doesn't it thrive?
Well, maybe because most fisheries operators here have other primary jobs, they only considered
fisheries as a side job or a side gig. So, they're not focused on it. It's different from other cities or
districts with larger territories, where more land or space is available.”

"People often receive assistance and are pampered for a while, but it's only for a one-
time cycle, and then it's over. This is because the harvest results are sold, but the proceeds aren't
reinvested for the sustainability of their cultivation."

For fisheries processing, one of the main weaknesses of its sector is the availability and
stability of raw materials. With aquaculturist tendencies to only produce for one cycle, a shift in
the supply happens all the time. This forcedly positioned fisheries processors to a highly
dependent business because they cannot have their production input necessities and, therefore,
can only submit to the suppliers —in this case, fishermen and aquaculturists. Fisheries processors
are also burdened by the ever-changing fish qualities whenever they must change their raw
materials sources.

"The main raw materials are sometimes hard to come by. We have to go out of town to get
them; they are not products produced within the city. We have to purchase them first."

"So when our usual fish supplier is out of stock, finding another place doesn't necessarily
guarantee the same quality standards for the fish itself."

“In terms of promotion, there is a lack of a creative team. Social media is still considered
insignificant and underdeveloped.”

East Java also has a low domestic fish consumption rate. As can be seen from the figure
below, East Java was not included as the most consumptive region when it comes to fish. East
Java's fish consumption index was 42.45 Kg/Capita, way below the national fish consumption
target of 54 Kg/Capita.

FISH CONSUMPTION INDEX 2022

76
74

72
70
68
66
o I
62
60

KEPULA
NORTH NORTH KEPULA SOES—I:FHE NORTH UAN SOUTH GORONT
MALUKU MALUKU KALIMA  UAN SULAWE SULAWE BANGKA SULAWE ACEH 'ALO
: NTAN RIAU SI BELITUN SI

SI G

m2022 79.04 77.27 75.41 73.04 72.37 68.62 68.5 68.14 67.53 66.86
Figure 3. Fish Consumption Index 2022
Source: statistik.kkp.go.id, 2023 (Processed)

In 2019, the East Java government enforced a “Gemarikan® campaign to boost fisheries
consumption among its residents. This campaign has a sole purpose, which is to promote the
consumption of fish products, especially in specific regions where stunting and malnutrition
often occur. A study by Rowena (2019) reveals that individual and environmental characteristics
highly influence Indonesians' purchase intention of fish products, and the Gemarikan program
can influence fish consumption. Another study offers a different insight: the likelihood of
purchasing and consuming fish products, whether at home or outside, is controlled by one’s
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childhood experiences and cooking skills (Maulana, 2021). These findings lead to one conclusion:
fish consumption behaviors must be planted slowly but surely, especially to people in East Java.

4.3. Opportunities

In 2022, captured fisheries in East Java produced 551.846 tons of fish, while aquaculture
earned 1.3 million tons, making East Java the highest aquaculture producer in the Java Region.
East Java was also recorded as the highest national fisheries exporter in volume and earnings,
with 381.477 tons and export earnings as high as 2.6 million USD (Jatim Newsroom, 2023). This
proves the high demand for exports that East Java can provide.

“The potential for fisheries in East Java is quite significant, but perhaps the local
community sometimes underestimates it. | believe it’s enormous if one is willing to get deeply
involved. As for sales efforts, there have not been any obstacles up to now. We have more
demand than we can handle. Some orders are even a bit late; new batches of fish are currently
being restocked."

In the third quarter of 2022, East Java governor Khofifah Indar Parawansa authorized
the sales of 25 tons of frozen Red Snapper to the Dominican Republic and 25 tons of frozen
processed shrimp to Japan (Jatim Newsroom, 2022). At the same time, Khofifah mentioned that
East Java will continue strengthening its competitiveness in 2023 by supporting export efforts
and stabilizing supply. Concluding from these events, East Java already has its respective export
demands. To speed up East Java’s economic recovery due to the COVID-19 pandemic, fisheries
export might be the solution that brings an answer.

4.4. Threats
4.4.1. Weather and Water Availability.

The most significant challenge for aquaculturists continues to be the ongoing issues of
global warming and the unpredictable patterns of freshwater. Due to a lack of financial
resources for investing in advanced technologies, aquaculturists have limited capacity to
prepare for weather fluctuations. Managing water temperatures during heat waves can be
achieved by introducing fresh water into fishponds, while water pumps can help regulate water
levels during periods of heavy rainfall or floods. However, the dilemma arises during droughts
when water availability becomes scarce.

“The weather remains the biggest deciding factor whether we will yield profits or losses.
If we face heavy rains or storms, we can still manage our ponds' water level to remain steady.
But the dry season, on the other hand, is the biggest problem. If we don’t have access to water,
we can’t maintain water circulation, which will often lead to deaths in our ponds.”

Some aquaculturists have used supplementary technologies such as aerators and bubble
machines to help water circulate. However, compared with its impact, the cost of investment
and operating said machines needed to meet expectations. Aerators and bubble machines are
considered stationed machines, meaning they can only supply oxygen to specific areas within
the pond rather than distribute it evenly, resulting in inadequate oxygen saturation throughout
the entire pond (Abdelrahman & Boyd, 2018; Baldwin et al., 2022). Another issue arises when
aquaculturists manage large ponds, requiring more powerful aerators to meet their oxygenation
needs. Unanimously, aquaculturists preferred a steady flow of fresh water to provide oxygen
circulation rather than depending solely on machineries.

“In the early days, we did use aerators to provide oxygen and circulation. However, it has
proven to be not enough. The water will become cloudy and dirty sooner or later due to the lack
of new water circulation. Therefore, we concluded that circulation is more important than just
using aerators.”
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4.4.2. Budget Tightening.

Although East Java’s fisheries industry is deemed promising when judged by previous
accomplishments, the opposite can be said for its fisheries budgets. Several officials from the
subregional Marine and Fisheries Agency have noted that the funding available for supporting
aquaculturists is limited and can only assist some selected groups. East Java has initiated specific
programs aimed at achieving food self-sufficiency by 2023, aligning with the seven key priorities
outlined in the Regional Government Work Plan for East Java (Jatim Newsroom, 2023). However,
suppose the potential of aquacultures is not adequately promoted and communicated. In that
case, there is a risk that other sectors, such as agriculture and plantations, may receive a more
substantial portion of the budget allocation, potentially diverting resources from the crucial
fisheries and aquaculture needs.

“From the government's perspective, the budget is currently tight. Many projects cannot
be continued due to limited funding. The hope is for a larger budget to be distributed to the
community.”

4.5. Innovation Strategies
The innovation strategy for the aquaculture sector can be divided into three aspects:
education, marketing, and collaborative coordination. Here are the strategies created within the
SO, ST, WO, and WT scope, produced by crossing internal and external factors in the TOWS
Matrix.
Table 4. TOWS Matrix
Strength
- High level of understanding &
problem solving accompanied
with adaptivity towards
technology
- Strong bond within local
aquaculturist communities

Weakness
- Not enough working capital
leads to one-time cycle
production
- Low domestic consumption rate
- Availability and stability of
production

Opportunity
- High demand for export
- Existing government projects
(Gemarikan, 2023 food self-
sufficiency program)

SO Strategy
- Share/distribute information or
technologies that have proven to
be rewarding and applicable for
aquaculturists
- Increase fish production

WO Strategy
- Build communal brands to fulfill
export demand
- Marketing efforts to boost
knowledge transfer about fish
products

Threat
- Weather and water
unavailability
- Budget tightening for the
fisheries industry
- Substandard business practices

ST Strategy
- Coordinate with water supply
services and urban planning
agencies
- Cater to local fisheries
communities and plan a budget
through bottom-up coordination

WT Strategy
- Allocate a higher budget to help
reduce one-time cycles
- Educate on business models

4.5.1 Educational Aspects.

Certain aquaculturists in East Java have demonstrated remarkable problem-solving
abilities and resourcefulness, utilizing cost-effective yet efficient approaches to enhance
fisheries production and increase profitability, such as using pumps and machineries or
producing their type of fish feeds. However, this knowledge may not be widely spread or
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accessible within specific communities or locations. To increase aquaculturist’s fisheries literacy
is to increase productivity and business resilience (Benard et al., 2020).

Conversely, most aquaculturists also need more economic and financial literacy, hence
their low-bargaining power in the face of buyers and distributors. Small-scale aquaculturists may
find themselves powerless during negotiation and transaction, which increases the chance of
fraud, failure to receive funds, financial losses, and bankruptcy among aquaculturists (Bjgrndal
et al., 2015). An economic educational program is deemed favorable to increase the bargaining
power of said aquaculturists (Sumbodo et al., 2021). Aquaculturists must enhance their financial
standing within the business supply chain, and the most effective means to attain such leverage
is acquiring financial literacy. The aim is to elevate the perceived value of aquaculturists and
eliminate any underestimation by buyers and distributors.

4.5.2 Marketing Aspects.

To address the needs of small-scale aquaculturists, establishing a communal brand that
allows everyone to contribute and receive earnings commensurate with their contributions
could serve as a pivotal solution to eradicate economic inequality within the aquaculture sector.
This approach encourages aquaculturists to forge alliances and work collectively to meet specific
production targets — which aligns with the Strength matrix that East Java’s aquaculturists have.

A comprehensive marketing campaign to enhance local fisheries consumption remains
imperative. The Marine and Fisheries Agency must ensure a significant increase in fish
consumption rates shortly. Boosting the local fisheries consumption rate implies strengthening
reliance on aquaculturists, enabling them to maintain a consistent revenue stream. Consistent
revenue will ultimately reduce the dependence on the government’s financial aid and minimize
the occurrence of one-time cycles among aquaculturists.

4.5.3 Collaborative Coordination Aspects.

The aquaculture sector urgently requires a significant boost. By providing essential
working capital funds, the government of East Java has the potential to alleviate poverty and
enhance productivity within the aquaculture industry and other fisheries sectors. Government
assistance frequently aligns differently with the specific needs or preferences of the business
actors. Therefore, bottom-up coordination is highly preferable to relinquish the needs of East
Java’s aquaculturists. Numerous studies conducted in various regions have come to a shared
conclusion: adopting a bottom-up coordination strategy holds the potential to drive significant
progress within the fisheries sector (Aburto et al., 2017; Alexander et al., 2020). This approach
prioritizes the input and experiences of individuals at the industry's bottom level. Doing so
ensures that those who often face the most challenging issues are heard and actively engaged
in shaping practical solutions (Andriesse et al., 2021; Ballarini et al., 2021). This strategy
recognizes the importance of empowering and involving all stakeholders, especially those with
first-hand experiences of the sector's challenges, to chart a sustainable and effective path
forward for the fisheries industry.

Therefore, prioritizing a bottom-up approach is strongly recommended to cater to the
unique needs of East Java's aquaculturists. East Java can establish a strategic coordination
platform, empowering aquaculturists to communicate their most pressing needs and challenges
directly to the Marine and Fisheries Agency. This approach ensures that assistance and policies
are better tailored to the real-world concerns and aspirations of those in the aquaculture
industry.

