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INTRODUCTION 
Covid-19 has resulted in a high death rate, so the World Health Organization (WHO) has declared it a global pandemic (Coronavirus 
Disease 2019 (COVID-19), 2023). In the case of Covid 19, preventive measures are actions that must be used in the pandemic era, 
considering the very rapid spread of this virus and has claimed many lives (Zendrato, 2020). One important effort to prevent and 
control the spread of Covid 19 is to vaccinate (Widjaja & Widodo, 2021) 
However, in general, the public still has a low level of knowledge regarding the Covid-19 vaccine and doubts its effectiveness 
(Widjaja & Widodo, 2021). The lack of public knowledge and understanding regarding the benefits and risks of vaccines is one of 
the causes of distrust of the Covid-19 vaccine. One of the main factors is doubts about the development process, because this vaccine 
was developed in a relatively short time, around one year, unlike other vaccines which generally require 10-15 years. This situation 
raises public concerns about safety and potential side effects (Ministry of Health, 2020). Public knowledge and perception are the 
main factors in shaping motivation towards disease prevention efforts. In addition, this motivation is also influenced by individual 
beliefs about the disease and the methods that can be used to reduce the symptoms experienced (Windi, 2019). 
Motivation is a psychological characteristic in humans that plays a role in determining a person's level of commitment. These factors 
include aspects that drive, direct, and maintain human behavior towards certain goals (Nursalam, 2017). Motivation is a fundamental 
drive that drives a person to act. This drive comes from within the individual and directs them to do something according to their 
wishes. Therefore, every action taken by a person based on a certain motivation will reflect a goal or theme that is in accordance 
with that drive (Hamzah, 2017). 
Good public knowledge about the COVID-19 vaccine can influence positive perceptions of the vaccine which will then increase 
motivation to receive vaccination. (Putra & Soedirham, 2021). Achieving the vaccination coverage target is very important, because 
vaccination has been shown to reduce the risk of severity and death if exposed to Covid 19. 
Therefore, efforts are needed to increase public knowledge and perceptions regarding Covid-19 vaccination so that motivation to 
receive the vaccine increases. 
 
RESEARCH METHODS 
This study used an observational quantitative research design with a cross-sectional analytical survey design. The population in this 
study were people living in the Bali region. The sampling technique used was non-probability sampling. Data were collected using 
a questionnaire covering respondent characteristics, level of knowledge regarding the COVID-19 vaccine, perceptions regarding 
the COVID-19 vaccine, and motivation to receive the COVID-19 vaccination. Data analysis used the Spearman Rank statistical test 
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to determine the relationship between the level of knowledge and perception of the community with the motivation to receive the 
COVID-19 vaccination. 
 
RESEARCH RESULTS 
Table 1 shows that based on gender, the majority of respondents were female, which was 46 people (51.1%). Meanwhile, the largest 
age group was in the early adulthood category, which was in the age range of 26–35 years, with a total of 51 people (56.7%). Based 
on the respondents' education level, the majority came from high school or equivalent, with a total of 66 people (73.3%). 
 
Table 1. Distribution of Respondent Characteristics 

Gender Count % of Total 
Male 44 48,9% 
Female  46 51,1% 
Age  Count % of Total 
Early adulthood 51 56.7 % 
Late adulthood 39 43.3 % 
Pendidikan Count % of Total 
Primary  2 2.2 % 
Junior high school 7 7.8 % 
Senior high school 66 73.3 % 
College 15 16.7 % 

 
Relationship between knowledge and motivation in receiving Covid-19 vaccination 
The results of the analysis of the relationship between knowledge and motivation in receiving Covid-19 vaccination in Table 2 show 
that there are 11 respondents (47.8%) with low levels of knowledge who have low motivation, while 12 respondents (52.2%) with 
low knowledge have high motivation. On the other hand, as many as 15 respondents (22.4%) with high knowledge have low 
motivation, while 52 respondents (77.6%) with high knowledge have high motivation. 
Based on the Spearman test, a significance value of 0.020 <0.05 was obtained, which indicates a significant relationship or 
correlation between knowledge and motivation in receiving Covid-19 vaccination. In addition, the results of the Spearman test also 
show an r value (correlation coefficient) of 0.245, which means that the relationship between knowledge and motivation in Covid-
19 vaccination is relatively weak. 
 
