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ABSTRAK  

Penelitian ini bertujuan untuk menganalisis strukturr bisnis yang kompleks dari Group Orang Tua, yang menawarkan 

berbagai macam produk sehari-hari termasuk produk perawatan pribadi, minuman kesehatan, wafer dan biskuit, 

permen, produk susu, produk jeli, teh siap minum, dan air mineral. Perspektif Business Model Canvas (BMC) ini 

sebagai alat analisis strategi bisnis untuk meningkatkan keunggulan kompetitif sehingga dapat terus berkembang di 

tengah banyaknya pesaingan bisnis. Penelitian ini menggunakan pendekatan kualitatif, menggabungkan wawancara 

dengan kepala manajer penjualan dan wawasan dari pencarian web untuk memberikan pemahaman komprehensif 

tentang model bisnis Group Orang Tua. Group ini berkomitmen membangun inovasi, kepuasan pelanggan dan 

pengembangan karyawan dengan tetap menjaga lingkungan dan transparansi sebagai landasan kepercayaan. 

Keunggulan kompetitif perusahaan didasarkan pada faktor-faktor utama seperti strategi kemitraan dengan toko ritel, 

pemasok dan distributor, rangkaian produk yang luas, produk inovatif, dan pendekatan klien yang dipersonalisasi. 

Strategi pemasaran dievaluasi, dengan rekomendasi pemberian promosi dan Penawaran Khusus dengan menawarkan 

promosi dan penawaran khusus kepada konsumen, seperti diskon, hadiah gratis, atau program loyalitas, untuk 

mendorong pembelian dan membangun hubungan jangka panjang dengan pelanggan. Peneltian ini menyoroti 

kemajuan pesat Group Orang Tua dalam menyediakan produk dengan kualitas terbaik ke berbagai segmen klien, 

mulai dari pengecer hingga supermarket. Kontribusi struktur biaya perusahaan, diversifikasi pendapatan, dan ekspansi 

global berperan dalam memperkuat ketahanannya di sektor industri manufaktur. Kesuksesan Orang Tua Group yang 

berkelanjutan memberikan contoh berharga bagi para praktisi, cendekiawan, dan pelaku bisnis yang ingin memahami 

kompleksitas perekonomian global. 

 

Kata kunci: business model canvas, keunggulan, kompetitif, manufaktur. 

 

ABSTRACT  

This study aims to analyze the complex business structure of Orang Tua Group, which offers a wide range of 

everyday products including personal care products, health drinks, wafers and biscuits, candies, dairy products, jelly 

products, ready-to-drink tea, and mineral water. The Business Model Canvas (BMC) perspective is used as a business 

strategy analysis tool to increase competitive advantage so that it can continue to grow amidst numerous business 

competitors. This study uses a qualitative approach, combining interviews with the head of sales managers and 

insights from web searches to provide a comprehensive understanding of the Orang Tua Group business model. The 

group is committed to building innovation, customer satisfaction and employee development while maintaining an 

environment and transparency as the foundation of trust. The company's competitive advantage is based on key 

factors such as partnership strategies with retail stores, suppliers and distributors, a wide product range, innovative 

products, and a personalized client approach. Marketing strategies are evaluated, with recommendations for providing 

promotions and Special Offers by offering promotions and special offers to consumers, such as discounts, free gifts, or 

loyalty programs, to encourage purchases and build long-term relationships with customers. This study highlights the 

rapid progress of Orang Tua Group in providing the best quality products to various client segments, from retailers to 

supermarkets. The company's cost structure, revenue diversification, and global expansion have contributed to its 

resilience in the manufacturing sector. The Orang Tua Group continued success provides a valuable example for 

practitioners, scholars, and businesspeople seeking to understand the complexities of the global economy. 

 

Keywords : business model canvas, competitive, advantage, manufacture. 

 

https://ekonomis.unbari.ac.id/index.php/ojsekonomis/index
mailto:ekonomis.unbari@gmail.com
https://dx.doi.org/10.33087/ekonomis.v10i2.1932
mailto:oliviatanaya@staff.ubaya.ac.id
mailto:s130423004@student.ubaya.ac.id
mailto:s130423003@student.ubaya.ac.id
mailto:cynthiayohanna@staff.ubaya.ac.id


William Winarto, Bryan Benawan Pawane, Olivia Tanaya*, Cynthia Yohanna Kartikasari: Analysis of 

the Implementation of the Canvas Business Model (BMC) Strategy at Orang Tua Group 

 

935 

INTRODUCTION  

The manufacturing sector plays a significant role in the Indonesian economy at the macro level. 

It contributes to economic growth by driving output distribution and stimulating downstream sectors. 