5. Conclusion
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The analysis conducted in East Java employed the TOWS approach, focusing on threats,
opportunities, weaknesses, and strengths. The environmental analysis revealed several key
findings: strengths include an elevated level of problem-solving abilities, technological
ADAPTABILITY  and strong community bonds among local aquaculturists. Weaknesses include
insufficient working capital leading to one-time cycle production, a low domestic consumption
rate, and challenges in production availability and stability. Opportunities include high export
demand and government projects like the 2023 food self-sufficiency program (Gemarikan),
while threats encompass issues such as weather-related challenges, water availability, budget
constraints in the fisheries industry, and substandard business practices. This research
complements previous work by Aburto et al. (2017), Alexander et al. (2020); Andriesse et al.
(2021), and Ballarini et al. (2021). The strategies employed involve increasing fish production
using technology, building communal brands and marketing to expand internationally,
collaborating with water supply and fishery agencies to enhance production quality and
guantity, and allocating budgets while educating stakeholders on aquaculture business models.
The study holds significance for both theoretical and practical implications. Theoretical
implications include contributing to understanding the TOWS concept within the aquaculture
context, combining elements of business management and agribusiness industrialization. In the
professional realm, it provides a foundation for policymakers and practitioners to make
informed decisions related to the aquaculture business environment. As with any research,
there are limitations. This study exclusively employed TOWS analysis and did not proceed with
a positional analysis based on the IFAS approach. So, future research could potentially generate
more effective, comprehensive, and innovative strategies focused on internal factors for
aquaculturists, through the combination of TOWS and IFAS methodologies (Adi Wibbowo,
2022).

REFERENCES

Abdelrahman, H. A., & Boyd, C. E. (2018). Effects of Mechanical Aeration on Evaporation Rate
and Water Temperature in Aquaculture Ponds. Aquaculture Research, 49(6), 2184-2192.
https://doi.org/10.1111/are.13674

Aburto, J. A., Gaymer, C. F., & Cundill, G. (2017). Towards Local Governance of Marine Resources
and Ecosystems on Easter Island. Aquatic Conservation: Marine and Freshwater
Ecosystems, 27(2), 353-371. https://doi.org/10.1002/aqc.2665

Adi Wibbowo, L. (2022). Analisis IFAS dan EFAS Menggunakan Metode SWOT Pada Perguruan
Tinggi Swasta. Jurnal Wahana Informatika (JWI), 1(2), 125-139.

Akca, H. (2005). Burdur Ilinin Kirsal Turizm Potansiyeli ve Degerlendirilmesi. Burdur
Sempozyumu, 16, 19.

Alexander, S. M., Staniczenko, P. P. A., & Bodin, O. (2020). Social Ties Explain Catch Portfolios of
Small-Scale Fishers in the Caribbean. Fish and Fisheries, 21(1), 120-131.
https://doi.org/10.1111/faf. 12421

Alpar, P. (2007). Formal Guidelines for Authoring of Academic Papers.
https://doi.org/https://doi.org/10.1094/ PDIS-91-4-0467B

Andriesse, E., Kittitornkool, J., Saguin, K., & Kongkaew, C. (2021). Can Fishing Communities
Escape Marginalisation? Comparing Overfishing, Environmental Pressures and Adaptation
in  Thailand and the Philippines. Asia Pacific Viewpoint, 62(1), 72-85.
https://doi.org/10.1111/apv.12270

Anita, N. S., & Dewi, N. N. (2020). Evaluation of Hatching Rate, Growth Performance, and Survival
Rate of Cantang Grouper (Epinephelus fuscoguttatus x lanceolatus) in Concrete Pond at
Situbondo, East Java, Indonesia. IOP Conference Series: Earth and Environmental Science,

1528



Rianawati dkk, (2024) MSEJ, 5(1) 2024: 1518-1531

441(1). https://doi.org/10.1088/1755-1315/441/1/012019

Baker, S. E., & Edwards, R. (2012). How many Qualitative Interviews is Enough?

Baldwin, D. S., Boys, C. A., Rohlfs, A.-M., Ellis, |., & Pera, J. (2022). Field Trials to Determine the
Efficacy of Aerators to Mitigate Hypoxia in Inland Waterways. Marine and Freshwater
Research, 73(2), 211-222. https://doi.org/10.1071/MF20365

Ballarini, E., D’Adamo, R., Pazienza, G., Zaggia, L., & Vafeidis, A. (2021). Assessing the
Applicability of a Bottom-Up or Top-Down Approach for Effective Management of a
Coastal Lagoon Area. Ocean and Coastal Management, 200.
https://doi.org/10.1016/j.0ocecoaman.2020.105417

Benard, R., Dulle, F., & Lamtane, H. (2020). Challenges Associated with the use of Information
and Communication Technologies in Information Sharing by Fish Farmers in the Southern
highlands of Tanzania. Journal of Information, Communication and Ethics in Society, 18(1),
91-108. https://doi.org/10.1108/JICES-11-2018-0085

Bjgrndal, T., Child, A., Lem, A., & Dey, M. M. (2015). Value Chain Dynamics and the Small-Scale
Sector: A Summary of Findings and Policy Recommendations for Fisheries and
Aquaculture Trade. Aquaculture Economics and Management, 19(1), 148-173.
https://doi.org/10.1080/13657305.2015.994241

BPS. (2022). Laju Pertumbuhan PDB Seri 2010 (Persen).

BPS. (2023). Ekonomi Jawa Timur Triwulan 11-2023 tumbuh 2,66 persen secara Q-to-Q; 5,24
Persen secara Y-on-Y; dan 5,10 Persen secara C-to-C.

Chakraborty, S., Mallick, P. H., & Kundu, S. (2023). Participatory Rural Appraisal for Assessing
Freshwater Wetland Status and Fishery Potential in West Midnapore, West Bengal, India.
Proceedings of the Zoological Society, 76(2), 134—145. https://doi.org/10.1007/s12595-
023-00477-2

Chowdhury, O. (2023). What is the TOWS Matrix? Strategies, Advantages & More.

Cuofano, G. (2023). What Is The TOWS Matrix And How To Use It.

Datta, K. (2020). Application of SWOT-TOWS Matrix and Analytical Hierarchy Process (AHP) in
the Formulation of Geoconservation and Geotourism Development Strategies for Mama
Bhagne Pahar: An Important Geomorphosite in West Bengal, India. Geoheritage, 12(2),
45,

De Angelis, A., Gasco, L., Parisi, G., & Danieli, P. P. (2021). A Multipurpose Leguminous Plant for
the Mediterranean Countries: Leucaena leucocephala as an Alternative Protein Source: a
review. Animals, 11(8). https://doi.org/10.3390/ani11082230

Eskafi, M., Dastgheib, A., Taneja, P., Ulfarsson, G. F., Stefansson, G., & Thorarinsdottir, R. I.
(2021). Framework for Dealing with Uncertainty in the Port Planning Process. Journal of
Waterway, Port, Coastal and Ocean Engineering, 147(3).
https://doi.org/10.1061/(ASCE)WW.1943-5460.0000636

Fatih Taktak, M. (2018). Giines Enerji Santrali (GES) Gelistirme: Usak Ornegi. Journal, 3(1), 1-21.

Fertel, C., Bahn, O., Vaillancourt, K., & Waaub, J.-P. (2013). Canadian Energy and Climate Policies:
A SWOT Analysis in Search of Federal/Provincial Coherence. Energy Policy, 63, 1139-1150.

Hakim, H. M. Z., Nopiana, M., & Latuconsina, H. (2022). Strategy for Development of Fishery
Products Processing Industry in Rembang Regency, Indonesia. AACL Bioflux, 15(5), 2292—-
2298.

HARRAPA. (2021). TOWS Matrix: Meaning And Example.

inayet, Z., & Akbulak, C. (2010). Troia Tarihi Milli Parki’ndaki turizm potansiyelinin SWOT analizi
ile degerlendirilmesi. 11. Ulusal Turizm Kongresi, 2(5), 203-213.

Jatim Newsroom. (2022). Gubernur Khofifah Lepas Eksport Komoditas Perikanan Jatim ke
Republik Dominika dan Jepang.

1529



Rianawati dkk, (2024) MSEJ, 5(1) 2024: 1518-1531

Jatim Newsroom. (2023). Produksi Perikanan Tangkap dan Ekspor Perikanan Jatim Tertinggi se-
Indonesia.

Johan, A., Rahayu, A., Wibowo, L. A,, & Yuliawati, A. K. (2023). The ‘how’for sustainability:
Answering market pressure through green strategy and green production. Jurnal
Manajemen Bisnis, 14(2), 394-416.

Lestari, E. K., Komariyah, S., & Nurafiah, S. (2019). The Analysis of Economic Structure based on
Shift Share Approach in East Java Province (Study in Minapolitan Area). International
Journal of Scientific and Technology Research, 8(12), 1447-1452.

Loeb, S., Dynarski, S., McFarland, D., Morris, P., Reardon, S., Reber, S., (ED), N. C. for E. E. and R.
A., & Decision Information Resources, I. (2017). Descriptive Analysis in Education: A Guide
for Researchers. NCEE 2017-4023. ERIC Clearinghouse.

Martono, N. (2010). Metode Penelitian Kuantitatif: Analisis Isi dan Analisis Data Sekunder.
RajaGrafindo Persada.

Maulana, A. E. (2021). Improving Community Education on Fish Consumption Using Social
Behavior Change Communication (SBCC). Global Business and Finance Review, 26(4), 14—
29. https://doi.org/10.17549/gbfr.2021.26.4.14

MBIZ. (2021). Pengenalan Analisis TOWS Matrix dalam Kegiatan Bisnis.

Mind Tools Content Team. (2022). The TOWS Matrix.

Mulyati, S., Herdianto, T., Suhermanto, A., & Sofian, A. (2022). The Prospects of Business
Development in Ornamental Fish in Southeast Sulawesi, Indonesia. Biodiversitas, 23(12),
6413-6419. https://doi.org/10.13057/biodiv/d231239

Muniesa, A., Furones, D., Rodgers, C., & Basurco, B. (2022). An Assessment of Health
Management and Biosecurity Procedures in Marine Fish Farming in Spain. Aquaculture
Reports, 25. https://doi.org/10.1016/j.aqrep.2022.101199

Novianti, R., Afandi, A. Y., Tampubolon, B. I., Rahmadya, A., & Sulawesty, F. (2022). Mangrove
Resource and Ecotourism Development in Karangsong, Indramayu Regency, West Java,
Indonesia. IOP Conference Series: Earth and Environmental Science, 1062(1).
https://doi.org/10.1088/1755-1315/1062/1/012039

Ongun, U., Gévdere, B., & Cicek, U. (2016). YESILOVA’NIN KIRSAL TURIZM POTANSIYELININ
SWOT ANALIZi iLE DEGERLENDIRILMESI. Siileyman Demirel Universitesi Vizyoner Dergisi,
7(16), 75-88.

Professional Academy. (2021). An Introduction to the TOWS matrix: Putting SWOT into action.

