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ABSTRACT

The purpose of this study is to analyze what strategic choices the company can make in
order to survive with the future situation. The key concept in this research is strategy
formulation, where the quantitative method used includes industrial management steps
applied by PT Siantar Top Tbk in facing processed food business competition. The results of
research on the internal and external environment get the strengths, weaknesses,
opportunities, and challenges (SWOT) of PT Siantar Top Tbk. The SWOT analysis is then
entered into several matrices, including EFE and IFE, CPM, TOWS, SPACE, BCG, IE, GSM, and
QSPM. The final recommendation obtained is that the strategic choice of PT Siantar Top Tbk
is to diversify product segments, and focus on expanding overseas markets by utilizing
digital technology, optimizing e-commerce platforms to expand product range and reach a
wider audience efficiently.
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INTRODUCTION

In the current era of globalization, every company is required to continue to innovate
and compete competitively with other companies in order to win market share in
promoting and selling their products. The ability to continue to innovate and create fresh
new ways of marketing products is a must for companies to survive and win business
competition in a dynamic global market (Nur Hartanti, Puji Lestari, & Sanjaya, 2022).

Competition in the food and beverage industry is increasingly competitive today.
This competition is evidenced by the number of foreign and domestic industrial
companies that produce food and beverages of various types. One of the products that
currently often appears is snack food. PT Siantar Top is one of the producers for various
kinds of snacks. Some types of snack products which are Siantar Top products that we
know such as French fries, twistko, tic-tic, ketagi, wilco fish, gemez enaak, spix fried
noodles, boyki, soba noodles, suki noodles, goriorio, go potato, go egg roll, choco milk,
and so on.
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Siantar Top was founded in 1972 by Shindo Sumidomo which started with a home
business, then over time in 1987 this business experienced quite rapid development so
that PT Siantar Top Industri was formed with the first factory covering an area of
25,000m? located in Tambak Sawah, Sidoarjo. Meanwhile, in 1996 it was recorded that
PT Siantar Top became a public company included in the Indonesia Stock Exchange data
so that it was known by the company name as it is today (Siantar Top, 2021).

Competitiveness is determined by the competitive advantage of a company and
depends on the level of relative resources it has or we can call it a competitive advantage.
Competitive advantage can be obtained if the company has advantages in performance,
finance and has a different market position compared to competitors and has added value
(Novita & Husna, 2020). Understanding market mechanisms in a standardized manner or
through brechmarking, speed and accuracy of product delivery (goods and services) that
can create added value is very important for competition that results in competitiveness.
Therefore, the increase in competitiveness generated by the organization is unique, but it
is basically influenced by innovation, capabilities, technology used, and how extensive
marketing is done. Product display, high productivity, and good service are the proof
(Widanti, 2019). Competitiveness is described using Porter's Five Model, which consists
of how the bargaining power of suppliers, whether there is a potential entry of new
competitors, how the bargaining power of consumers, whether there is a potential
development of substitute products, and how competition between companies in that
industry (Gamayanto, 2004). Customers may be willing to pay more for goods or services
because of differences compared to competitors (Tuan et al., 2022).

The first stage of strategic management in a company is strategy formulation. The
strategy formula is carried out to identify the company's strategic position and direction.
The planning stage starts from now and ends in the future (Thongsookularn, 2019).
Company management can use company strategy to determine market position, carry out
operations, attract and delight customers, compete fairly and achieve company goals.
Strategy requires the company's choice of several alternatives and shows the company's
commitment to certain markets, strategies to compete and how to run a good business
(Putri & Setiawan, 2018).

Strategy formulation has steps that include understanding the vision and mission,
recognizing the external situation that can provide opportunities or threats to the
organization, evaluating the internal strengths and weaknesses of the organization, setting
desired long-term goals, creating several possible strategy options, and finally choosing
the most suitable strategy to implement. The issue of formulating a strategy involves
making decisions about the type of new business to be undertaken, which business should
be abandoned, whether it is necessary to expand operations or diversify, whether it is
necessary to enter international markets, whether to merge or form business partnerships,
or whether it is necessary to sell some divisions of an organization (David et al., 2023).

According to David et al. (2023), the strategy development process itself begins by
going through several different steps. There are four steps that must be taken in
formulating the right strategic plan. First of all, the first step is to determine the vision
and mission used by the company. Vision and mission statements for a company are
important to form the basis of the company's strategy. The vision in a company describes
the future desired by the company, while the mission must be able to describe the purpose
of the company's existence and how its role in the business environment (Ramadhan et
al., 2024). In addition, mission analysis also needs to be done by considering nine
components and nine relevant criteria. After that, conducting an analysis, namely from
the external and internal sides of the company, these external and internal factors are used
to determine strategic issues for an organization. Internal factors include the strengths and
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weaknesses of the organization as outlined in the IFE matrix while external factors
include opportunities and threats for the organization as outlined in the EFE matrix
(Wardhani & Dini, 2020). Strategy determination starts from formulating and analyzing
which consists of three stages, or what is commonly called the strategy formula. The first
stage is the input stage which involves analyzing the EFE, IFE, and CPM matrices.
Competitive Profile Matrix (CPM) is created by comparing the success factors and
weaknesses of the main competitors compared to the company's position by comparing
its key success factors and critical success factors. The result of this matrix is to find out
which position the company is in when compared to competitors (Janiah, 2019).

According to the Resource Based View (RBV) theory, the company consists of a set
of strategic resources owned by the company, productive, rare, complex, complementary
and difficult to imitate by competitors (Muharam, 2017). These resources can be used to
maintain its competitive strategy. Certain resources that allow companies to maintain
their competitive advantage must be used to prevent products or services from being
copied by competitors so that they can become a threat to the company (Rengkung, 2015).
If competitive pressures increase, a company's competitive advantage may diminish. This
shows that businesses must take action to maintain and improve their advantages in order
to survive amid increasingly sharp competitive pressures (Dasuki et al., 2021).

At the Matching stage, there is an evaluation through various analytical tools such as
the TOWS (Threat-Opportunities, Weakness-Strength) Matrix, SPACE Matrix, Boston
Consulting Group (BCG) Matrix, Internal and External (IE) Matrix, and Grand Strategy.
This research focuses on the use of TOWS because it is standard in analysis in company
management. The TOWS matrix is a matrix that shows four explanations of potential
strategies based on a comprehensive analysis of external and internal factors (Fadli,
2019). The four strategies are SO strategies (strengths that take advantage of
opportunities), WO strategies (weaknesses that take advantage of opportunities), ST
strategies (strengths to overcome threats), and WT strategies (overcoming weaknesses to
avoid threats) (Nurhayati, 2008). TOWS analysis is used with two objectives, one is to
seek new opportunities by leveraging the organization's strengths, and the second is to
reduce or prevent threats from developing by identifying and eliminating organizational
weaknesses throughout the structure. TOWS analysis can help businesses to find the most
suitable strategy for company operations by using resources and organizational
specifications that match environmental factors (Taherdoost & Madanchian, 2021).