Table 2. Relationship between knowledge and motivation in receiving Covid-19 vaccination 

Knowledge 
Motivation Vaccine 

P Value 
Correlation 
Coefficient Poor  Good  

f % f % 
Poor  11 47,8% 12 52,2% 

0,020 0,245 
Good  15 22,4% 52 77,6% 

 
Relationship of Perception to Motivation in Receiving Covid-19 Vaccination 
Based on Table 3, the results of the analysis of the relationship between perception and motivation in receiving the Covid-19 
vaccination show that all respondents with low perception (100%) have low motivation, while no respondents with low perception 
have high motivation (0.0%). Meanwhile, among respondents with high perception, 20 people (23.8%) have low motivation, while 
64 people (76.2%) have high motivation. The results of the Spearman test show a significance value of <0.001 <0.05, which indicates 
a significant relationship between perception and motivation in receiving the Covid-19 vaccination. In addition, the r value 
(correlation coefficient) obtained was 0.419, which indicates that the relationship between perception and motivation in Covid-19 
vaccination is in the moderate category. 
 
Table 3. Relationship between Perception and Motivation in Receiving Covid-19 Vaccination 

Perception  
Motivation Vaccine 

P Value 
Correlation 
Coefficient Poor  Good  

f % f % 
Poor  6 100% 0 0,0% 

<0,001 0,419 
Good  20 23,8% 64 76,2% 
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DISCUSSION 
Characteristics of Respondents Based on Gender 
Research conducted in Bali on the characteristics of respondents based on gender shows that the majority of respondents are female. 
This finding is in line with research conducted by Ferguson et al. (2020), which also shows that most respondents are female. 

Respondent Characteristics Based on Age 
The characteristics of respondents based on age show that the early adulthood age group (26-35 years) has the largest number, in 
accordance with the findings in Adhinata's research (2023), which stated that the level of acceptance of Covid-19 vaccination tends 
to increase with age, which is related to the development of individual mindsets. 

Respondent Characteristics Based on Education 
The characteristics of respondents based on the education they have received show that most of them have a high school education. 
From the education received by most respondents, it shows that the level of education can affect the respondents' understanding in 
answering several questions asked by the researcher (Heri et al, 2020). 

Relationship between Knowledge Level and Motivation in Receiving Covid-19 Vaccination. 
Based on the results of the study using the Spearman test, it was found that there was a significant relationship or correlation between 
the level of knowledge and motivation in receiving the Covid-19 vaccination. The results of the test showed an r value (correlation 
coefficient) of 0.245, which indicates that the relationship between knowledge and motivation in Covid-19 vaccination is relatively 
weak. 
The results of this study are in line with a study conducted by Princess & Futriani (2021), which stated that there is a relationship 
between the level of public knowledge and their motivation in undergoing Covid-19 vaccination. This relationship is also influenced 
by a person's level of education, where the higher the level of education, the easier it is for individuals to receive and understand 
information. In this study, the majority of respondents had a high school education, namely 66 people (73.3%). Other studies also 
support this finding, showing that increasing knowledge can increase people's motivation to comply with vaccination policies set 
by the government (Febriyanti et al., 2021). 