Restuwati, 1., & Munif, A. K. A. (2021). Performance Analysis and Mentoring Strategy of Fish
Farmers Groups in Muntilan Sub District, Magelang Regency, Central of Java Province. E3S
Web of Conferences, 322. https://doi.org/10.1051/e3sconf/202132205006

Ridwan, M., & In’am, A. (2021). Social Capital Deviation in Capital Assistance System: Socio-
Economic Studies of Coastal Communities. Economies, 9(4).
https://doi.org/10.3390/economies9040204

Rizkita, M., Rosmiati, M., Situmorang, M. L., Pratama, M. D., Rosefa, S., & Suantika, G. (2023).
Sustainability Status Analysis and Strategy Development for Common Carp (Cyprinus
Carpio L.) Hatchery Industry in Ciparay District, West Java, Indonesia. Aquaculture
International. https://doi.org/10.1007/s10499-023-01097-5

Rohmah, R. K. S., Rahmawati, F., & Sari, M. K. (2023). Peti Koin Bermantra: SDGs Instrument “No
Poverty” Fisheries Sector in Wajak District. Jambura Equilibrium Journal, 5(2), 43-50.

Sari, L. D., Fadjar, M., Widodo, M. S., & Valen, F. S. (2020). Growth Analysis of Asian Seabass
(Lates calcarifer bloch 1790) based on Morphometrics in BPBAP Situbondo, East Java.
AACL Bioflux, 13(5), 2445-2451.

Satu Data. (2018). KUSUKA: Kartu Pelaku Usaha Kelautan dan Perikanan.

1530



Rianawati dkk, (2024) MSEJ, 5(1) 2024: 1518-1531

Stac(Adi Wibbowo, 2022)ey, N., Gibson, E., Loneragan, N. R., Warren, C., Wiryawan, B., Adhuri,
D.S., Steenbergen, D. J., & Fitriana, R. (2021). Developing Sustainable Small-Scale Fisheries
Livelihoods in Indonesia: Trends, Enabling and Constraining Factors, and Future
Opportunities. Marine Policy, 132, 104654.
https://doi.org/https://doi.org/10.1016/j.marpol.2021.104654

Sulistyowati, W., Efani, A., & Primyastanto, M. (2019). Factors Influencing the Market
Requirements Fulfillment in Small Medium Enterprise Fish Processors in East Java. IOP
Conference Series: Earth and Environmental Science, 236(1).
https://doi.org/10.1088/1755-1315/236/1/012134

Sumbodo, B. T., Anggraeni, R., & lka, S. R. (2021). Financial Feasibility Analysis of Gourami
Farming in A Collaborated Business Association System. IOP Conference Series: Earth and
Environmental Science, 662(1). https://doi.org/10.1088/1755-1315/662/1/012008

Susilowati, 1., & Mafruhah, I. (2023). Women’s Empowerment to Alleviate Poverty in Coastal
Zones: a case study of Fisherwomen in Pacitan, Indonesia. International Journal of Ethics
and Systems, 39(1), 165—179. https://doi.org/10.1108/1JOES-12-2021-0237

Wasik, Z., & Handriana, T. (2023). Strategy for Sustainability of the Fishery Industry During the
COVID-19 Pandemic in Indonesia. Cogent Social Sciences, 9(1).
https://doi.org/10.1080/23311886.2023.2218723

Yontar, E., & Derse, O. (2023). Evaluation of Sustainable Energy Action Plan Strategies with a
SWOT/TWOS-Based AHP/ANP Approach: a case study. Environment, Development and
Sustainability, 25(6), 5691-5715. https://doi.org/10.1007/s10668-022-02804-7

Zikra, M., Armono, H. D., & Mahaputra, B. (2020). Site Selection of Aquaculture Location in
Indonesia Sea. Ecology, Environment and Conservation, 26, S8-S17.

1531



p-ISSN : 2715-7911 —
MSE e-ISSN : 2715-792X (=

Management Studies & Entreprencurship Journal

U 4

Volume 5 Nomor 1 Tahun 2024

15




Management Studies and Entrepreneurship Journal (MSE])

Home / Editorial Team

Editorial Team
EDITORIAL IN CHIEF
Yossi Hendriati, SE, MM (Google Scholar), Sekolah Tinggi Ilmu Ekonomi Galileo

EDITORIAL BOARD

Dr. Zulfadli Hamzah, BIFB, MIFB (Scopus ID 57044487600), Universitas Islam Riau

Dr. Tomy Fitrio, SE, MM ( Scopus ID 57212468117), Sekolah Tinggi Ilmu Ekonomi Indragiri Rengat

Muhammad Arif, MM (Scopus ID : 57210569179), Universitas Islam Riau

Wella Sandria, SE., M.Sc (Google Scholar), Universitas Muhammadiyah Jambi

Hilmah Zuryani, SE, M.Ec (Google Scholar), Universitas Riau

Syaifullah, SE, M.Sc (Google Scholar), Universitas Islam Negeri Sultan Syarif Kasim Riau

Linda Hetri Suriyanti, SE, M.Ak (Google Scholar), Universitas Muhammadiyah Riau

Meilisa Syelviani, SE., MM (Google Scholar), Universitas Islam Indragiri Tembilahan

M. Rizwan, M.Ec (Google Scholar), Universitas Riau

Additional Menu

Editorial Team

Focus and Scope

Publication Ethics

Publication Frequency

Reviewers

Check for Plagiarism



Management Studies and Entrepreneurship Journal (MSE])

Home / Archives / Vol.5 No. 1 (2024): Management Studies and Entrepreneurship Journal (MSE]J)

Vol. 5 No. 1 (2024): Management Studies and
Entrepreneurship Journal (MSE])

s
-

Volume 5 Nomor | Tahun 2024

Yayasan Riset dan Pengembangan Intelektual
Fameiengary o, P P

. it £ g g, Pk S

[l lbytayiet oo

DOI: https://doi.org/10.37385/msej.v5i1

Published: 2023-12-27

Articles

Pengaruh Kualitas Produk, Harga, Dan Promosi Terhadap Keputusan Pembelian Air Mineral Dalam
Kemasan Merek Aqua

Felip Fiali, Jamaluddin Jamaluddin, Ardi Pranoto, Hendra Saputra
1-7

Pdf

Pengaruh Cafe Atmosphere, Kualitas Produk Dan Fasilitas Terhadap Kepuasan Pelanggan Di Antara
Coffee Semarang

Anis Santika, Ajeng Aquina
8-16

pdf

Hubungan Antara Kepemimpinan Yang Melayani Dan Kinerja Karyawan: Tinjauan Sistematis

Dicky Bonar Saputra Situmeang, Nuri herachwati
17-28

pdf

Pengaruh Job Stress, Job Insecurity, dan Job Embeddedness Terhadap Career Commitment dengan Job
Satisfaction sebagai Variabel Intervening

Reyvina Nofaro, Nurul Azizah
29-39



pdf

Pengaruh Internet Marketing Dan Kualitas Produk Terhadap Keputusan Pembelian Produk Sepatu Bata
Pada PT. Sepatu Bata, TBK, Di Surabaya

Muhammad Robih Rizqullah, Heri Pudjoprastyono
40-45

pdf

Pengaruh Kualitas Layanan, Kualitas Produk Dan Persepsi Harga Terhadap Kepuasan Pelanggan (Studi
Pada Pelanggan Antarakata Coffee Semarang)

Indah Fitriana, Rokh Eddy Prabowo
46-53

pdf

Pengaruh Brand Image dan Brand Awareness Terhadap Tingkat Keputusan Pembelian Produk Sabun
Pembersih Wajah Biore

Bima Ilham Adriawan Wijaya, Siti Aminah
54-60

pdf

Pengaruh Beban Pajak Tangguhan, Beban Pajak Kini, Kompensasi Eksekutif, Kepemilikan Manajerial, Dan
Free Cash Flow Terhadap Manajemen Laba (Studi Empiris Pada Perusahaan Industri Barang Konsumsi
yang terdaftar di BEI Tahun 2020-2022

Tiara Putri Andriani, Faiza Mukhlis
61-74

pdf

Analisis Strategi Pemasaran Pada Resto Kita Karawang Berdasarkan SWOT Analisis

Aulia Nur Azizah, Puji Isyanto, Neni Sumarni
75-87

pdf

Pengaruh Iklan, Kualitas Produk, Dan Citra Merek Terhadap Loyalitas Melalui Kepuasan Pelanggan
Sebagai Variabel Intervening (Studi Pada Konsumen Teh Pucuk Harum Di Surabaya)

Lailatul Qomariyah, Jojok Dwiridotjahjono
88-102

pdf

Pengaruh Content Marketing Instagram Dan Celebrity Endorsement Terhadap Minat Beli Konsumen
Bittersweet By Najla (Studi Pada Followers Instagram Bittersweet By Najla Karawang)

Tanti Wijayanti, Citra Savitri, Syifa Pramudita Faddila
103-114

pdf

Digitalisasi Promosi Sepatu Junkard.Co Dalam Meningkatkan Daya Beli Konsumen Di PT.Junkard
Company Bandung



Igbal Tawaqal, Tiris Sudartono
115-121

pdf

Analisis Pengaruh Pendapatan Asli Daerah (PAD) dan Pertumbuhan Ekonomi Terhadap Indeks
Pembangunan Manusia dengan Belanja Modal Sebagai Variabel Intervening (Studi Kasus di Pemerintah
Daerah Kabupaten Nganjuk)

Dwi Anitasari, Niniek Imaningsih
122-128

pdf

Pengaruh Kepemimpinan, Fasilitas Kerja, Dan Motivasi Kerja Terhadap Kinerja Pegawai Kelurahan Di
Kecamatan Kaliwungu Kabupaten Kendal

Rahael Zadda Ulhaq, Masitha Fahmi Wardhani
129-140

pdf

Pengaruh Stres Kerja, Motivasi Kerja dan Disiplin Kerja Terhadap Kinerja Karyawan pada PT Alcotraindo
Batam

Edward Manurung, Mauli Siagian
141-147

pdf

Peningkatan Kinerja Karyawan Berbasis Kepemimpinan Dan Lingkungan kerja Dengan Kepuasan Kerja
Sebagai Variabel Intervening Kantor Pos Sidoarjo

Aulia Najundasari Putri, Dewi Andriani, Kumara Aji Kusuma

pdf

—
S
@
—
o
o

Pengaruh Makroekonomi terhadap Stock Return pada Indeks IDX30

Hesniati Hesniati, Lindawati Lindawati, Viviani Viviani, Lina Lina, Rudiyanto Rudiyanto, Joey Joey

—
=2}
DN
—
~J
o

pdf

Analisa Penerapan Manajemen Operasional Pada PT. Indrustri Jamu Dan Farmasi Sido Muncul Thk

Rizqy Aiddha Yuniawati

—
Iy
P
AN
O
N

pdf

Analisis Orientasi Pasar Dan Adopsi Media Sosial Terhadap Kinerja Pemasaran

Fauzan Yanuar Daud, R. Deni Muhammad Danial, Resa Nurmala
193-199

pdf

Pemanfaatan Pemasaran Media Sosial Melalui Konten Instagram Untuk Meningkatkan Kesadaran Merek