The next stage is carried out through the decision stage using the Quantitive Strategy
Planning Matrix (QSPM) analysis process. QSPM is a method recommended to be used
by strategists to objectively assess preferred strategy options based on important internal
and external success factors that have been formulated previously (Khadijah et al., 2023).
Through SWOT and QSPM analysis, it is expected that companies must be able to
anticipate any changes that may occur in the medium and long term by making the right
decisions, so that the company develops and succeeds (Indriarti & Chaidir, 2021).

Today's rapid development requires companies to adapt quickly, so the use of
traditional methods to meet consumer needs is not enough. Nowadays, strategic thinking
that utilizes human resources effectively, efficient use of capital, good risk management,
and implementation of innovation policies are needed to remain in the market and have
the competitiveness to be able to overcome what will happen in the future and improve
company performance. Generally, company performance can be measured from two
perspectives, namely financial and non-financial. Non-financial measurements using the
Balanced Scorecard method. The main purpose of the balanced scorecard method is to
describe the strategic perspective for managing a business based on the company's vision,
mission and strategy (Benkova et al., 2020). Balanced Scorecard is usually used by
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companies to measure internal processes towards customer satisfaction, improve
employee skills, and carry out innovation processes (Aryani & Setiawan, 2020).

Corporate strategies are decisions made by leaders and are goal-directed actions.
There are three groupings related to this corporate strategy, namely integration strategies,
intensive strategies, and defensive strategies (Murhadi, 2024a). There are 11 alternative
strategies, namely forward integration, backward integration, horizontal integration,
market penetration, market development, product development, related diversification,
unrelated diversification, retrenchment, divestiture and liquidation (Haidar et al., 2023).
Forward integration aims to distribute products directly to customers without a third party
or control most of the distribution control. If the company's current suppliers are
unreliable, too expensive, or unable to meet the company's needs, then backward
integration is carried out. The strategy of gaining greater control over a company's
competitors is known as horizontal integration. Takeovers, mergers, acquisitions between
competitors, will increase economies of scale and improve competence and resource
exchange. Market penetration is done to increase the market share of products or services
currently available in the market through sales force, greater advertising activities, more
intensive product offerings or by doing more promotions. Market development is done
by expanding into new territories. Product development aims to improve or change
current products or services that follow customer needs. Related diversification is the
development of company divisions that have a relationship with the company's line of
business, while unrelated diversification is carried out if the company carries out
developments that are not related to the company's line of business (Ramdani, 2020).

Fast-paced and uncertain changes in the industry require every company to move
quickly to adapt. Research conducted by Ruwina Puspita Sembiring and Rahmat Hidayat
(2022) analyzed how companies carry out marketing strategies in maintaining products
using the product life cycle so that products remain in demand and develop in the market.
Meanwhile, in this study an analysis of strategy formulation is carried out, namely how
the weaknesses, strengths, threats and opportunities of PT Siantar Top as a whole, as well
as what strategic choices the company can make in order to survive in the BANI (Brittle,
Anxiety, Non-linear and Incomprehensible) era, where changes in the development of
information technology are accelerating.

RESEARCH METHODS

This study uses data from the annual report of PT Siantar Top Tbk for 2020 to 2023
contained on the PT Siantar Top Tbk Indonesia website to analyze the company's internal
factors (https://siantartop.co.id/), while analyzing external factors using business
development conditions, regulatory provisions and social factors that are currently
developing. The approach of this research is to use a qualitative descriptive approach by
describing the current condition of the processed food industry with the development of
technology 4.0, as well as competition using advances in information technology.

The data analysis method used to formulate the strategy is the concept model (David
et al., 2023), which is through 3 stages where stage 1 is the Input Stage, stage 2 is the
Matching Stage, and stage 3 is the Decision Stage. At the input stage, brainstorming
between employees and management is carried out. There is also a team that provides
external data related to economic data, competition and future processed food policies.
After the data is obtained and discussions are held, then enter stage 1. Stage 1 is the
determination of factors that are considered to affect the business, both in the form of
supporting and inhibiting factors, as well as paying attention to internal factors related to
the strengths and weaknesses that exist in the company. After the factors are determined,
then enter the second stage where management brainstorms to determine alternative
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strategies that might be developed in the near future. After the various alternatives are
presented, the best 2-3 alternatives are selected using the Ansoff Model (Murhadi, 2024).
After there is a priority strategy to be implemented, the stage of determining the order of
strategy implementation using the QSPM approach is entered, so that the main strategic
alternatives that will be implemented by the company are selected.

RESULTS AND DISCUSSION
From the PEST Analysis, Five Forces Model and Industry Analysis, the results show
that the strengths and weaknesses that the company will face are detailed in Table 1, while
the opportunities and challenges faced by the company are obtained through the Porter
Value Chain detailed in Table 2.

Table 1: Results of Strengths and Weakness Identification

Zz
e

Strengths Weaknesses

Superior quality products High production costs

Has 140 product variants Lack of promotional activities
Production is located in 4 factory areas Lack of ability to manage funds
Wide marketing reach

Healthy financial condition

Employees who are experts in their fields

Modern R&D technology

Clear division of labor

Own flour mill

R [QAN| N | [N~

=]

Source: Primary and secondary data (processed), 2024
Table 2. Opportunities and Threat Identification Results

No. Opportunities Threats
1 The target market includes children and adults ~ Raw materials are mostly
from all walks of life. domestic
2 Continuous product innovation Substitute Goods
3 Certificates and awards held by the company Emergence of New
Competitors
4 Export Market Openings Depreciation of Rupiah
against Dollar
5 A growing domestic economy Slow development of the
technology used
6 The government's new umbrella for halal
issues
7 The influence of CSR carried out by the
company

Source: Primary and secondary data (processed), 2024
Table 3. EFE Matrix Identification Results

Weighted

Opportunities Weight Rating Score
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1 The target market includes children and adults

from all walks of life. 013 4 0.52
2 Continuous product innovation 0.10 3 0.3
3 Certificates and awards held by the company 0.08 3 0.24
4  Export Market Openings 0.10 4 0.4
5 A growing domestic economy 0.10 3 0.3
6 The government's new umbrella for halal issues 0.07 3 0.21
7  The influence of CSR carried out by the

company 0.09 4 0.36

Threats
1 Raw materials are mostly domestic 0.05 2 0.10
2 Substitute Goods 0.07 2 0.14
3 Emergence of New Competitors 0.10 2 0.20
4  Depreciation of Rupiah against Dollar 0.06 2 0.12
5 Slow development of the technology used 0.05 1 0.05

Total EFE Score 1.00 0 2.94

Source: Primary and secondary data (processed), 2024
A. Stage 1: Input Stage
1. External Factor Evaluation (EFE) Matrix Results

Table 3 shows the total EFE value of 2.94 (Y-axis) with details of the value results;
Total Opportunities 2.33, and Total Threat 0.61. The largest value for Opportunities
comes from the target market which includes children and adults from all walks of life.
While the smallest is the new umbrella from the government on halal issues, amounting
to 0.21. Total Threat 0.61 consists of the highest value of 0.20 (the emergence of new
competitors), with the smallest value being 0.05 (slow development of the technology
used).