Indonesia has become the largest manufacturing base in ASEAN with a contribution reaching 20.27% 

to the national economy. Structural transformation is marked by a shift from the primary sector to the 

secondary and tertiary sectors (Sufriadi, 2018). The current development of the manufacturing 

industry in Indonesia is able to shift from commodity-based to manufacturing-based. A country can 

encourage economic growth by encouraging the expansion of the manufacturing industrial sector 

which is seen as capable of encouraging and driving the economy (Asmara, 2018. 

 

 
Source : World Bank national accounts data, and OECD National Accounts data files. 

Figure 1 

Manufacturing, value added (annual % growth) - Indonesia 

 

During the period of 2014-2022, Indonesia's manufacturing GDP had an average annual 

growth rate of 3.44% (World Bank processed by the Ministry of Industry). This growth rate is higher 

than the world average growth rate of 2.35%, as well as the members of The Organization for 

Economic Cooperation and Development - OECD (2.08%). Increasing the products produced will 

certainly increase employment (Pramusinto & Daerobi, 2020). Based on UNStats data, Indonesia's 

Manufacturing Value Added (MVA) in 2021 amounted to USD228 billion. The expansion of the 

industrial sector is not only marked by an increase in production volume, but also by an increase in 

the number of goods produced (Pauzah, 2018). During that period, Indonesia's MVA ranking was 

above several countries, such as Canada, Turkey, Ireland, Brazil, Spain, Switzerland, Thailand, and 

Poland. Indonesia's MVA contributes 1.46% to the entire worldwide MVA in 2021, showing that 

Indonesia is one of the fabricating powerhouses within the world as quoted by the Minister of 

Industry in 2024. During the period of 2014-2022, the average Contribution of manufacturing GDP to 

Indonesia's total GDP was 19.9%. Once again, this figure places Indonesia higher than the world 

average contribution of manufacturing GDP of 16.26% and the OECD country average (13.6%), also 

surpassing peer countries such as Australia (5.8%), Brazil (10.5%), Russia (12.5%), India (14.5%), 

Italy (14.7%), and the Philippines (18.8%). In a study titled "SMEs and its role in economic and 

socio-economic development of Pakistan," conducted by Zafar & Mustafa (2017), it was found that 

SMEs are a driving force in the global economy. 

The development of infrastructure has been proven to have a multiplier effect on the economy 

of a country. Among these effects are increased investment climate, industrialization, promotion of 

the tourism sector, and acceleration of distribution processes that enhance the supply chain. The 

factors influencing the multiplier effect in the food and beverage (F&B) sector are diverse. Firstly, 

investment and infrastructure development in the food sector, such as food processing facilities and 

improved accessibility, can create a multiplier effect by attracting new investors, increasing 
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production, and absorbing labor. Secondly, tourist expenditures in the context of tourism can also 

have a significant multiplier effect on the local economy, stimulating further spending, increasing 

local income, and contributing to their welfare. Thirdly, empowering SMEs in the food sector through 

digital technology can pave the way for new economic growth with a strong multiplier effect. 

Government support in terms of skills training, operational support, finance, marketing, and 

promotion can also strengthen the multiplier effect in this sector. Lastly, the upstream oil and gas 

industry also has a significant multiplier effect on the national economy, with direct and indirect 

impacts on other sectors such as transportation, downstream industries, and information, which can 

affect overall economic growth. Apart from that, empirical findings show that the level of technology 

utilization and productivity in the manufacturing industrial sector in Indonesia is still relatively low 

when compared to the productivity of capital and labor (Lestari & WSU, 2017). 

Orang Tua Group, a leading consumer goods company, produces various daily necessities 

products. It started as a conventional health drink with premium, standardized ingredients and 

manufacturing methods but has evolved into a modern entity while preserving the admirable ideals set 

by its founder. The company's brands include well-known names such as Tango, Oops, and Kiranti. 

Orang Tua Group has been honored with prestigious awards such as the Indonesia Customer 

Satisfaction Award (ICSA) for achieving the highest level of consumer satisfaction and the Superior 

Taste Award from the International Taste and Quality Institute (iTQi) Belgium, recognizing its 

outstanding product quality in taste, texture, and composition. These brands are leaders in the 

Indonesian market and have won various consumer satisfaction and best brand awards from nationally 

and internationally recognized review bodies. Orang Tua Group was founded in 1948 at a time when 

public acceptance of traditional health drinks was increasing. The company built a factory in 

Semarang, but then moved the factory to Jakarta to complement this opportunity. As the business 

developed, Orang Tua Group established various production facilities and new business units, starting 

with FORMULA brand toothpaste and toothbrushes. Since 1985, Orang Tua Group has established a 

holding company called ADA. ADA consists of Attention, Direction, and Action. With the presence 

of ADA, the company continues to add a strong sales team and increases production capacity and 

number of products. P.T. Arta Boga Cemerlang is the sole distributor of Orang Tua in Indonesia. PT 