Relationship between Public Perception and Motivation in Receiving Covid-19 Vaccination 
The results of the Spearman test show an r value (correlation coefficient) of 0.419, which means that the strength of the relationship 
between perception and motivation in receiving Covid-19 vaccination is in the moderate category. This study is in line with 
Widayanti's research (2021), the results of statistical analysis show that there is a relationship between respondents' perceptions of 
the effectiveness of the Covid-19 vaccine and motivation to be willing to participate in vaccination. This can be seen from table 3 
where the p value <0.001, which means that the perception variable has a significant relationship with the willingness to participate 
in Covid-19 vaccination. 
A person's decision to undergo COVID-19 vaccination is influenced by their perception of health. If individuals feel vulnerable to 
this disease, consider it a serious threat, and see the benefits of vaccination as greater than concerns about side effects, then they 
will be more motivated to get vaccinated to prevent transmission. (Alfiqonita, 2022). In addition, related parties also need to build 
positive perceptions in the community regarding the safety and benefits of COVID-19 vaccination, so that the level of motivation 
to be vaccinated can be higher (Sulistyanto & Jamil, 2021) (Adhinata, 2023) (Putri et al., 2023). 
 
CONCLUSION 
The main results of this study indicate a relationship between public knowledge and perceptions about the COVID-19 vaccine, and 
their motivation to receive vaccination. Therefore, to expand the coverage of COVID-19 vaccination in the community, it is very 
important for the government and other related parties to increase public education and literacy efforts about the importance of 
vaccination in overcoming the pandemic. 
 
REFERENCES 

1. Adhinata, F. (2023). Hubungan Tingkat Pengetahuan Masyarakat Tentang Ketersediaan Melakukan Vaksinasi Covid-19 Di 
Klinik Asri Dental Palembang Tahun 2021. In Masker Medika (Vol. 11, Issue 1, p. 1). 
https://doi.org/10.52523/maskermedika.v11i1.498   

2. Coronavirus disease 2019 (COVID-19). (2023). https://apps.who.int/iris/handle/10665/332054   
3. Febriyanti, N. Dkk. (2021). Hubungan Tingkat Pengetahuan dan Kesediaan Vaksinasi Covid19 Pada Warga Kelurahan 

Dukuh Menanggal Kota Surabaya.Fakultas Sains dan Kesehatan, Universitas PGRI Adi Buana Surabaya. 
4. Ferguson, N. M., Laydon, D. J., Gilani, G. N., Imai, N., Ainslie, K. E. C., Baguelin, M., Bhatia, S., Boonyasiri, A., 

Cucunubá, Z. M., Cuomo-Dannenburg, G., Dighe, A., Dorigatti, I., Fu, H., Gaythorpe, K. A. M., Green, W., Hamlet, A., 



The Influence of Public Knowledge and Perception on Motivation to Accept COVID-19 Vaccination, Vol. 02 Issue 
02-2025 

Available on: https://crajour.org/index.php/cra                                                                                     Page 102 of 102 

Hinsley, W., Okell, L., Elsland, S. van, … Ghani, A. (2020). Report 9: Impact of non-pharmaceutical interventions (NPIs) 
to reduce COVID19 mortality and healthcare demand. In 20. https://doi.org/10.25561/77482  

5. Hamzah B. Uno, (2017) Teori Motivasi Dan Pengukuranya. (Analisis di bidang pendidikan). Jakarta, Indonesia: Bumi 
Aksara. 

6. Heri, H., Suwarni, L., Selviana, S., & Mawardi, M. (2020). Media Booklet Sebagai Media Promosi Kesehatan 
Peningkatan Pengetahuan Dan Self Efficacy Orangtua Memberikan Pendidikan Seksual Remaja. In Jurnal Publikasi 
Kesehatan Masyarakat Indonesia (Vol. 6, Issue 3, p. 97). https://doi.org/10.20527/jpkmi.v6i3.8178 

7. Kementerian Kesehatan RI dan Direktorat Jenderal Pencegahan dan Pengendalian Penyakit (P2P), 2020, Pedoman 
Kesiapsiagaan Menghadapi Coronavirus Disesase. 

8. Nursalam. (2017). Metodologi Penelitian Ilmu Keperawatan: Pendekatan Praktis. (P. P. Lestari, Ed.) (4th ed.). Jakarta, 
Indonesia: Salemba Medika. 