2. Internal Factor Evaluation (IFE) Matrix Results

Table 4 illustrates the strength and weakness conditions that exist at PT Siantar Top
Tbk. For example, superior quality products and modern R&D technology, so that both
factors are given a fairly high weight, which is 0.10. Based on the annual report of PT
Siantar Top Tbk (2022), it can be seen that the financial condition of PT Siantar Top Tbk
is in a very healthy condition, so this factor is given a fairly high weight, which is 0.09.
Next, there are very many product variants (140 variants), has 4 factory areas and a wide
marketing range. This shows that in processed food, consumers still like the products of
PT Siantar Top Tbk and is given a weight of 0.8. The score for IFE ranges from 1.0 to
4.0 with an average score of 2.5, where the company's internal position is said to be weak
if it is below 2.5 and strong if it is above 2.5 (Ben-Abdallah et al., 2022). From Table 4,
the total IFE score is 2.97, which means that PT Siantar Top Tbk is still considered good.
PT Siantar Top Tbk can effectively implement most of the company's strength factors,
especially in the company's infrastructure.

Table 4. IFE Matrix Identification Results

Strengths Weight Rating Weighted Score
1 Superior quality products 0.10 4 0.40

Has 140 product variants 0.08 3 0.24
3 Production is located in 4 factory areas 0.08 3 0.24
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4 Wide marketing reach 0.08 3 0.24
5 Healthy financial condition 0.09 3 0.27
6 Employees who are experts in their fields 0.07 3 0.21
7 Modern R&D technology 0.10 4 0.40
8 Clear division of labor 0.07 3 0.21
9 Own flour mill 0.10 3 0.30
Weaknesses
1 High production costs 0.09 2 0.18
2 Lack of promotional activities 0.07 2 0.14
3 Lack of ability to manage funds 0.07 2 0.14
Total IFE Score 1.00 0 2.97

Source: Primary and secondary data (processed), 2024

3. Competitive Profile Matrix (CPM) Results

When viewed from Table 5, the score obtained by each company is different.
According to the article (T.Rahmawati, 2023)According to the article (T.Rahmawati,
2023), foreign sales made by PT Siantar Top in 2023 there was an increase from 10% to
16%. This triggered PT Siantar Top to plan to increase export sales to America. This plan
was made due to a decrease in domestic sales.

Based on https://carisaham.com/emiten/versus/3/GOOD/STTP, PT Siantar Top Tbk
managed to obtain positive profits for approximately 5 years. The last financial report net
PT Siantar Top obtained an increase of 101% higher than PT Garudafood Putra Putri

Jaya.
Table 5. CPM Matrix Identification Results
Siantar Top Garudafood Vegetable

Critical Success Factors  Weight  Rating Score  Rating Score Rating Score
Adbvertising 0.07 1 0.07 3 0.21 3 0.21
Market Penetration 0.09 4 0.36 3 0.27 3 0.27
Customer service 0.08 3 0.24 4 0.32 4 0.32
Product Location 0.08 3 0.24 3 0.24 3 0.24
Rescarch and 0.06 2 0.1 4 0.22 3 0.17
Development

Employee Dedication 0.08 3 0.24 3 0.24 3 0.24
Financial Benefits 0.10 4 0.40 3 0.30 3 0.30
Customer loyalty 0.08 1 0.08 3 0.24 2 0.16
Shares 0.09 4 0.36 3 0.27 3 0.27
Product quality 0.10 3 0.30 3 0.30 3 0.30
Top Management 0.07 3 0.21 3 0.21 3 0.21
Price Competitiveness 0.10 4 0.40 2 0.20 3 0.30
Totals 1.00 3.01 3.02 2.99

Source: Primary and secondary data (processed), 2024

B. Stage 2: Matching Stage
TOWS Matrix

From Table 6, the following strategy is obtained:

Solution One: Market Segment Development and Distribution.

PT Siantar Top should conduct in-depth analysis to identify consumer preferences
based on age, income, and geographic location, and provide specific products for each

7452

http://eduvest.greenvest.co.id



Francisca Harroviantin, Werner R. Murhadi

market segment, such as child-friendly products for children and premium products for
adults. In addition, the company should also expand its distribution network through
online and offline channels, and conduct targeted marketing campaigns through social
media, television advertisements, and print media. By utilizing digital technology, PT
Siantar Top can optimize e-commerce platforms to expand product range and reach a
wider audience efficiently.

Second Solution: Financial Management and Product Diversification

PT Siantar Top will maintain prudent financial management and develop employees with
the necessary knowledge and skills. Furthermore, the company should continue to
improve R&D technology to maintain product and market competitiveness. Market and
product diversification will also be a key focus to expand market penetration and reduce
risks to currency fluctuations. By improving operational efficiency and forging strategic
alliances, we can overcome challenges from new competitors, currency depreciation, as
well as slow technology development in an evolving economic environment.,

Table 6. TOWS Matrix Identification Results

SO Strategies

WO Strategies

Companies should identify and target the
right market segments, develop a strong
distribution network through various
channels, and utilize digital technology to

In the market-sharing sector the company
should innovate continuously, expand
exports, improve production efficiency,
and apply creative marketing to overcome

reach and serve consumers more high production costs and lack of

effectively. (S§1,S2,53,54,01,02) promotion. (W1,W2,W3,01,02,04,05)
ST Strategies WO Strategies

With prudent financial management, By optimizing the use of raw materials,

employee development, R&D technology
upgrades, market and product
diversification, strategic alliances,
improved operational efficiency, and
protection from currency fluctuations, we
were able to overcome the emergence of
new competitors, the depreciation of the
rupiah against the dollar, and the slow
development of the technology used.

diversifying raw  material  sources,
investing in technology, developing
innovative products, operational
efficiency, pricing and promotion

strategies, and strategic partnerships, we
can overcome high production costs,
dependence on local raw materials, and
the threat of substitute goods.

Source: Primary and secondary data (processed), 2024

C. Stage 3:
Decision Stage Strategy Selection QSPM

The final stage of strategy selection is through the QSPM approach, where the
various alternative strategies generated in the TOWS analysis are then grouped using the
Ansoff model. From this process, two main alternative strategies were obtained, namely
market penetration and product development, which were included in the QSPM
calculation. Using the same weights as TOWS, the attractiveness score for each
alternative strategy is given. The results of the QSPM analysis are shown in Table 7.