Pada Mojadiapp.Com

Tubagus Chandra Saputra, Citra Savitri, Syifa Pramudita Faddila
200-210

pdf

Pengaruh Reward Dan Punishment Terhadap Kinerja Karyawan PT Osi Electronics Manufacturing
Solutions

Aprida Sinaga, Triana Ananda Rustam
211-218

pdf

Budaya Kaizen, Stres Kerja, Dan Gaya Kepemimpinan Terhadap Kinerja Karyawan Di CV. Aisya Catering

Della Putri Maharani, Dewi Andriani
219-230

pdf

Pengaruh Orientasi Pasar Dan Inovasi Produk Terhadap Keunggulan Bersaing Pada UMKM Fashion Di
Kecamatan Cisaat Kabupaten Sukabumi

Puji Atesya Rosyadi, Kokom Komariah, Sopyan Saori
231-237

pdf

Retensi Konsumen Catering ditinjau dari Word of Mouth, Motivasi Konsumen, dan Event Marketing

Amalia Munif Thalib, Dewi Andriani, Vera Firdaus
238-248

pdf

Analisis Ketepatan Penggunaan Anggaran Pendapatan Dan Belanja Desa (Apbdes) Di Desa Mekarmukti

Ainda Fuziawati, Igbal Noor, Acep Suherman
249-256

pdf

Pengaruh Komitmen Organisasi, Pengembangan Karir, Motivasi Dan Kepuasan Kerja Terhadap Kinerja
Pegawai Badan Pengelola Keuangan Dan Aset Daerah Kabupaten Labuhanbatu

Roma Putra Lubis, Yuniman Zebua, Abd. Halim
257-265

pdf

Minat Penggunaan E-Wallet Dengan Model Utaut2 Pada Mahasiswa Akuntansi Di Bali

Ni Luh Wiwik Novianti
266-278

pdf

Pengaruh Prestasi Kerja, Kompetensi Dan Pengalaman Kerja Terhadap Kinerja Karyawan Pada PT.
Sumber Tani Agung Langga Payung Kabupaten Labuhanbatu Selatan



Evan Tri Yuda Purba, Aziddin Harahap, Abd. Halim
279-286

pdf

Pegaruh Persepsi Konsumen, Inovasi, Promosi, Dan Word Of Mouth Terhadap Keputusan Pembelian Pada
Café Kendik Rantauprapat

Dea Gesti Ayunda, Pitriyani Pitriyani, Nova Jayanti Harahap
287-295

pdf

Pengaruh Safety Knowledge, Safety Leadership Dan Safety Citizenship Behavior Terhadap Safety Behavior
Pada Wisata Pantai Lombang Sumenep

Rian Dwi Stiawan, Faidal Faidal
296-301

pdf

The development of stone sculpting craftsmen in Jatisumber Village, Trowulan District, Mojokerto
Regency

Rachmad Ilham, Imam Mukhlis
302-307

pdf

Pengaruh Pengalaman Wisatawan Terhadap Minat Berkunjung Kembali Melalui Mediasi Kepuasan
Pelanggan Di Pantai Sembilan Kecamatan Gili Genting Kabupaten Sumenep

Naufalil Asyam Irsyadi, Nurita Andriani
308-319

pdf

Pandemi Covid-19 dan Dampaknya Terhadap Kinerja Reksadana Syariah dan Konvensional di Indonesia

Agung Anggoro Seto, M. Rizka Maulana
320-329

pdf

Analisis Prosedur Pengkreditan Pada Credit Union (CU) Keluarga Kudus Bengkayang

Regina Clara Audrey Kaseger, Natalia Adot, Jones Parlindungan Nadapdap
330-335

pdf

Pengaruh Lingkungan Kerja Dan Kesehatan Dan Keselamatan Kerja (K3) Terhadap Kepuasan Kerja
Karyawan Afdeling II PT. Bridgestone Perkebunan Aek Tarum Bandar Pulau Kabupaten Asahan

Halimatussaddiah Marpaung, Tri Andriani, Rani Susila Nasution, Qonita Sajidah
336-344

pdf

The Effect Of Company Size, Capital Structure And Profitability On Insurance Companies Value In



Indonesian Stock Exchange

Patheresya Caroline, Dwi Susilowati, Nurlia Nurlia
345-354

pdf

Eksplorasi Strategi Pemasaran Media Sosial yang Sukses dalam Meningkatkan Interaksi Merek dengan
Konsumen di Era Digital

Wahyudin Rahman, Herdiyanti Herdiyanti, Juwita Azizah, Muhammad Asir, Gatot Wijayanto
355-363

pdf

Pengaruh Price Discount, Online Customer Rating, Dan Online Custumer Riview Terhadap Minat Beli
Konsumen Pada E-Commerce Shopee

Qisma Aulia, Alimuddin Rizal Rivai
364-376

pdf

Pengaruh Kualitas Aset Terhadap Kinerja Keuangan Bank Komersial Di Era Digital

Lucky Mahesa Yahya, Wahyudin Rahman, Ansir Launtu, Sri Hastutik, Mudasetia Mudasetia
377-383

pdf

Pengaruh Profitabilitas, Struktur Aset, Ukuran Perusahaan, Dan Corporate Governance Terhadap Harga
Saham Dengan Return Saham Sebagai Variabel Moderasi (Studi Empiris Pada Perusahaan Properti Dan
Real Estate Yang Terdaftar Di Bursa Efek Indonesia Pada Tahun 2020 - 2022)

Berlina Kusumawati, Erma Setiawati
384-399

pdf

Brand Image Dan Product Quality Terhadap Consumer Loyalty “SKINTIFIC” Melalui Consumer
Satisfaction Sebagai Variabel Intervening

Retnowati Jasa, Asrudi
400-412

pdf

Pinjaman Online: Perilaku Konsumtif Mahasiswa Surabaya Dalam Rangka Menunjang Status Sosial

Fahrul Hendrik Setiawan, Irzameingindra Putri Radjamin, Mintarti Ariani
413-425

pdf

Pengaruh Pemasaran Social Networking Service Terhadap Loyalty Intention

Ainun Nuril Cahya Mulya, Suyono Suyono
426-434

pdf



Pengaruh Kepemilikan Institusional Terhadap Kinerja Keuangan Perusahaan

Sudjinan Sudjinan, Loso Judijanto, I Ketut Kusuma Wijaya

Pengaruh Firm Size Dan Leverage Terhadap Kinerja Keuangan Perusahaan, Dengan Good Corporate
Governance Sebagai Variabel Moderasi (Studi Empiris Pada Perusahaan Industri Yang Terdaftar Di Bursa
Efek Indonesia Tahun 2019-2022)

Iin Nilam Saputri, Erma Setiawati

pdf

B
=
A
)
n

Analisis Citra Destinasi Wisata Religi “Religion Tourism” Di Kota Bengkulu

Imroatus Sakinah, Andang Sunarto, Aan Shar

'S
0
>
P
=
~l

pdf

Improving Brand Love through Emotional, Loyalty, and Susceptibility to Normative Influence

=
c
-
o
3
3
o
o
I
o
=h
a
—
o
L
v
o
=
o
)
3
ray
c
(%]
=
P
=

pdf

IS
o
wo
P
-
L]

Gen Z Consumer Trends: Understanding The Next Wave Of Buying Behavior
Herman Sjahruddin, Riandy Mardhika Adif

pdf

IS
00
2
A
00
o

The Impact Of Financial Management Skills, Financial Satisfaction, And Future Planning On Savings
Levels

Wellia Novita, Devi Edriani, Hasti Pramesti Kusnara

Penerapan Manajemen Risiko Operasional Pada BSI KCP Tuban
Nur Khairudin, Lailatul Qadariyah

Customer Satisfaction of Indonesian Sharia Bank: Multi Factorial Analysis

Gani Wiharso, Hary Mulyadi, Muhammad Abdullah, Wahid Akbar Basudani, Valentine Theresia Simamora

Strategies to Increase Profitability by Using Digital-Based Sales in Micro, Small and Medium Enterprise
(MSMEs) in Medan City



Audrey M. Siahaan, Danri T. Siboro, Melvin Sanro Jacobest Nainggolan

pdf

wu
iy
£
(5]
o]
w

The Influence of Product Quality, Location and Word of Mouth on Purchase Decisions

Hartatik Hartatik, Syah Abadi Mendrofa, Fudji Sri Mar'ati, Agus Wicahyono, Indra Permana
524-533

pdf

Effect of Product Quality, Price Perceptions and Brand Image on Purchase Decisions

Hartatik Hartatik, Agus Sutardjo, I Gusti Ngurah Agung Dewantara Putra, Syahril Hasan, Efendi Sugianto
534-539

pdf

Evaluasi Penerapan Whistleblowing System Pada PT X

Muhammad Bagaskara, Lufti Julian
540-547

pdf

Effect of Price, Location, and Service Quality on Consumer Satisfaction

Hanifah Djakaria, David Ahmad Yani, Mardiana Mardiana, Tequh Setiawan Wibowo, Udi Iswadi
548-558

pdf

The Influence of Financial Institutions, Government and Digital Technology in the MSME

Nur Khatik, R. Ery Wibowo Agung
559-566

pdf

Dukungan Organisasi Yang Dirasakan Dan Kesejahteraan Terhadap Kinerja Individu: Efek Mediasi Dari
Perilaku Kewargaan Organisasi

Ahmad Syihabuddin Al Fathoni, Wahyu Eko Pujianto
576-586

pdf

Dividend Policy as Moderating the Effect of Capital Structure, Profitability and Leverage on Firm Value

Anggi Sukma Anjani, Achmad Badjuri

Peran Independensi Auditor Internal dan Whistleblowing System dalam Mendeteksi Fraud: Literature
Review

Mega Rahmi, Sri Adella Fitri, Yosep Eka Putra, Rita Masdar, Khairul Marlin
597-606



pdf

Pengaruh Nilai Keagamaan, Gengsi, Lingkungan Keluarga, dan Pengetahuan Akuntansi Syariah Terhadap
Seleksi Karir Pada Lembaga Keuangan Syariah

Yosep Eka Putra, Mega Rahmi
607-620

pdf

Pengaruh Tax Avoidance, Tax Reporting Aggressiveness, Dan Tax Risk Terhadap Corporate Risk Dengan
Komite Audit Sebagai Variabel Pemoderasi

Seto Ferdy Zuzanto, Fatchan Achyani
621-634

pdf

Analisis Pembentukan Portofolio Optimal dalam Pengambilan Keputusan Investasi Saham Teknologi

Vahran Arrazy, Sri Mulyantini
635-648

pdf

Pengaruh Kepemilikan Publik, Profitabilitas, Ukuran Perusahaan, Dan Leverage Terhadap Ketepatan
Waktu Penyampaian Laporan Keuangan

Rahma Tarisa, Aqus Endro Suwarno
649-659

pdf

Pengaruh Likuiditas, Leverage, Dan Komite Audit Terhadap Nilai Perusahaan Dengan Profitabilitas
Sebagai Variabel Moderasi