9. Princess, Y, & Elfira S, F. 2021. "Hubungan Pengetahuan Masyarakat Dengan Motivasi Pelaksanaa Vaksin Covid-19." 
RESIK 13.1 

10. Putra, M. B. W., & Soedirham, O. (2021). Gambaran Pengetahuan, Sikap Dan Tindakan Penerapan Protokol Kesehatan 
Covid-19 Warga Di Wilayah Percontohan Program Rt Siaga Kota Surabaya. In Preventif Jurnal Kesehatan Masyarakat 
(Vol. 12, Issue 1, p. 17). https://doi.org/10.22487/preventif.v12i1.176  

11. Putri, L. T. K., Alfianto, A. G., & Ramadhani, R. (2023). Film Animasi “Kanca Cilik” Sebagai Intervensi dalam Perilaku 
Mencari Bantuan Kesehatan Jiwa Pada Usia Remaja. In Jurnal Kesehatan Medika Udayana (Vol. 9, Issue 1, p. 32). 
https://doi.org/10.47859/jmu.v9i01.301  

12. Sulistyanto, A., & Jamil, A. (2021). NARASI KRITIS OPINION LEADER DALAM KEBIJAKAN VAKSIN COVID 19. 
In JRK (Jurnal Riset Komunikasi) (Vol. 12, Issue 1). https://doi.org/10.31506/jrk.v12i1.11601  

13. Widayanti, L. P., & Kusumawati, E. (2021). Hubungan persepsi tentang efektifitas vaksin dengan motivasi kesediaan 
mengikuti vaksinasi Covid 19. Jurnal Hearty: Jurnal Kesehatan Masyarakat, 9(2), 78-85.  

14. Widjaja, V., & Widodo, N. M. (2021). Pengaruh Teknologi Internet terhadap Pengetahuan Masyarakat Jakarta Seputar 
Informasi Vaksinasi Covid-19. In TEMATIK (Vol. 8, Issue 1, p. 1). https://doi.org/10.38204/tematik.v8i1.544  

15. Windi. 2019. Promosi kesehatan dan ilmu perilaku. Malang, Indonesia:  Wineka media. 
16. Zendrato, W. (2020). Gerakan Mencegah Daripada Mengobati Terhadap Pandemi Covid 19. Jurnal Education And 

Development, Vol. 8 No. 2 https://journal.ipts.ac.id/index.php/ED/article/view/1689 
 
 





Our editorial board consists of distinguished academics and researchers from around the
world who are committed to maintaining the highest standards of scholarly publication.

Apply to Join Our Editorial Board

Author Guideline

Peer Review Process

Publication Fee

Plagiarism Policy

Authors Instruction

Copyright Statements

Open-Access Policy

Indexing

Authorship And
Contributionship

Reproducibility Policy

Special Issues

Ph.D

Nigeria

View Pro le

Ph.D.

Nigeria

View Pro le

Ph.D .

Algeria

View Pro le

Ph.D

Afghanistan

View Pro le

Ph.D .

View Pro le

Ph.D.

Indonesia

View Pro le

Open Access Journal



Current issue

Archive

Manuscript
Template

Copyright

Contact us

Author Guideline

Open Access Policy

Privacy Policy

Terms of Service

FAQ

This work is licensed under a 

Design & Developed By Ayat infotech



Author Guideline

Peer Review Process

Publication Fee

Plagiarism Policy

Authors Instruction

Copyright Statements

Open-Access Policy

Indexing

Authorship And
Contributionship

Reproducibility Policy

Special Issues

Volume 02, Issue - 2025

View Details Download PDF

View Details Download PDF

View Details Download PDF

View Details Download PDF

Open Access Journal



View Details Download PDF

Current issue

Archive

Manuscript
Template

Copyright

Contact us

Author Guideline

Open Access Policy

Privacy Policy

Terms of Service

FAQ

This work is licensed under a 

Design & Developed By Ayat infotech