Table 7. QSPM Matrix Identification Results

segment focus on foreign
diversification  market expansion
Strengths Weight US  TAS UsS TAS
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1 Superior quality products 0.10 4 0.40 4 0.40
2 140 product variants 0.08 4 0.32 4 0.32
3 Production is located in 4 factory areas 0.08 4 0.32 4 0.32
4 Wide marketing reach 0.08 4 0.32 4 0.32
5 Healthy financial condition 0.09 3 0.27 3 0.27
6  Employees who are experts in their fields 0.07 3 0.21 3 0.21
7  Modern R&D technology 0.10 3 0.30 3 0.30
8  Clear division of labor 0.07 3 0.21 3 0.21
9  Own flour mill 0.10 0 0.00 0 0.00
Weaknesses Weight  US TAS US TAS
1 High production costs 0.09 2 0.18 2 0.18
2 Lack of promotional activities 0.07 2 0.14 3 0.21
3 Lack of ability to manage funds 0.07 1 0.07 1 0.07
Opportunities Weight US  TAS US TAS
1 The target me_lrket includes children and adults from 013 4 0.52 3 0.39
all walks of life.
2 Continuous product innovation 0.10 3 0.30 2 0.20
3 Certificates and awards held by the company 0.08 2 0.16 1 0.08
4 Export Market Openings 0.10 4 0.40 2 0.20
5 A growing domestic economy 0.10 3 0.30 3 0.30
6  The government's new umbrella for halal issues 0.07 2 0.14 1 0.07
7  The influence of CSR carried out by the company 0.09 3 0.27 2 0.18
Threats Weight  US TAS US TAS
1 Raw materials are mostly domestic 0.05 2 0.10 2 0.10
2 Substitute Goods 0.07 3 0.21 3 0.21
3 Emergence of New Competitors 0.10 3 0.30 3 0.30
4 Depreciation of Rupiah against Dollar 0.06 3 0.18 1 0.06
5  Slow development of the technology used 0.05 2 0.10 2 0.10
TOTAL 4.15 3.97

Source: Primary and secondary data (processed), 2024

PT Siantar Top implements a product segment diversification strategy by developing
various product variants to cover a wider spectrum of consumer needs. This includes
products specifically designed to meet different market preferences and demands. In
addition, the company also emphasizes overseas market expansion as one of its strategic
pillars. Siantar Top identifies opportunities in international markets and adapts marketing
and distribution strategies to enter new markets. This involves adapting products to meet
local standards, building effective distribution networks, and navigating regulations and
other challenges unique to international markets. This approach not only increases the
company's global market penetration but also strengthens Siantar Top's position as a
leader in the industry with diverse product availability and services adaptive to various
markets.

CONCLUSIONS

PT Siantar Top Tbk implements a product diversification strategy by developing
various product variants to reach various market segments. This approach is based on
scientific principles in strategic management, where companies systematically identify
and understand the needs of different consumers, then develop appropriate products to
meet these diverse market preferences.

In addition, Siantar Top also implements an international market expansion strategy
as one of the key pillars of its business growth. This approach involves in-depth global
market analysis to identify opportunities overseas. The company adapts its marketing,
distribution, and operational strategies to enter new markets, including customizing
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products to meet local standards, building effective distribution partnerships, and
navigating the unique legal and regulatory challenges in each international market.

These decisions are based not only on intuition or experience, but also on scientific
methodologies that enable the company to make informed and rational strategic decisions.
By doing so, Siantar Top not only increases its global market penetration but also
strengthens its reputation as an industry leader capable of providing diverse products and
services adaptive to the needs of different global markets.

REFERENCES

Ali, B. J., & Anwar, G. (2021a). Marketing strategy: Pricing strategies and its influence
on consumer purchasing decision. International Journal of Rural Development,
Environment and Health Research, 5(2), 26-39. https://doi.org/10.22161/ijreh.5.2.4.

Ali, B. J., & Anwar, G. (2021b). Porter's generic competitive strategies and its influence
on the competitive advantage. International Journal of Advanced Engineering,
Management and Science, 7(6), 42-51. https://doi.org/10.22161/ijaems.76.5.

Aryani, Y. A., & Setiawan, D. (2020). Balanced scorecard: Is it beneficial enough? A
literature review. Asian Journal of Accounting Perspectives, 13(1), 65-84.
https://doi.org/10.22452/ AJAP.vol13nol.4.

Bandiyono, A. (2017). Business Processes of the Supervision and Consultation Section
at the Foreign Investment Tax Office. Journal of Business Applications 8, no. 1, 75-
80.

Ben-Abdallah, R., Shamout, M., & Alshurideh, M. (2022). Business dev...

Lestariningsih, 1., Asnawi, Y. H., & Saptono, I. T. (2024). Analysis of hospital business
development strategies using IFE, EFE, IE matrix and SWOT. Management Studies
and Entrepreneurship Journal (MSEJ), 5(2), 3433-3444.
https://doi.org/10.37385/msej.v5i2.4567.

Muharam, D. R. (2017). Application of the resources-based view (RBV) concept in an
effort to maintain the company's competitive advantage. Journal of Administrative
Sciences: Media for the Development of Administrative Science and Practice, 14(1),
82-95. https://doi.org/10.31113/ jia.v14il .4.

Murhadi, W. R. (2024a). Strategy management. Directorate of Scientific Publishing &
Publications, University of Surabaya.

Murhadi, W. R. (2024b). Contemporary business strategy. Directorate of Scientific
Publishing & Publications, University of Surabaya.

Novita, D., & Husna, N. (2020). Competitive advantage in the company. TECHNOBIZ:
International Journal of Business, 3(1), 14-18. https://doi.org/10.33365/tb.v3i1.643.

Nur Hartanti, D., Puji Lestari, D., & Sanjaya, V. F. (2022). The Effect of Shopping
Lifestyle, Discount and Sales Promotion on Implusive Buying Products at Cordy
Boutique Bandar Lampung. In Finance and Accounting (MEKA), 3(1), 377-384.
http://ejurnal.poltekkutaraja.ac.id/index.php/meka

Nurhayati, S. (2008). QSPM approach as a basis for formulating strategies to increase
local revenue of Batang Regency, Central Java. Journal of Development Economics,
9(1), 72-82. https://doi.org/10.23917/jep.v9i1.1032.

Rahayu, S., & Syafe'i, D. (2022). The effect of service quality, price and promotion on
customer loyalty through customer satisfaction. Jesya (Journal of Sharia Economics
and Economics), 5(2), 2107-2192. https://doi.org/10.36778/jesya.v5i2.808.

Ramadhan, F. F., Ambarwati, N., & Utama, R. E. (2024). Vision, mission, goals,
objectives, and corporate philosophy. Musytari: Balance Sheet of Management,
Accounting, and Economics, 3(5), 133-142.

PT Siantar Top Tbk's Strategy in Facing Competition in the Processed Food Industry 7455



Eduvest - Journal of Universal Studies
Volume 4, Number 8, August, 2024

https://doi.org/10.8734/mnmae.v1i2.359.

Ramdani, E. (2020). Corporate strategy formulation in the uncertain future post Covid-
19. Barelang Accounting Journal, 4(2), 17-28.
https://doi.org/10.33884/jab.v4i2.1977.

Rengkung, L. R. (2015). Organizational competitive advantage in resources based view
(RBV) perspective. Agri-Socioeconomics, 11(2A), 1-12.
https://doi.org/10.35791/agrsosek.11.2A. 2015.9447.

Rianto, M. R., Bukhari, E., & Fikri, A. W. N. (2020). The threat of financial technology
behavior patterns to the existence of the processed food industry in Indonesia.
Scientific  Journal of Accounting and Management, 16(1), 27-32.
https://doi.org/10.31599/jiam.v16il1.114.