Rachman Nur Rasyid, Agus Endro Suwarno
660-667

pdf

Bumdesa's Role In Village Poverty Reduction

I Nengah Suarmanayasa
668-675

pdf

Pengaruh Kualitas Produk, Citra Merek, Persepsi Harga Terhadap Keputusan Pembelian Ban Tubeless
AHM Di PT Solusi Teknik Industri Semarang

Ria Anjani, Euis Soliha
676-686

Pengaruh Earning Per Share, Net Profit Margin, Current Ratio Dan ROE Terhadap Harga Saham Pada
Perusahaan Manufaktur Sektor Industri Dasar Dan Kimia Yang Terdaftar Di Bursa Efek Indonesia Periode
2019-2021

Enda Noviayanti, Keziah Livia Denise M. Manao; Gysela Conelee; Putri Wahyuni
B687-701



pdf

Analisis Strategi Perencanaan Keuangan Terhadap Keberlangsungan Usaha Pada Usaha Mikro Kecil Dan
Menengah (UMKM) Sektor Makanan Kota Makassar

Rustan Rustan
702-707

pdf

Using Strategic Management Accounting Methods To Women-Owned Msmes Performance

Shita Tiara, Ari Irawan, Debbi Chyntia Ovami, Andi Aulya Ramadhany, Henny Zurika Lubis, Indah Nurlayla
708-714

pdf

Peran Motivasi Memediasi Pengaruh Kepemimpinan Dan Kompensasi Terhadap Kinerja Pegawai
Puskesmas Di Wilayah Kerja BPJS Kesehatan Kantor Cabang Singaraja

I Made Pasek Suka Okadarma, Kadek Rai Suwena, Komang Krisna Heryanda
715-729

pdf

Pengaruh Mobile Banking Terhadap Kepuasan Nasabah (Studi Pada Pengguna Bjb Digi Majalengka)

Suci Maulia, Prihartono Aksan Halim
730-734

pdf

The Influence of Brand Image and Brand Trust on Consumers' Decisions to Purchase Aerostreet Shoes in
the City of Solo

Farida Akbarina, Sanita Dhakirah, I Gusti Ngurah Agung Dewantara Putra, Ahmad Ulil Albab Al Umar, Anava Salsa Nur
Savitri
735-742

pdf

Optimalisasi Impelementasi Prosedur Realisasi Pembiayaan Kredit Pemilikan Rumah (KPR) PT. X KC
Gresik

Tutut Rohmawati, Anita Akhiruddin, Elok Vilantika
743-757

pdf

Peran Motivasi Memediasi Pengaruh Karakteristik Pekerjaan Dan Beban Kerja Terhadap Kinerja Pegawai

I Gede Yudhi Martahadi, Kadek Rai Suwena, Komang Krisna Heryanda
758-773

pdf

Analisis Kepemimpinan Dalam Meningkatkan Kedisiplinan Karyawan Pada PT. XYZ

Muhammad Bagus Alim Putra, Maulidyah Amalina Rizqi
774-782



pdf

Analisis Faktor-Faktor yang Mempengaruhi Keputusan Pembelian Konsumen pada Platform E-Commerce
di Era Digital

Chairul Anam

783-791

pdf

Analisis Faktor Pendukung Dan Tantangan Dalam Implementasi Budaya Kaizen Pada Usaha Kecil Dan
Menengah (UKM) Di Indonesia: Sebuah Studi Literatur

Hendry Kurniawan
792-801

pdf

Pengaruh Belanja Pendidikan, Belanja Kesehatan Dan Belanja Bantuan Sosial Terhadap Indeks
Pembangunan Manusia Di Provinsi NTB Tahun 2013-2022

Iwan Harsono, Isnan Purnama, Muhammad Firmansyah, Muhammad Irwan, Himawan Sutanto
802-810

pdf

Pengaruh Pengetahuan Anggota Dewan Perwakilan Rakyat Daerah (DPRD), Partisipasi Masyarakat Dan
Transparansi Kebijakan Publik Terhadap Pengawasan Keuangan Daerah Kota Bima

Rohana Rohana, Wahyunadi Wahyunadi, Tita Rosita
811-822

pdf

Keputusan Pembelian Crispy Chicken Ditinjau Dari Pemasaran Digital, Brand Image, Dan Inovasi

Eric Eric, Realize Realize
823-830

pdf

Pengaruh Kualitas Pelayanaan Terhadap Kepuasaan Nasabah Di Bank BJB Cabang Buah Batu

Camelia Br Barus, Muthmainnah Muthmainnah
831-838

pdf

Pengaruh Promosi Penjualan, Penjualan Perseorangan Dan Kepercayaan Kepercayaan Pelanggan
Terhadap Keputusan Pembelian Pada PT Sukses Maju Bangunan Medan

Celline Natalia, Billy Guard, Deni Faisal Mirza, Nurliana Harahap
839-851

pdf

Pengaruh Gaya Kepemimpinan, Lingkungan Kerja, Dan Beban Kerja Terhadap Kinerja Karyawan PDAM
Tirta Moedal Semarang

Rafita Muawwanah, Lie Liana
852-861



pdf

Pengaruh Social Media Marketing, Kesadaran Merek, Dan Kepercayaan Merek Terhadap Niat Beli

Septi Kartika Sari, Kristina Anindita Hayuningtias
862-870

pdf

Pengaruh Corporate Social Responsibility (CSR) Dan Ukuran Perusahaan Terhadap Nilai Perusahaan
Dengan Profitabilitas Sebagai Variabel Moderasi (Studi Empiris Pada Perusahaan Mnufaktur Sektor
Industri Barang Konsumsi Yang Tercatat Di BEI Periode 2019-2021)

Andika Julian, Erma Setiawati
871-883

pdf

Pengaruh Store Atmosphare, Customer Value Terhadap Customer Satisfaction Dan Terhadap Purchase
Intention (Studi Pada Boston Café Semarang)

Eva Diana Pitaloka, Bambang Sutejo, Sri Sumiyati
884-900

pdf

Pengaruh Work Life Balance dan Keterlibatan Kerja Terhadap Kesejahteraan Subjektif (Studi Pada Kantor
Komando Distrik Militer 0733/Kota Semarang)

Erykha Permata , Mohammad Fauzan
901-907

pdf

Pengaruh Debt to Equity Ratio, Total Asset Turnover, Working Capital Turnover terhadap Pertumbuhan
Laba dengan Ukuran Perusahaan sebagai Variabel Kontrol Sektor Pertambangan yang Terdaftar di Bursa
Efek Indoensia Periode 2020 - 2022

Lisa Agustina, Bambang Sudiyatno
908-920

pdf

Pengaruh Motivasi, Kompensasi Dan Disiplin Kerja Terhadap Kinerja Karyawan (Studi Kasus Pada Dinas
Pekerjaan Umum Sumber Daya Air Dan Penataan Ruang Provinsi Jawa Tengah)

Dinda Putri Maheswari, Sri Isnowati
921-929

pdf

Investasi Pintar dalam Saham

Eva Indra Dwi Yanti, Herlinda Maya Kumala Sari, Detak Prapanca
930-940

pdf

Pengaruh Pengalaman Kerja Dan Kompensasi Terhadap Loyalitas Karyawan

Risky Dian Pratiwi, Mohammad Fauzan



930-936
pdf

Pengaruh Lingkungan Bisnis Dan Keterampilan Kewirausahaan Terhadap Kinerja Bisnis

Muhammad Fernanda Maulana Faza, Ismail Solihin
937-948

pdf

The Effect Of People, Physical Evidence, Process, and Price Fairness On Patient Satisfaction At ABC Clinic,
South Jakarta

Dara Daula Mumtaza, Innocentius Bernarto
949-960

pdf

Pengaruh Kompensasi Dan Beban Kerja Terhadap Loyalitas Karyawan PT Suara Merdeka Press Semarang

MNadia Silva Ayu Pramudita, Lie Liana
961-969

pdf

Pengaruh Work Family Conflict, Work Life Balance, dan Beban Kerja Terhadap Kinerja Perawat Dimediasi
oleh Komitmen Organisasi Pada RSAU dr. Siswanto

Devayasmin Salsabila Mulatta, Jati Waskito
970-982

pdf

Tantangan dan Transformasi: Analisis Dampak Sosial Pandemi COVID-19 terhadap Kinerja Lembaga
Perkreditan Desa

I Nengah Suarmanayasa, Made Putri Ariasih
983-988

pdf

Peran Belanja Modal Sebagai Penentu Kualitas Pembangunan Manusia: Kualitas Sistem Pengendalian
Internal Sebagai Pemoderasi

Ardiani Ika Sulistyawati, Nur Hidayat, Rr. Lulus Prapti Nugroho Setiasih Surjanti, Arief Himmawan Dwi Nugroho, Aprih
Santoso
989-1000

pdf

Pengaruh Risiko Dan Effisiensi Terhadap Kinerja Bank Syariah

Ardiani Ika Sulistyawati, Dahana Agni Redian Muslimin Faerdi, Rosyati Rosyati, Rr. Lulus Prapti Nugroho Setiasih Surjanti
1001-1019

pdf

Dampak Inovasi Finansial Teknologi (Fintech) Terhadap Model Bisnis Perbankan dan Keuangan
Tradisional



Loso Judijanto, PA Andiena Nindya Putri, Syamsuri Syamsuri, Billy Dewantara, Alfiana Alfiana
1020-1025

pdf

Pengaruh Flash Sale, Live Streaming Dan Electronic Word Of Mouth Terhadap Impulse Buying Pada
Pengguna E-Commerce Shopee

Rezqiqi Rizqia Savitri, Alimuddin Rizal Riva'i
1026-1033

pdf

Pengaruh Ukuran Dewan Komisaris, Ukuran Perusahaan, Profitabilitas, Dan Leverage Terhadap
Pengungkapan Corporate Social Responsibility (CSR) (Studi Empiris Pada Perusahaan Manufaktur Yang
Terdaftar Di Bursa Efek Indonesia (BEI) Tahun 2017-2021)

Faizal Yusuf Afrizal
1034-1043

pdf

Experiential Marketing Dengan Pendekatan Sapta Pesona Terhadap Minat Wisatawan Pantai Indah
Bosowa Untuk Berkunjung Kembali

Tasrik Tasrik, Budiandriani Budiandriani
1044-1056

pdf

Pengaruh Ekuitas Merek dan Kepercayaan Merek terhadap Kepuasaan Pelanggan dan Terhadap Minat
Beli Ulang (Studi Pada Wanita Pengguna Skincare dan Bodycare Scarlatte Whitening)

Alistiya Najla Nabila, Bambang Sutedjo
1057-1065

pdf

Pengaruh Pengalaman Merek Dan Kepuasan Merek Terhadap Loyalitas Merek Dimediasi Kecintaan Merek
Konsumen Laptop Berbasis Intel Di Kota Semarang

Ting, Leonardo Ivan Pranata, Robertus Basiya
1066-1074

pdf

Pengaruh Citra Merek Dan Store Atmosphere Terhadap Kepuasan Dan Loyalitas Pelanggan Janji Jiwa
Ungaran