Arta Boga Cemerlang has been active in the distribution sector since 1985. Thanks to hard work and 

continuous efforts to always provide the best, Arta Boga Cemerlang is recognized as the best 

distribution company in Indonesia. The Best Food Award and Best Distributor Award are given 

annually at the IMAC (Indonesia Most Admired Company) Corporate Image Awards. Arta Boga 

Cemerlang believes that reliability is the most important thing. Therefore, Arta Boga Cemerlang is the 

sole distributor of Orang Tua Group, prioritizing professionalism, timely delivery and wide area 

coverage. 

Apart from the many achievements achieved and having excellent accessibility, it also makes 

it a favorite choice for customers to consume products from the Orang Tua Group. However, it does 

not rule out the possibility that the Orang Tua Group is, despite its challenges, such as dual conflicts 

consisting of internal and external due to poor service quality resulting in an increase in consumer 

complaints between 2008-2012. In addition, the Orang Tua Group has not yet reached the effective 

level in terms of education and training required. Orang Tua Group can efficiently adapt employee 

services to suit client behavior. And our final problem, if a product produced by Orang Tua Group 

does not sell well or is not in high demand, this can be seen from consumers not making repeat orders, 

so that the product produced does not meet Orang Tua Group expectations, and make the product stop 

being produced again and disappear from the market. Apart from that, research in the food and 

beverage sector helps develop businesses, clarify business strategies and so on. Orang Tua Group can 

improve service quality, operational effectiveness, save expenses, and improve the RnD department 

so that something similar doesn't happen again. 

One way for the food & beverage business to compete is by creating good and appropriate 

business development strategies so that the company has a good business model (Zulkarnain et al., 

2020). Increasingly diverse consumer demands require business owners to implement strategies for 

the continuity of their business by evaluating business models to suit developments (Suwarni & 

Handayani, 2020). Strategy and The business model plays an important role in the sustainability of a 

company, without these two things the company will not have a map as a guide to achieving its goals 

(Maftahah et al., 2022). One of the key elements in developing a good business strategy is that the 
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company must be able to identify the right market share and target market segmentation. The right 

way to create a good business development strategy is to use the Business Model Canvas (BMC). 

With a good strategy, a company or business can generate profits (Atmoko, 2018). According to 

Osterwalder & Pigneur (2010), Business Model Canvas is a business model that describes the basic 

thinking about how a business can create, deliver, and capture value. In the Business Model Canvas. 

According to Hong & Fauvel (2013), previous research emphasized the importance of using the 

Business Model Canvas for entrepreneurs and academics.  

 

METHOD 

The Business Model Canvas has been used widely in various ways business mapping, as a 

framework, to map the business to produce more optimal performance (Royan, 2014). In the Business 

Model Canvas there are the nine elements in it are customer segments, value propositions, channels, 

customer relationships, revenue streams, key resources, key activities, key partnerships, and cost 

structure (Osterwalder & Pigneur, 2010). 

One of the business models that can be used to evaluate business models currently being 

implemented is the Business Model Canvas (BMC) or what is also called the Business Model 

Generation is a strategic tool that can be used to see what a business looks like is being or will be 

undertaken (Maftahah et al., 2022). Business model canvas as an approach to see opportunities for 

business development, starting to be implemented in Indonesia (Suwarni & Handayani, 2020). 

McQuillan & Scott (2015) propose that a business model serves as a framework delineating various 

perspectives on how a company generates and delivers value to its customers, while also converting 

revenue into profit. The elements contained in the business model canvas function as a guide in 

managing a company. These elements can be explained as follows: (1) Customer Segments.These 

elements define the different groups of people or organizations you want to reach and served by the 

company; (2) Value Proposition. This element describes the products and services that the company 

has to create value for a particular customer segment; (3) Channels. The channel element explains 

how the company communicates with customers and reach its customer segments to provide value for 

the products offered; (4) Customer Relationships. Customer Relationship is an element that explains 

the type of relationship being built companies with specific customer segments; (5) Revenue Streams. 

Revenue Streams explains the revenue a company generates from each segment customer; (6) Key 

Resources. The Key Resources element describes the company's most important and necessary assets 

make the business model used work well; (7)  Key Activities. The Key Activities element is the most 

important thing that a company must do make the business model work well; (8) Key Partnerships. 