Ruwina Puspita Sembiring and Rahmat Hidayat (2022). Analysis of Marketing Strategies in
Maintaiting Product Life Cycle at PT. Siantar Top, TBK. Journal of Economics Sean
Institute https://ejournal.seaninstitute.or.id/index.php/Ekonomi/article/view/2120

Taherdoost, H., & Madanchian, M. (2021). Determination of business strategies using
SWOT analysis; Planning and managing the organizational resources to enhance
growth and profitability. Macro Management & Public Policies, 3(1), 19-22.
https://doi.org/10.30564/ mmpp.v3il.2748.

Thongsookularn, S. (2019). Strategic formulation meaning, definition and explanation.
Humanities, Arts and Social Sciences Studies, 19(3), 418-431.
https://doi.org/10.14456/hasss.2019.20.

Tuan, K. M., Trang, K. H., & Quan, N. H. (2022). Comprehensive review of the sources
of competitive advantages. Hue University Journal of Science: Economics and
Development, 131(5B), 43-62. https://doi.org/10.26459/hueunijed.v131i5B.6828.

Wardhani, F. K., & Dini, A. (2020). Strategy formulation using SWOT analysis, space
matrix and QSPM: A conceptual framework. International Journal of Innovative
Science and Research Technology, 5(5), 1520-1527. https://ijisrt.com/strategy-
formulation-using-swot-analysis- space-matrix-and-qspm-a-conceptual-framework/

Widanti, A. L. (2019). Strategic management. Journal of Management & Business
Economics. 3(1), 15-22. https://doi.org/10.15575/.v3i1.6181.

7456 http://eduvest.greenvest.co.id



\

| [ | J ; | ,(?_ ?

EDU
VEST

JOURNAL OF UNIVERSAL STUDIES

Eduvest - Journal of Universal Studies is a double blind peer-
reviewed academic journal and open access to
multidiciplinary fields. The journal is published monthly by
Green Publisher Indonesia. This journal publishes research
articles multidisciplinary sciences.

P-ISSN: 2775-3735

[ i | N 2775-3727

eduvest.greenvest.co.id/index.php/edv



Eduvest - Journal of Universal Studies

Home

Contact

About ~ Current Archives Editorial Team Announcements

Home / Editorial Team

Editorial Team

Editor in Chief

Hamzah Alaidaros, Al-Ahgaff University, Mukalla, Yemen

Managing Editor

Abdurokhim, Universitas Diponegoro, Semarang, Indonesia

Editorial Boards

=l e
w N RO

14.

© XNk wh =

Taufik Ridwan, Universitas Negeri Jakarta, Indonesia

Wagas Ahmad Wattoo, COMSATS University Islamabad, Pakistan

Dayana Jalaludin, University Sains Malaysia, Malaysia

Shi Yin, Hebei Agricultural University, China

Sinoda Kisno, Bogor Agricultural University, Indonesia

Neeta P.Kulkarni, SVERI's College of Engineering, Pandharpur, India

Olubiyi, Timilehin Olasoji, West Midlands Open University Lagos State Nigeria
Otong Saeful Bahri, Universitas Muhadi Setiabudi Brebes, Indonesia

Christian Emeka Okafor, Nnamdi Azikiwe University, Awka, Nigeria

Roymon Panjaitan, Universitas Dian Nuswantoro, Indonesia

. Muhammad Igbal, National Cheng Kung University, China
. Mohd Javaid, Jamia Millia Islamia New Delhi, India
. Ariyani Noviantari, National Institute of Health Research and Development,

Indonesia
Nugroho Arif Sudibyo, Universiats Duta Bangsa, Indonesia

Language Advisor

1.
2.

Juwintan, Institut Pendidikan Bahasa Invada Cirebon, Indonesia
Eva Utami D, Institut Pendidikan Bahasa Invada Cirebon, Indonesia

Technical Team

1.
2.

Ade Bani Riyan, STMIK IKMI Cirebon, Indonesia
Abdul Robi Padri, STMIK IKMI Cirebon, Indonesia

Submissions

Register Login

Q Search

ABOUT JOURNAL

Focus and Scope

Peer Review Process
Reviewer

Guidelines for Author

Publication Ethics and Malpractice
Statement

Article Processing charge
Copyright and License Statement
Abstract and Indexing
Plagiarism Policy

Open Access Statement

Qsinta |13

COPERNICUS

AT 1 O N AL

INDEX @
R N

I N TE

B Chat via WhatsApp

SUPPORTED & TOOLS

tools by

7] turnitin



Register Login

Eduvest - Journal of Universal Studies

Home About Current Archives Editorial Team Announcements Submissions Q Search

Contact

Home / Archives / Vol 4 No. 8 (2024): Journal Eduvest - Journal of Universal Studies

Vol. 4 No. 8 (2024): Journal Eduvest - Journal of

Universal Studies ABOUT JOURNAL

v = Focus and Scope
. DOI: https://doi.org/10.59188/eduvest.v4i8

Peer Review Process
Published: 2024-08-03 Reviewer
Guidelines for Author

Publication Ethics and Malpractice
Statement

B oo sralia Article Processing charge
Copyright and License Statement
Abstract and Indexing
Plagiarism Policy

Open Access Statement

Articles
-
=
Development Of Android-Based Learning Media On The Basics Of Algorithm And QSInta | 3
Programming For Class X Students Of Rantauprapat Regional Vocational School ik
Aldimas Adianang, Masrijal, Irmayanti 6539-6557
{ [3 PDF ‘ [ [3 HTML ]

A Legal Analysis of the Allegations of Crimes Against Humanity in East Timor In
1999

Chrisbiantoro, Hudi Yusuf, Utami Yustihasana Untoro 6558-6573

{PDF] [HTML]

The Shift In The Ecumenical Church Paradigm A Historical Study Of The Shift In
The Ecumenical Paradigm In GMIM From 1934 To 2016

Riedel Christian Gosal 6574-6589

[PDF] [HTML}

INDEX l!@ COPERNICUS

Analyzing Optimization in Ship Routing for Indonesia's Liquified Natural Gas I N TERNATTION AL
Logistics Network

Alwin Rizky, Dendi P. Ishak 6590-6599 B Chat via WhatsApp

[PDF] [HTML}

SUPPORTED & TOOLS
Influence Of Cash Flow And Working Capital On Profitability And Stock Prices In

Consumer Goods Industry

Nunur Fitri Pratiwi, Dayan Hakim Natigor Sipahutar, Yoyo Sudaryo, Nunung Ayu 6600-6614

Sofiati tools by

{ [A PDF ] [ (3 HTML ] alj turnitin"

Analysis Of Cash Ratio (CR), Debt To Equity Ratio (DER), And Return On Equity
(ROE) On Ecomonic Value Added (EVA) In Digital Banks

Sevina Hanisa Anindya, Yoyo Sudaryo, Dayan Hakim Natigor Sipahutar, Nunung Ayu 6615-6628



Sofiati, Gurawan Dayona Ismail

[PDF] [HTMLJ

Event Study Of The New Economy Board On Abnormal Return And Trading Volume
Activity Of Company Shares In The Indonesia Stock Exchange