Ria Saputra Dewangga, Bambang Sutejo, Sri Sumiyati
1075-1083

pdf

Efektifitas Pemanfaatan Media Sosial Sebagai Alat Promosi Dan Pemasaran Pada Said Hidroponik Di Era
Digital

Bela Abdi Gustina, Ghia Ghania Kanita, Islamil Yusuf

1084-1092

pdf



Fraud Pengaruh Penerapan Sanksi Adat, Peran Badan Pengawas Internal dan Kompetensi SDM Terhadap
Fraud Pada LPD di Kabupaten Buleleng

I Made Widiawan, Ni Kadek Sinarwati, I Nengah Suarmanayasa
1093-1106

pdf

Analisis Strategi Pengembangan Program Pekarangan Pangan Lestari Di Kabupaten Ogan Komering Ulu

Jasra Oktoneos, Rini Efrianti, E. Yunita Sari
1107-1117

pdf

Faktor-Faktor Yang Memengaruhi Indeks Harga Saham Sektor Keuangan Tahun 2019-2022

Deshinta Rahmayani, Muhammad Anas
1118-1131

pdf

Analisis Tingkat Kesejahteraan Petani Peserta Program Pekarangan Pangan Lestari (P21) Di Kabupaten
Ogan Komering Ulu

Nugroho Pamungkas, Yetty Oktarina, Fifian Permatasari
1132-1143

pdf

Job Satisfaction, and Working Environment: Mediating Role of Work-Life Balance

Muhammad Izharuddin
1144-1149

pdf

Pengaruh Kepemimpinan Transformasional, Komunikasi, dan Penggunaan Teknologi terhadap Kinerja
Bumdes yang ada pada Kecamatan Tanggulangin

Aulia Safitri Monica Putri Suryanto, Vera Firdaus, Rifdah Abadiyah
1150-1165

pdf

Analisis Penerapan Praktik Efisiensi Energi Pada Bangunan Hijau Ditinjau Dari Strategi Teknologi,
Strategi Organisasi, Dan Perilaku Penghuni

Dimas Tribandara Widya Utama, Reni Risgiani
1166-1180

pdf

Analisis starategi diskon terhadap volume penjualan di shopee (Studi Kasus Mekaya_im)

Jehan Fitri Millania, Azizah Fauziyah, Arief Budiman
1181-1188

pdf

Pengaruh Keterlibatan Kerja, Motivasi Kerja Dan Gaya Kepemimpinan Terhadap Kinerja Karyawan Pdam



Tirta Moedal Kota Semarang

Zeling Lorenza Setiawan, Kasmari Kasmari
1189-1198

pdf

Pengaruh Disiplin Kerja, Beban Kerja dan Dukungan Organisasi Terhadap Kinerja di Perusahaan Daerah
Air Minum (PDAM) Delta Tirta Sidoarjo

Indri Wahyuni Kusuma Putri, Vera Firdaus, Rifdah Abadiyah
1199-1214

pdf

Analisis Prediksi Kebangkrutan Menggunakan Metode Altman Z-Score Periode 2019-2022 (Studi Kasus
Pada PT. X Di Jawa Timur)

Vriline Silvianti, Suaibatul Aslamiyah
1215-1222

pdf

Pengaruh Beban Kerja, Stres Kerja dan Lingkungan Kerja Terhadap Kinerja Karyawan pada Perusahaan
Pengolahan Teh

Muchammad Igbal Al Amin, Kumara Adji Kusuma, Rifdah Abiadiyah
1223-1235

pdf

Pengaruh Struktur Kepemilikan Saham Dan Kinerja Lingkungan Terhadap Pengungkapan Tanggung
Jawab Sosial Perusahaan

Dhyea Fitria, Prisila Damayanty
1248-1258

pdf

Pengaruh Kompetensi Dosen Terhadap Kinerja Dosen Yang Dimediasi Oleh Kepuasan Kerja Pada
Universitas Di Kota Bandung

Herni Yuliani, Rini Mulyani Sari
1259-1268

pdf

Pengaruh Talent Management Terhadap Kinerja Pegawai Dengan Kualitas Pelayanan Sebagai Variabel
Intervening (Studi Kasus Di RS Khusus Gigi Dan Mulut Kota Cimahi)

Neva Septiandina, Rini Mulyani Sari
1269-1276

pdf

Pengaruh Profitabilitas Dan Likuiditas Terhadap Kebijakan Hutang Pada Perusahaan Manufaktur Yang
Terdaftar Di Bursa Efek Indonesia Periode 2020-2022 (Sub Sektor Makanan Dan Minuman)

Husna Dinda Lestari, G Anggana Lisiantara
1277-1290

pdf



Analisis Live Streaming, Electronic Word Of Mouth (E-WOM) dan Affiliate Marketing Terhadap Keputusan
Pembelian Produk Trend Fashion Pada Marketplace Shopee (Studi Kasus Pengguna Shopee)

Khairina Vindy Zalfa, Lilik Indayani, Supardi Supardi
1291-1305

pdf

Pengaruh Event Marketing Dan Promosi Terhadap Kepuasan Pelanggan Pada Brand Implora Di Event
Social Chic Surabaya 2023

Siti Nurhaliza, Yanda Bara Kusuma
1306-1316

pdf

The Influence of Work Involvement, Job Satisfaction and Affective Commitment on ASN Employee
Loyalty: A Case Study at the Semarang Regency Regional Secretariat Office

Salsa Bila Febriana Eka Suci, Mohammad Fauzan
1317-1325

pdf

Peran Celebrity Endorser, Online Customer Review, Dan Harga Terhadap Keputusan Pembelian Pada
Marketplace Shopee

Dyah Alifia Wulandhari Harijono, Lilik Indayani, Kumara Adji Kusuma
1326-1337

pdf

Pengaruh Celebrity Endorsement, Electronic Word Of Mouth, dan Product Placement Pada Konten
Youtube Terhadap Keputusan Pembelian Produk Skintific (Studi Pada Pengguna Skintific di Kota
Semarang)

Mawaddah Umi Sholikha, Euis Soliha
1338-1348

pdf

Pengaruh Kualitas Produk, Kualitas Layanan Dan Store Atmosphere Terhadap Kepuasan Pelanggan

Virandani Bagas Adi Pangestu , Kristina Anindita Hayuningtias
1349-1359

pdf

Pengaruh Kepemimpinan, Budaya Organisasi, Dan Kompensasi Terhadap Kinerja Karyawan Pada PT
Kereta Api Indonesia Daop 8 Surabaya

Tarisah Dewi Hajar, Jojoh Dwiridotjahjono
1359-1369

pdf

Pengaruh Motivasi, Kompensasi dan Komitmen Organisasional Terhadap Kinerja Kryawan (Studi Pada PT.
Boga Makmur Gracia Kendal)

Putri Puspitasari, Askar Yunianto
1370-1378



pdf

Pengaruh Pertumbuhan Ekonomi, Angkatan Kerja, Indeks Pembangunan Manusia Dan Upah Minimum
Terhadap Tingkat Penangguran Di Kota Medan

Bagus Mulya Pratama, Tri Indah Fadhila Rahmah, Budi Dharma
1379-1393

pdf

Pengaruh Stres Kerja, Beban Kerja, dan Work Experience Terhadap Kinerja Karyawan

Ayu Retno Trianika, Sumartik Sumartik, Vera Firdaus
1394-1407

pdf

Product Quality, Service Quality, Price, and Location Influence Towards Coffee Shop Customer’s
Satisfaction

Ayu Riska Salsabillah, Habib Bahari K, Faranita Mustikasari
1408-1423

pdf

Pengaruh Lingkungan Kerja Dan Disiplin Kerja Terhadap Semangat Kerja Karyawan Pada Kantor DPRD
Kota Palembang

Irwan Septayuda, Resa Apriyanti
1424-1432

pdf

Pengaruh Kepemimpinan Transformasional, Budaya Organisasi, Dan Motivasi Terhadap Kinerja
Karyawan pada PDAM Tirta Moedal Kota Semarang

Immanuel Victor, Kasmari Kasmari
1433-1442

pdf

Pengaruh Kualitas Pelayanan, Kepuasan, Dan Loyalitas Terhadap Kepercayaan Pelanggan Wifi Iconnet Di
PT. Indonesia Comnets Plus Region Jawa Barat

Dimas Ardi Dwianggoro, Rifi Wijayanti Dual Arifin
1443-1452

pdf

Pengaruh Struktur Modal, Pertumbuhan Perusahaan Dan Profitabilitas Terhadap Nilai Perusahaan (Studi
Empiris Pada Perusahaan Manufaktur Sektor Industri Barang Konsumsi Yang Terdaftar Di Bursa Efek
Indonesia Periode 2020-2022)

Ninis Widyawati, Muhammad Abdul Aris
1453-1465

pdf

Pengaruh Likuiditas, Leverage, Kepemilikan Institusional Dan Sales Growth Terhadap Financial Distress
(Studi Empiris Pada Perusahaan Property dan Real Estate Yang Terdaftar di Bursa Efek Indonesia Tahun



2019 - 2021

Roselyn Nadhifa Maharani, Mujiyati Mujiyati
1466-1480

pdf

Pengaruh Komitmen Kerja, Lingkungan Kerja dan Keamanan Kerja Terhadap Loyalitas Pegawai Dinas
Pemadam Kebakaran Kota Semarang

Taufan Hadi Wibawa, Mohammad Fauzan
1481-1489

pdf

Pengaruh Kualitas Produk, Persepsi Harga, Dan Promosi Terhadap Keputusan Pembelian Produk
Kecantikan

Ariesya Marsha Putri, Euis Soliha
1490-1496

pdf

Pengaruh marketing public relations terhadap loyalitas pelanggan laboratorium patologi medis
diagnostik (Lab PMD) Majalengka

Lestari Putri, Endang Komara, Bambang Sukajie
1497-1508

pdf

Pengaruh Content Marketing, Influencer Marketing, Online Customer Review Terhadap Kepuasan Dan
Dampaknya Loyalitas Konsumen Tiktok ( Studi Pada Mahasiswa Kota Semarang )

Nilma Dwi Setiana, Endang Tjahjaningsih
1509-1517

pdf

Peningkatan Akuakultur Di Wilayah Jawa Timur Melalui Strategi Inovasi Dengan Pendekatan Matriks
TOWS

Andri Rianawati, Noviaty Kresna Darmasetiawan, Faizal Susilo Hadi, Lucan Feliciano D'Surya, Joshua Oktavianus
1518-1531

pdf

Pengaruh Individual Characteristic dan Work Environment Terhadap Kinerja Pegawai dengan Modal
Sosial Sebagai Variabel Moderasi (Studi Pada UMK di Kabupaten Sidoarjo)

Silvyan Ravitasari, Ayu Lucy Larassaty
2531-2547

pdf

Reputasi Perusahaan Memediasi Pengaruh Employer Branding Terhadap Niat Mahasiswa Generasi Z
untuk Melamar Pekerjaan