Agung Setiawan, Yoyo Sudaryo, Dayan Hakim Natigor Sipahutar, Nunung Ayu Sofiati 6629-6641

[PDF] [HTMLJ

Communication Planning of ICONNET 150678 Contact Center in Handling Customer
Complaints

Nadhira Aulyafaza Putra, Asaas Putra 6642-6656

{PDF‘ [HTMLJ

The Relationship Between Chronic Disease Management Program (Prolanis) for
Diabetes Mellitus and Outpatient Visits Diabetes Mellitus Patients at Class C
Palembang Hospitals in 2023

Dicky Permana Putra, Rizma Adlia Syakurah, Haerawati Idris, Rostika Flora, Najmah, 6657-6664
Misnaniarti

{PDF] [HTML]

Revolutionizing Ease, Personal, and Reliable Travel Experience

Antonius Irwan, Theophila Mahesaprima P, Roozbeh Babolian Hendijani 6665-6683

[PDF] [HTMLJ

Design Of Fire Early Detection System Using Microcontroller As Smoke And
Sprinkle Detection Using Fuzzy Mamdani Logic Method

Tengku Falih Diny Nurfikri, Sriani 6684-6701

{PDF‘ [HTMLJ

Description Of Students' Mathematical Problem-Solving Ability In The Topic Of
Setting Up Equations In The Cambridge Curriculum

Erdita Aulia Syaharani, Arief Agoestanto, Tri Sri Noor Asih 6702-6711

{PDF‘ [HTML}

The Professional Development Challenges Faced By The English Novice Teachers In
Post-Pandemic

Naurah Nazhifah 6712-6727

{PDF] [HTML]

Cost Effectiveness of CABG Versus PCI for Patients With Coronary Artery Disease: A
Systematic Review

Trias Roslina, Prastuti Soewondo 6728-6736

[PDF] [HTML]

The Effect of Literacy Tree Media on Student Reading Interest in Indonesian
Language Subjects Grade 4 SDN 1 Tigajuru Mayong

Diana Ragil Saputri, Dwiana Asih Wiranti 6737-6745

[PDFJ [@HTML]

Responsibilities of a Notary Public Violating the Code of Ethics Based on Decision
Number 501/Pdt/2020/Pt.Dki And Decision Number 294 K/Tun/2021

Carissa Dianputri, Rasji Rasji 6746-6756

[PDF] [@HTMLJ

Influence Of Working Group Activities Of Teachers On The Effectiveness Of

R MENDELEY

@ grammarly

—| Journal
—@3 Template

SUBMISSION

Manuscript Template

INFORMATION

For Readers
For Authors

For Librarians

VISITOR

View My Stats

Current Issue

[from [ 10 |

Information

For Readers
For Authors

For Librarians

Language

Browse

Keywords



Mathematics Teaching At EBC Besilau Laulara And EBC Fahisoi Lequidoe Academic
Year 2021

Antonio Guterres, Antonio Barreto, Domingas Ximenes Belo 6757-6766
{ [A PDF ‘ [ [A HTML ]

Social Citizenship And Urban Community Participation

Erna Ermawati Chotim, Ichmi Yani Arinda Rohmah 6767-6781

[PDF] [HTMLJ

Implementation of Information Technology in School Administration Management:
A Case Study at Regina Pacis Bajawa Private High School

Yohanes Podhi Ngey 6782-6794

[PDF] [HTMLJ

The Role of Habit and Perceived Usefulness on the Continuance Intention of
Subscription Video on Demand Services in Indonesia

Elisabet Patrisia Mangunsong, Nurdin Sobari 6795-6806
{ [ PDF ‘ [ [A HTML }

Digital Transformation Strategy Towards Insurance 4.0: Case Study of PT
Reinsurance ABC

Jennyfer Romaito, Dana Indrasense , Sofian Lusa 6807-6824

{PDF] [HTML]

The Impact Of The Blockade And Politics On Health And Social Welfare In Palestine

Fitria Risdayani, Karina Mancanagara, Nurul Anisa 6825-6843

[PDF] [HTMLJ

The Influence of the School Library on Mathematics Learning Achievement of
Grade III Students in the First Trimester at Escola Basica Central 3° Ciclo Vasco da
Gama Manatuto in the 2014 Academic Year

Antonio Guterres, Bernardino de Castro, Tonico de Jesus 6844-6849

[PDF] {HTML]

Hybridity and Paradox: The Cultural Bridge of Gen Z (A Critical Multimodal
Discourse Analysis on the X Account @Aniesbubble)

Ondo Ria 6850-6860

[PDF] [@HTMLJ

Assessing the Influence of Safety Culture to Employee Safety Performance
Mediated by Safety Communication in Coal-Fired Power Plant

Bambang Jiwantoro 6861-6880

[PDF] [@HTMLJ

The Nature off Traditional Minahasan Marriage in the Perspective of Protestant
Christianity

Brendah Veldrin Pua, Gunardi Lie 6881-6889
{ [3 PDF ‘ [ [ HTML }

Character Education Practices At Al Azhar Islamic School Bumi Serpong
Damai@Metland

Imamur Risqi, Nur Wahyu Rochmadi, Suko Wiyono 6890-6906

{HTML] [@HTML]

Optimization of the Newa-Based Tourism Development Model (Nature, Ecotourism,

Marketing Strategy

2
2

€

eacher Performanc

T
oS
RN\
oF

2

COVID-19 .
200
S 5

S
o
S0 g K
W g
0,

y

ociet

=
5
B
ES
!
B
= o
T
Z
I
a
<,

0

o3
\0\\\
A D
o
3 :.-J_Crime
=]

o
Legal Protection



Wellness, and Adventure) Through the Eco-Wellness Tourism Concept Approach
Lastiani Warih Wulandari 6907-6919

[PDF] [@HTML}

The Effect Of Adding Egg White On The Physical And Organoleptic Properties Of
Grape Juice (Vitis Vinifera, L.)

Domingos Taeque, Domingos Cairesi B. B. Gomes, Americo Pereira da Cruz 6920-6938

[PDF] [HTMLJ

Human Resource Development Strategy At The Batangkaluku Agricultural Training
Center In Gowa District

Tajuddin, Muh. Ikram Idrus, Edi Jusriadi 6939-6952

[PDF] [HTMLJ

Revitalization of Fisheries Production Factors Supporting the Income of
Traditional Fishermen in Tanjung Medang Village, Bengkalis

Pazli, Irwan Iskandar, Hendrini Renola Fitri, Rahmat Kurniawan, Herliana Rahmi, = 6953-6966
Nurhayati

[PDF] [HTMLJ

The Effect Of Employee Engagement In Change On The Effectiveness Of
Organizational Transformation At PT XYZ

Nunu Fauzan Helwah, Elisa Anggraeni, Anggraini Sukmawati 6967-6985

[PDF] [HTMLJ

The Influence of Emotional Intelligence, Work Environment, and Work Culture on
Employee Performance at the Office of Investment and Integrated One-Stop
Service, Bantaeng Regency

Isnawati Isnawati, Edi Jusriadi, Muchriady Muchran 6986-7000

[PDF] [@HTML]

Culture, Linguistic, and Spiritual: the Use of Neuro-Linguistic Programming In
Multiculturalism Activities of Bali’s Pandita

Putu Lirishati Soethama, Yana Qomaria, Pinandita Agung Bagus Wedavunam Putra 7001-7016

[PDF] [@HTML]

Implementation of Selection of Employee Candidates By Utilizing Social Media
Using Linear Regression Algorithms and Topsis Methods: A Case Study of A
Boarding School

Robby Ilhamkusuma, Irwan Robi Prastomo, Mardi Hardjianto 7017-7029

[PDF] [@HTML]

The Validity Of Divorce Judgments By The Court For Catholic Couples According To
Canon Law

Emia Regita, Sonny Dewi Judiasih, Bambang Daru Nugroho 7030-7037

[PDF] [@HTML]

The Influence of Work Ability, Job Training, and Teamwork on Employee
Performance at PT. Semen Tonasa, Pangkep Regency

Elsa Fitri Nurhidayah, Muhammad Rusydi, M. Yusuf Alfian Rendra Anggoro 7038-7055

The Role Of Source Credibility And Fairness On The Formation Of Parasocial
Relationships And Product Interest And Their Influence On Purchase Intention And
E-WOM Of Beauty Brands In Indonesia

Fadelia Dwiphala, Rifelly Dewi Astuti 7056-7073



{PDF] [HTML]

The Designing Garuda Indonesia Travel Fair Event Poster At Garuda Indonesia
Booth Using Maluku Kakehan Motifs

Ikbal Sanusi Warwefubun, Ixsora Gupita Cinantya 7074-7090

[PDF] [HTML]

Analysis Of The Role Of Management In The Implementation Of CP DBD In
Inpatient Children At Hospital X

Lia Sarita Ristiyana, Sutopo Patria Jati, Septo Pawelas Arso 7107-7116

[PDFJ [HTMLJ

The Effect of Related Party Transactions, Tax Planning, And Leverage Moderated By
Independent Commissioners On Earnings Management

Reza Ramadhan, Agus Bandiyono 7117-7137

[PDF] [@HTMLJ

Differences In Perceptions Of Women And Men In Waste Management In Tenggilis
Mejoyo District, Surabaya City

Susi A. Wilujeng, Andriyanto Andriyanto 7138-7159

{PDF] [@HTMLJ

The Effect Of JKP On The Percentage of NEET In Indonesia
Teger Ivo Bangun, Dwini Handayani 7160-7177

[PDF] [@HTML]

Legal Protection For The Sustainability Of MSMEs Due To The Medan City Drainage
Project

Atika Sunarto, Steven Canisius Malau, Monica, Ananda Geraldine, Muhammad Ali ~ 7178-7195
Adnan

{PDF] [HTML]

A Review on IT Strategy Themes of Accounting Firms
Ronald Aloysius Romein, Glenny Chudra 7196-7206

[PDF] [HTMLJ

The Role of TNI (Indonesian National Army) in Countering Trans-national Crimes

Imam Subandi, Muhammad Syaugqillah, Sapto Priyanto, Zora A. Sukabdi, Muhamad 7207-7214
Rum

{PDF‘ [HTMLJ

Financial Literacy and Digital Literacy To Awareness of Investment Scams Among
Indonesian College Students

Sabi Ode Umar, Zuliani Dalimunthe 7215-7227

{PDF‘ [HTML]

Analysis of Cascading Effect on Different Tax Period Invoice Crediting Policy
Leander Resadhatu Rusdiono, Ning Rahayu 7228-7242

[PDF] [HTMLJ

The Influence of Cultural Values and Individual Seller Behavior on Tourists'
Interest in Visiting the Lok Baintan Floating Market

Tarisa Qathrinada, Isra Ul Huda, Rifqi Amrulloh 7243-7256

[PDF] [HTMLJ




The Influence of Influencers and Social Media as Promotional Media on the Interest
in Visiting the Lok Baintan Floating Market

Putri Nor Amelya, Isra Ul Huda, Tina Lestari 7257-7273

{PDF‘ [HTML]

Analysis Of Factors Affecting The Intensity Of Octo-Mobile Usage By CIMB Niaga
Eka Ayu Agustina, Wita Juwita Ermawati, Rizal Ahmad Fauzi 7274-7285

[PDF] [HTMLJ

Clinicopathological Analysis of Rhabdomyosarcoma Patients Undergone
Radiotherapy in Two Referral Hospitals in West Java

Muhammad Syah Misuari Sabirin, Hermin Aminah Usman, Anglita Yantisetiasti, Mas 7286-7293
Adi Sunardi

[PDF] [HTML]

The Effect of Using Problem Based Learning Model on Critical Thinking Ability with
Moderator Variable of Learning Motivation

Nurhayati, Pupu Saeful Rahmat, Yeyen Suryani 7294-7311

[PDF] [HTMLJ

The Phenomenon of Cyberbullying Behavior among Teenagers in Padang City:
Preliminary Study

Nasuha Yazu Hannako, Melly Latifah, Yulina Eva Riany 7312-7325

[PDF] [HTMLJ

The Effect of Overtime Work and Work Environment on Employee Performance
Through Job Satisfaction at PT Bio Farma (Persero)

Mochamad Ridwan, R. Ervin Agung Priambodo 7326-7344

{PDF‘ [HTMLJ

The Effectiveness of Audio-Based Talking Stick Method in Civics Education to
Improve Students' Communication Skills in Grade V Elementary School

Achdan Defa Al Malik, Murfiah Dewi Wulandari 7345-7354

{PDF‘ [HTML}

Affective Commitment as Mediator Variable: Authentic Leadership towards
Organizational Learning in Bank X

Danan Prima Nanda, Zamralita, Rita Markus Idulfilastri 7355-7368

{PDF] [HTML]

Analysis Of The State Financial Losses To Subsidiaries Of State-Owned Enterprises
In Terms Of Business Judgment Rules

Fajar Reyhan Apriansyah 7369-7378

[PDF] [HTML]

Factors Affecting the Compliance of Motor Vehicle Taxpayers in Medan City

Haya Fadiyah Hanin, Juliana Nasution, Yenni Samri Juliati Nasution

{PDF‘ [HTMLJ

Factors Affecting The Adoption Of Mobile Learning In Vocational High Schools And
High Schools Using Extended UTAUT

Lia Safitri, Edwin Pramana, Esther Irawati Setiawan 7379-7398

{PDF‘ [HTML]

Impact of the Covid-19 Pandemic on Stocks Market Performance of Service



Industry in Indonesia
Soraya Rizfathanty, Dwi Nastiti Danarsari 7399-7415

[PDF] [HTML}

The Effect Of Environmental, Social, And Governance Performance On Firm Value
With Firm Size As A Moderating Variable

Jihan Arifah 7416-7433

[PDF] [HTMLJ

The Influence Of Workload, Work Environment, And Facilities On The Performance
Of Healthcare Workers At The Bintuni Public Health Center In Bintuni District,
Teluk Bintuni