Gregorius Purnawan Indra Hapsara, Tri Hardjanti Nugrahaningsih
2548-2562

pdf



Peran Pemasaran Digital dan E-Commerce terhadap Performance Marketing pada Usaha oleh-oleh Khas
Sidoarjo

Sutrisno Sutrisno, Emmira Ifat, Fierda LSP, Muhammad Fatihul Iman, M. Jainul Arifin, Imelda Dian Rahmawati
2563-2573

pdf

Pengaruh Aida (Attention, Interest, Desire, Action) Terhadap Efektivitas Iklan Online (Survey Pada
Pembeli Produk Di Shopee Di Kota Surabaya)

Attania Dwi Arniessa, Jojok Dwiridotjahjono
2574-2584

pdf

Pengaruh Beauty Influencer Terhadap Keputusan Pembelian Produk Make Up Make Over Di Kota
Bandung (Studi Kasus Tasya Farasya)

Anggi Nuraini, Pramitha Aulia
2585-2594

pdf

Strategy Management with SWOT Analysis to Increase the Potential of Pos Ketan Legenda 1967 as a Hits
Culinary Tourism Place in Batu City

Kamelia Arifah, Bambang Suharto
2592-2602

pdf

Pengaruh Leverage, Ukuran Perusahaan Dan Market To Book Ratio Terhadap Keputusan Revaluasi Aset
Tetap Dengan Pertumbuhan Perusahaan Sebagai Variabel Moderasi

Hilmy Adhitya, Achmad Badjuri
2603-2616

pdf

Pengaruh Servant Leadership Terhadap Kinerja Karyawan Melalui Kepribadian Proaktif Pada Kantor
Balai Besar Wilayah Sungai Brantas

Citra Widastining Tyas, Andre Dwijanto Witjaksono, Anang Kistyanto
2617-2627

pdf

Pengaruh Experience Value Terhadap Repurchase Intention Pelanggan Shoope Di Bandung Pada Tahun
2023

Fakhrul Rozi, Rahmat Hidayat
2628-2638

pdf

Analisis Pengaruh Efektivitas, Kualitas Sistem Informasi Akuntansi, Kinerja Organisasi Dan Pemanfaatan
Teknologi Informasi Terhadap Kinerja Individu Karyawan (Studi Kasus Toko Retail Di Daerah Kota
Surakarta)

Eka Puteri Shelayanti, Lintang Kurniawati
2639-2650



pdf

Pengaruh Work-Life Balance Dan Etos Kerja Terhadap Kinerja Karyawan Dengan Kepuasan Kerja Sebagai
Variabel Intervening

Muhammad Bayu Suryo Putro, Farid Wajdi
2651-2659

pdf

Pengaruh Kompensasi, Motivasi Dan Kepuasan Kerja Terhadap Kinerja Karywan PT TMS Semarang Devisi
Pemasaran

Krisna Putra Sani, Kasmari Kasmari
2660-2668

pdf

Pengaruh Profitabilitas Terhadap Nilai Perusahaan Dengan Ukuran Perusahaan Sebagai Variabel
Moderasi

Abdul Rauf Alhayra, Jannati Tangngisulu, Yana Fajriah
2669-2680

pdf

Analisis Temuan Audit Berdasarkan Laporan Hasil Pemeriksaan (LHP) BPK Di Provinsi Sumatera Barat TA
2017-2021

Widia Fitri
2681-2689

pdf

Pengaruh Trust Dan Perceived Risk Terhadap Minat Beli Ulang Dimediasi Oleh Kepuasan Pelanggan Studi
Pada Pelanggan Produk Skincare Di Marketplace Shopee

Dwi Gita Kirana, Robertus Basiya
2690-2701

pdf

Pengaruh Perubahan Manajemen, Pertumbuhan Perusahaan, Audit Report Lag dan Financial Distress
Terhadap Voluntary Auditor Switching (Studi Empiris Pada Perusahaan Manufaktur Yang Terdaftar Di
Bursa Efek Indonesia tahun 2019-2021)

Naufal Fata Arkan, Triyono Triyono
2702-2712

pdf

Pengaruh Ekuitas Merek Dan Pemasaran Digital Terhadap Kepuasan Konsumen Kopi Kenangan (Studi
Pada Konsumen Kota Bandung)

Uzya Maulida Putri
2713-2721

pdf

Pengaruh Learning Organization Dan Self Efficacy Terhadap Kinerja Pegawai Melalui Knowledge Sharing



Khoirun Nisa', Ayu Lucy Larassaty
2722-2737

pdf

Analisis Peramalan Permintaan Dalam Menentukan Perencanaan Pengadaan Barang Dengan Penerapan
Metode Exponential Smoothing Pada Usaha Dagang Serbi.smr di Kota Samarinda

Stefany Komala, Ana Noor Andriana
2738-2746

pdf

Pengaruh Personal Selling Dan Digital Marketing Terhadap Keputusan Pembelian Polis Asuransi PT BNI
Life Insurance Cabang Denpasar

Bariocha Benaya Brendana Putra, Trianasari Trianasari, Ni Luh Wayan Sayang Telagawathi
2747-2759

pdf

Pengaruh Digital Marketing, Word Of Mouth dan Store Atmosphere terhadap Keputusan Pembelian

Muhammad Khoirul Farikhan, Euis Soliha
2760-2769

pdf

Model Adversity Quotient Dalam Menciptakan Keberlangsungan Usaha (Studi Kasus Pada Usaha Kuliner
Mister Pithik, Salatiga)

Yohana Eunike Soetristijono, Hani Sirine
2770-2786

pdf

Wirausaha Sebagai Pilihan Minat Karir Mahasiswa

Mayse Tingginehe, Sri Sulandjari
2787-2881

pdf

Pengaruh Price Discount Dan Bonus Pack Terhadap Impulse Buying Dengan Positive Emotion Sebagai
Variabel Mediasi Pada Konsumen Ritel Guardian Samarinda Central Plaza

Salsabila Salsabila, Ana Noor Andriana
2882-2895

pdf

Pengaruh Audit Tenure, Rotasi Audit, Dan Ukuran Perusahaan Terhadap Kualitas Audit Pada Perusahaan
Badan Usaha Milik Negara (BUMN) Yang Terdaftar Di Bursa Efek Indonesia (BEI) Periode 2020 - 2022

M. Neilan Azmiawan P., Caecilia Srimindarti
2896-2905

pdf

Analisis Resource-Based View Sebagai Strategi Untuk Meningkatkan Keunggulan Kompetitif Pada CV



Mubarokfood Cipta Delicia

Maulidya Rintalla, Acep Samsudin
2906-2917

pdf

Pengaruh Kepuasan Pelanggan, Distribusi Dan Personal Selling Terhadap Keputusan Pembelian Pada PT
Multi Medika Labolatory

Elfina Antonny, Andre Fitriano, Neni Sri Wahyuni
2918-2927

pdf

Analisis Pengaruh Kualitas Auditor, Likuiditas, Profitabilitas Dan Solvabilitas Terhadap Opini Audit Going
Concern Pada Perusahaan Agricultural Yang Terdaftar Di Bursa Efek Indonesia

Widya Kalisha, Namira Ufrida Rahmi, Irsan Nasution
2928-2938

pdf

Pengaruh Struktur Modal, Financial Leverage, Likuiditas Dan Operating Leverage Terhadap Resiko
Investasi Saham Pada Perusahaan Finance Yang Terdaftar Di Bursa Efek Indonesia (BEI) Periode
2019-2022

Valenchia Valenchia, Eddy Chandra, Deasy Arisandy Aruan, Frenky Situmorang
2939-2948

Pengaruh Kualitas Pelayanan, Penjualan Personal, Dan Kepuasan Pelanggan Terhadap Keputusan
Pembelian Pelanggan Pada PT. Hokinda Citralestari

Tasya Tasya, Rosinta Romauli Situmeang, Jovin Khosashi, Angelica Liu, Hendra Hendra, Poltak Sinaga
2949-2957

pdf

Pengaruh Self Assessment System Dan Penerapan E-Filing Terhadap Kesadaran Wajib Pajak Dan
Dampaknya Pada Kepatuhan Pajak Orang Pribadi

Aldo Kristona Bangun, Maria Goreti Kentris Indarti
2958-2972

pdf

Studi Komparasi Brand Credibility, Brand Trust, dan Brand Resonance Terhadap Brand Loyalty Sepeda
Montor Type Scoopy di Kota Surakarta dan Kabupaten Sukoharjo

Apriliano Rofi Pradana Putra, Moechammad Nasir
2973-2983

pdf

Analisis Laporan Keuangan Sebelum, Selama, Dan Sesudah Pandemi Covid-19 Untuk Mengukur Kinerja
Keuangan (Studi Empiris Pada Perusahaan Sub Sektor Makanan Dan Minuman Yang Terdaftar Di Bursa
Efek Indonesia Tahun 2019-2021)

Fazila Agist Astuti, Yuli Tri Cahyono
2984-2992



pdf

The Influence Of Third Party Funds And Capital Adequacy On The Financial Performance Of Banking
Companies Listed On The IDX In 2018-2022

Firli Maya Desti, Riri Mayliza
2993-3003

pdf

Pengaruh Good Corporate Governance Dan Pengungkapan Corporate Social Responsibility Terhadap
Manajemen Laba

Triana Savira, Alfurkaniati, Burhanuddin
3004-3018

pdf

Analisis Faktor - Faktor Yang Mempengaruhi Pendapatan Driver Motor Go - Jek Di Pekanbaru

Asya Faradilla Zahra, Nawarti Bustamam
3019-3025

pdf

Analisis Determinan Dan Anteseden Penggunaan Quick Response Indonesian Standard (QRIS) Pada
Pembayaran Digital

Yd Ferdian Eka Saputra, Asniati Bahari
3026-3037

(B | [Bo]

Pengaruh Kepemimpinan, Disiplin Kerja Dan Lingkungan Kerja Terhadap Kinerja Karyawan Pada PT Jmto
Ruas Semarang - Solo

Dean Putra Pamungkas, Kasmari
3038-3044

pdf

Understanding Consumer Intention To Use Indonesian Electronic Stamp Duty Through Technology
Acceptence Model (TAM): Study On PT Peruri Digital Security’s Consumer

Andrian Nur Prabawa, Mochamad Vrans Romi, Agus Fahrurrozy Abdillah
3045-3060

pdf

Pengaruh Stres Kerja Dan Job Insecurity Terhadap Turnover Intention Yang Dimediasi Oleh Kepuasan
Kerja (Studi Pada Perusahaan Tekstil Kawasan Berikat Kota Cimahi)

Tomy Raka Panuntun, Asep Kurniawan
3061-3077

pdf

Strategi Pengembangan Potensi Pariwisata Di Pantai Labuhan Haji Kabupaten Lombok Timur

Ahmad Suhendri, Baiq Dewi Lita Andriana, BAig Suci Octapia Ningrum, Afrilia Safitri
3078-3086



pdf

Partisipasi Masyarakat Dalam Pengembangan Desa Wisata Serta Dampaknya Terhadap Prekonomian
Warga Di Desa Sukarare