St. Subaedah, Andi Mappatompo Badawi, Samsul Rizal 7434-7445

[PDF] [HTML]

PT Siantar Top Thk's Strategy in Facing Competition in the Processed Food Industry

Francisca Harroviantin, Werner R. Murhadi 7446-7456

{PDF‘ [HTML}

The Effect Of Transfer Pricing And Political Connections On Tax Avoidance With
Profitability As A Moderating Variable

Caroline Yoshe Kolondam, Intan Kurnia Permatasari 7457-7475

{PDF] [HTML]

The Influence of Transformational Leadership and Intrapreneurship Behavior on
Innovative Work Behavior in the Business Support Directorate of TIC (Testing,
Inspection, Consultation) Companies in Indonesia

Syifa Ammalia, Pantius Drahen Soeling 7476-7488

{PDF‘ [HTMLJ

Diffusion of Innovation Theory Adaptation in Genomic-Based Product Marketing
Strategy

Levanya Martina Marbun 7489-7503

{PDF‘ [HTML}

Sales Strategy Of Wuling Almaz Vehicles To Millennial Generation (Case Study At
Wuling Arista Bogor Showroom)

Muhammad Fauzi Hidayat, Sutopo 7504-7515

{PDF] [HTML]

The Influence Of Transformational Leadership On Innovative Work Behavior
Through Psychological Capital And Job Involvement As Intervening Variables

Rina Anindita, Desviana Ayu Lestari 7516-7532

[PDF] [HTML]

The Use Of Industry 4.0 Technology In The Transformation Of Production Processes
Towards Smart Factories

Dony Ari Nugroho 7533-7541

[PDF] [HTML}

Managing Financial Flows In The Public Sector Through Digital Transformation
Nadela Lastanti, Mohamad Djasuli 7542-7548

{PDF‘ [HTML]




International Standard Serial Number
E-ISSN: 2962-4584 | P-ISSN: 2962-4738
Collaboration with polteksci.ac.id

This work is licensed under a Creative Commons Attribution-ShareAlike 4.0 International.

Platform &
workflow by

OJS/ PKP



Get More with

SINTA Insight Go to Insight

7eduvest

Citation Per Year By Google Scholar

50
200
EDUVEST - JOURNAL OF UNIVERSAL STUDIES 150
Q GREEN PUBLISHER INDONESIA 100
¥ P-ISSN : 27753735 <> E-ISSN : 27753727 @ Subject Area : Health, Science, Social,
Engineering 50
2017 2018 2019 2020 2021 2022 20
- .
1.53081 i 621 ¢y sSinta3
—
Impact Google Citations Current
Acreditation
Journal By Google Scholar
® Google Scholar @ Garuda & Website @ Editor URL
All Since 2020
History Accreditation Citation 621 621
h-index 9 9
2021 2022 2023 2024 2025 2026 L
i10-index 8 8

Garuda  Google Scholar

Conflict In Prosecuting Criminal Actions Against Someone With Digital Proof Evidence
Green Publisher Indonesia ~ WIEduvest - Journal of Universal Studies Vol. 5 No. 1(2025):
Journal Eduvest - Journal of Universal Studies 567-573

(92025 B DOI: 10.59188/eduvest.y5i11514 O Accred : Sinta 3

Misogynistic Values in Indonesian Horror Films (Critical Discourse Analysis of Sarah
Mills on the Film Rumah Dara)

Green Publisher Indonesia ~ WIEduvest - Journal of Universal Studies Vol. 5 No. 1(2025):
Journal Eduvest - Journal of Universal Studies 152-162

92025 EDOI: 10.59188/eduvesty5i11540 O Accred : Sinta 3

The Factor Affecting Medication Adherence in Tuberculosis Patients: A Literature
Review

Green Publisher Indonesia W Eduvest - Journal of Universal Studies Vol. 5 No. 1(2025):
Journal Eduvest - Journal of Universal Studies 348-355

892025 BDOL:10.59188/eduvesty5il1541 O Accred : Sinta 3

Interactive Content for High School Students in Bali with a Multimedia Graphic Design
Approach

Green Publisher Indonesia ~ NIEduvest - Journal of Universal Studies Vol. 5 No. 1(2025):
Journal Eduvest - Journal of Universal Studies 142-151

92025 ADOL10.59188/eduvesty5il1556 O Accred : Sinta 3

Behavioral Configuration of Mindfulness in Adolescents Through Identification of
Narcissism, Trait Mindfulness, and Aggressiveness
Green Publisher Indonesia ~ WIEduvest - Journal of Universal Studies Vol. 5 No. 1(2025):




Journal Eduvest - Journal of Universal Studies 491-497
92025 EDOI: 10.59188 /eduvesty5i11562 QO Accred : Sinta 3

Actual Purchase on Live Streaming TikTok Shop: The Influence of Trust, Flow
Experience, and IT Affordance

Green Publisher Indonesia ~ NIEduvest - Journal of Universal Studies Vol. 5 No. 1(2025):
Journal Eduvest - Journal of Universal Studies 201-219

92025 DO 10.59188/eduvesty5i11565 O Accred : Sinta 3

Factors Influencing First-Year Studentsa Acceptance of University-Managed Social
Media Marketing

Green Publisher Indonesia N Eduvest - Journal of Universal Studies Vol. 5 No. 1(2025):
Journal Eduvest - Journal of Universal Studies 171-183

92025 EBDOI: 10.59188 /eduvestv5i11567 O Accred : Sinta 3

The Influence of Tiktok Content and Advertising on Purchase Decisions Mediated by
Brand Awareness on Fashion Brand Polossurabaya

Green Publisher Indonesia ~ NIEduvest - Journal of Universal Studies Vol. 5 No. 1(2025):
Journal Eduvest - Journal of Universal Studies 27-44

92025 B DOI: 10.59188/eduvesty5i11571 O Accred : Sinta 3

Quasi-Experimental Study on Papua Cultural-Based Learning Strategies with Canva
Media in Papua Elementary Schools

Green Publisher Indonesia N Eduvest - Journal of Universal Studies Vol. 5 No. 1(2025):
Journal Eduvest - Journal of Universal Studies 45-55

82025 B DOI: 10.59188/eduvest.v5i11580 O Accred : Sinta 3

The Effect of Attribute Performance and Corporate Brand Image on Retention and

Willingness to Pay Premium Prices In Energy Logistics Service Providers In Indonesia
Green Publisher Indonesia ~ WIEduvest - Journal of Universal Studies Vol. 5 No. 1(2025):
Journal Eduvest - Journal of Universal Studies 220-239

92025 EDOI: 10.59188/eduvest.v5i11615 O Accred : Sinta 3

View more ...

Get More with

SINTA Insight Go to Insight

Citation Per Year By Google Scholar

250
200
150
100
50
I 2007 I 2018 I 2019 I 2020 I 2021 2022 20:
Journal By Google Scholar

All Since 2020

Citation 621 621

h-index 9 9

i10-index 8 8