Mimi Cahayani, Ahmad Suhendri, Muhamad Sayuti, Urwatul Adzin
3087-3096

pdf

Menggali Tingkat Literasi Keuangan Pada Mahasiswa Fakultas Ekonomi Universitas Islam Al - Azhar

Baiq Rizka Milania, laili Hurriati, Baiq Dewi Lita Andiana
3097-3016

pdf

Analisis Yang Mempengaruhi Repurchase Intention Pada J.CO Di Kota Batam

Lily Purwianti, Isnaini Nuzula, Fidia, Mutiara Kamilatunnaimah, Peter Macnino, William
3017-3031

pdf

Pengaruh Kebijakan Dividen, Kebijakan Hutang Dan Ukuran Perusahaan Terhadap Nilai Perusahaan Pada
Perusahaan Manufaktur Yang Terdaftar Di BEI Tahun 2016-2020

Dina Rosmaneliana, Rebecca Evadine, Dumariani Silalahi, Dina Hastalona
3034-3044

pdf

Pemasaran Konten, Duta Merek, Dan Kesadaran Merek Mempengaruhi Keputusan Pembelian Barang
Dagang Tim E-Sport Onic Esport

Nur Cahyo Bagas Pamungkas, Kumara Adji Kusuma, Dewi Andriani
3045-3059

pdf

Pengaruh Kompensasi Dan Disiplin Kerja Terhadap Kinerja Karyawan Generasi Z Di Sidoarjo

Muzakir, Harry Widiantoro
3060-3073

pdf

Analisis Pengembangan Wilayah Kota Sawahlunto Berbasis Potensi Unggulan Daerah

Al Kautsar Akmal Ajrun, Siti Fatimah Nurhayati
3074-3080

pdf

Pengelolaan Surat Arsip Pada Dinas Badan Kepegawaian Dan Pengembangan Sumber Daya Manusia Kota
Pekanbaru

Sitti Rahmah, Virna Museliza, Nanda Suryadi, Sri Wike Rahayu
3081-3087

pdf



Analisis Manajemen Logistik Obat Dalam Perencanaan Pengendalian Safety Stock Di Instalasi Farmasi
Rumabh Sakit

Harmoni Simamora, Endang Komara, Dasrun Hidayat
3088-3097

pdf

Analisis Narasi Kebijakan Organ Governing-Body Rumah Sakit Sebagai Badan Layanan Umum Daerah

Teddy Yantaria Riza, Imas Rosidawati, Dadang Kusnadi
3098-3107

pdf

Pengaruh Lokasi Fasilitas Dan Kualitas Pelayanan Terhadap Keputusan Pasien Memilih Jasa Rawat Inap
Di Rumah Sakit Khusus Bedah Budi Kasih Majalengka

Nyoman Nila Dewi, Purwadhi Purwadhi, Yani Restiani Widjaja
3108-3116

pdf

Beban Kerja Dan Kebutuhan Berprestasi: Manakah Yang Penting Dalam Peningkatan Kinerja Pegawai?

Subhan Djaya ; Herman Sjahruddin, Nurjannah Nasir, Heslina Heslina
3117-3129

pdf

Pengaruh Kompensasi Dan Lingkungan Kerja Terhadap Kinerja Karyawan Dengan Kepuasan Kerja
Sebagai Variabel Intervening (Studi Pada Karyawan PT. Delapan Raja Abadi Semarang)

Ari Widiarto, Nunik Kusnilawati, Indarto
3130-3140

pdf

Pengaruh Pengawasan, Pengalaman Kerja, Etos Kerja, Pelatihan Dan Peningkatan Prestasi Kerja Terhadap
Kinerja Pegawai Pada Sekretariat Daerah Kabupaten Labuhanbatu

Romi Irawan Siregar, Elvina, Abd. Halim
3141-3151

pdf

Pengaruh Pelatihan, Lingkungan Kerja, Kualitas Kerja, Kecerdasan Emosional Dan Kecerdasan Intelektual
Terhadap Kinerja Pegawai Pada Sekretariat Daerah Kabupaten Labuhanbatu

Sunariyo, Elvina, Abd. Halim
3152-3162

pdf

Additional Menu

Editorial Team




Focus and Scope

Publication Ethics

Publication Frequency

Reviewers

Check for Plagiarism

Open Access Policy

Role

Publication Fee

Indexing and Abstracting

=
T

Template

E% Copyright Form

Indexed By :

GARUDA

GARBA RUJUKARN DIGITAL

GO y gle

scholar

INDEX (f@‘ COPERNICUS

I N T E R N A T 1T & N A L



Sinta

Science and Technology Ind

Dimensions
Dimensions

(JIRELAWAN

JURNAL INDONESIA

Visitor Statistic

Visitors

= 576,802 o 531
23,332 Sha 324
E 2,427 292

&= 1,005 [l 265
,ss? ® 232
FLAG

Current Issue



i Make a Submission

Journal of Management Studies and Entrepreneurship (MSEJ)

Online System: http://journal.yrpipku.com/index.php/msej/index

Email: msej.yrpi@gmail.com

Mailing Address: Jalan. Amanah, Kec. Marpoyan Damai, Pekanbaru, Riau - Indonesia

Journal of Management Studies and Entrepreneurship (MSE]) by Yayasan Riset dan Pengembangan Intelektual
(YRPI) is licensed under a Lisensi Creative Commons Atribusi-NonKomersial 4.0 Internasional.

Platform &
workflow by

OJS/ PKP



MSE]

Management Studics & Entroprencarship Journal

MANAGEMENT STUDIES AND ENTREPRENEURSHIP JOURNAL (MSE])

@ YAYASAN PENDIDIKAN RISET DAN PENGEMBANGAN INTELEKTUAL
M P-ISSN : 27157911 <> E-ISSN : 2715792X  ® Subject Area : Science

@ 1.71809

Impact Factor

)

459

Google Citations

¢y Sinta 4

Current Acreditation

® Google Scholar @ Garuda & Website @ Editor URL

History Accreditation

2020 2021 2022 2023 2024 2025 2026

Garuda  Google Scholar

Pandemi Covid-19 dan Dampaknya Terhadap Kinerja Reksadana Syariah dan Konvensional di Indonesia

Yayasan Pendidikan Riset dan Pengembangan Intelektual (YRPI) ~ NiManagement Studies and Entrepreneurship Journal (MSE)) Vol. 5 No. 1(2024): Management Studies and
Entrepreneurship Journal (MSEJ) 320-329
92024 BADOI:10.37385/msej.v5i1.1836 O Accred : Sinta 4

Digitalisasi Promosi Sepatu Junkard.Co Dalam Meningkatkan Daya Beli Konsumen Di PT.Junkard Company Bandung

Yayasan Pendidikan Riset dan Pengembangan Intelektual (YRPI) ~ NIManagement Studies and Entrepreneurship Journal (MSEJ) Vol. 5 No. 1(2024): Management Studies and
Entrepreneurship Journal (MSEJ) 115-121

(392024 B DOI 10.37385/msej.v5i1.2083 O Accred : Sinta 4

Pengaruh Job Stress, Job Insecurity, dan Job Embeddedness Terhadap Career Commitment dengan Job Satisfaction sebagai Variabel Intervening
Yayasan Pendidikan Riset dan Pengembangan Intelektual (YRPI) ~ &Management Studies and Entrepreneurship Journal (MSEJ) Vol. 5 No. 1(2024): Management Studies and

92024 ADOI:10.37385/msej.v5i1.2093 O Accred : Sinta 4

Pengaruh Iklan, Kualitas Produk, Dan Citra Merek Terhadap Loyalitas Melalui Kepuasan Pelanggan Sebagai Variabel Intervening (Studi Pada Konsumen Teh
Pucuk Harum Di Surabaya)

Yayasan Pendidikan Riset dan Pengembangan Intelektual (YRPI) ~ &IManagement Studies and Entrepreneurship Journal (MSEJ) Vol. 5 No. 1(2024): Management Studies and
Entrepreneurship Journal (MSEJ) 88-102
92024 ADOI: 10.37385/msejv5i1.2100 O Accred : Sinta &

Pengaruh Stres Kerja, Motivasi Kerja dan Disiplin Kerja Terhadap Kinerja Karyawan pada PT Alcotraindo Batam

Yayasan Pendidikan Riset dan Pengembangan Intelektual (YRPI) ~ &IManagement Studies and Entrepreneurship Journal (MSEJ) Vol. 5 No. 1(2024): Management Studies and
Entrepreneurship Journal (MSEJ) 141-147
92024 BADOL: 10.37385/msejv5i1.2124 O Accred : Sinta &




Pengaruh Internet Marketing Dan Kualitas Produk Terhadap Keputusan Pembelian Produk Sepatu Bata Pada PT. Sepatu Bata, TBK, Di Surabaya

Yayasan Pendidikan Riset dan Pengembangan Intelektual (YRPI) ~ &IManagement Studies and Entrepreneurship Journal (MSEJ) Vol. 5 No. 1(2024): Management Studies and

(92024 ADOI:10.37385/msejv5i1.2153 O Accred : Sinta 4

Analisis Orientasi Pasar Dan Adopsi Media Sosial Terhadap Kinerja Pemasaran

Yayasan Pendidikan Riset dan Pengembangan Intelektual (YRPI) ~ &IManagement Studies and Entrepreneurship Journal (MSEJ) Vol. 5 No. 1(2024): Management Studies and
Entrepreneurship Journal (MSEJ) 193-199
92024 ADOI:10.37385/msejv5i1.2171 O Accred : Sinta 4

Analisis Pengaruh Pendapatan Asli Daerah (PAD) dan Pertumbuhan Ekonomi Terhadap Indeks Pembangunan Manusia dengan Belanja Modal Sebagai Variabel
Intervening (Studi Kasus di Pemerintah Daerah Kabupaten Nganjuk)

Yayasan Pendidikan Riset dan Pengembangan Intelektual (YRPI) ~ &IManagement Studies and Entrepreneurship Journal (MSEJ) Vol. 5 No. 1(2024): Management Studies and
Entrepreneurship Journal (MSEJ) 122-128
92024 ADOI:10.37385/msej.v5i1.2209 O Accred : Sinta 4

Analisis Strategi Pemasaran Pada Resto Kita Karawang Berdasarkan SWOT Analisis

Yayasan Pendidikan Riset dan Pengembangan Intelektual (YRPI) ~ &IManagement Studies and Entrepreneurship Journal (MSEJ) Vol. 5 No. 1(2024): Management Studies and

92024 BDOI:10.37385/msejv5i1.2214 O Accred : Sinta 4

Pemanfaatan Pemasaran Media Sosial Melalui Konten Instagram Untuk Meningkatkan Kesadaran Merek Pada Mojadiapp.Com

Yayasan Pendidikan Riset dan Pengembangan Intelektual (YRPI) ~ &IManagement Studies and Entrepreneurship Journal (MSEJ) Vol. 5 No. 1(2024): Management Studies and
Entrepreneurship Journal (MSEJ) 200-210
92024 FEDOI: 10.37385/msejv5i1.2247 O Accred : Sinta 4

View more