This element describes the partners who work together with the company to make the business run 

according to the existing business model; and (9) Cost Structure. Cost Structure is an element that 

explains all costs incurred for operating a business model. (Ostewalder & Pigneur, 2012) 

Based on previous research, the BMC method can be used as a technique to develop new 

business model strategies and fight existing business competition. Therefore, this research aims to 

explain the canvas business model and create a business transformation design using the canvas 

business model approach so that Orang Tua Group can overcome existing problems and face business 

competition. This research is descriptive research using a qualitative approach. This research was 

conducted on one of the head marketing managers by Orang Tua Group. The data used in this 

research consists of primary data and secondary. Primary data was collected through observation and 

interviews. To collect data from BMC (Business Model Canvas) partners. 

Not only interviews, but web searches were also carried out to gather necessary information 

such as the business model of the Orang Tuan group. The website will be thoroughly reviewed to 

better understand the themes and insights required. Interviews with consumers have also been 

conducted. There are already more than dozens of consumers who prefer Orang Tua Group products 

over other products. Through the results of these interviews and web research, we can explore the key 

elements underlying a company or project's operations, uncover innovation opportunities, and identify 

strategies that can significantly improve performance. which will be synthesized with all these 

findings to better understand the business model of Orang Tua Group. 
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RESULT  

Business Model Canvas is a standard language for expressing, visualizing, transmitting and 

updating business models (Osterwalder & Pigneur, 2012). Based on the results of observations and 

interviews conducted, it can be concluded that the Orang Tua Group has carried out business mapping 

using the Business Model Canvas (BMC). Meanwhile, without realizing it, the goods or infrastructure 

sector has played an important role in improving the economy in Indonesia and also the global 

economy. (Deputy Minister of Trade, 2023) explained that Indonesia's trade balance in 2022 will also 

experience a surplus of USD 54.53 billion. This value is the highest record in history. This surplus 

was obtained from exports which reached USD 291.98 billion and imports of USD 237.45 billion. 

Meanwhile in February 2023, Indonesia's trade balance also recorded a surplus of USD 5.48 billion. 

According to Kristanti & Indrayanti (2022), interviews in research aimed to collect information will 

be used for research. Prawita & Cahya (2022) says, as a way or method of collecting data, 

observations need to be carried out systematically and directed, not just happened by chance. 

On the other hand, the infrastructure industrial sector is the largest contributor to Indonesia's 

Gross Domestic Product (GDP), namely around 50%. This sector is the most dominant industrial sub 

sector in Indonesia. At the beginning of 2023, the Ministry of Industry projects the growth of the 

manufacturing industry to reach 5.36%. Considering the advancing elements of the economy 

emphasizing the significant commitment of the framework division, there's a developing ought to 

move center towards the usage of BMC within the benefit industry. This alteration gets to be 

progressively related as the financial scene experiences outstanding changes, highlighting the tall 

affect and significance of the benefit segment. Thus, encourage investigation and a more profound 

center on creating commerce models custom-made to the benefit division are justified. This approach 

will not as it were to improve our understanding of the one of a kind challenges and openings within 

the benefit sector also play a role in optimizing procedures and fostering financial development on a 

broader scale. 

 

 
Source: Processed data  

Figure 2 

Orang Tua’ Business Model Canvas 

 

Figure 2 outlines the complexities of Orang Tua BMC. With a thorough investigation and 

analyzing the Parent Group's Business Model Canvas (BMC) main data.  

- Key Partners 

Orang Tua Group collaborates with many shops in their main source of sales, from large 

shops to small shops, working with them really helps Orang Tua Group in developing the company, 

by implementing a system like this the goods produced can be sold to remote areas of the country. 

And also Orang Tua Group does not do everything alone, there are still several other companies that 

help the parent group to carry out distribution activities, such as PT. Arta Boga Cemerlang, which is 



William Winarto, Bryan Benawan Pawane, Olivia Tanaya*, Cynthia Yohanna Kartikasari: Analysis of 

the Implementation of the Canvas Business Model (BMC) Strategy at Orang Tua Group 

 

939 

the largest distribution company in the food and beverage sector, is the sole distribution of Orang Tua 

Group. These key partners are responsible for assisting Orang Tua Group in achieving predetermined 

business goals, such as arranging delivery of goods, providing resources, and assisting with 

marketing. 

- Key Activities 

 Orang Tua Group is a company that provides food, drinks and personal care products to 

domestic and international markets. Orang Tua Group also plays a big role in the growth that occurs 

in the domestic consumer goods sector, they also always develop every product they produce. By 

combining market research and product innovation, Orang Tua Group continues to develop a variety 

of food and beverage products such as milk, baby food, cereal, cookies and health drinks. Orang Tua 

Group also focuses on building strong partnerships with raw material suppliers and getting stable 

supplies with high quality. A careful distribution strategy allows PT Orang Tua products to reach 

consumers in various regions of Indonesia through a wide distribution network including retail stores 

to wholesale stores. In addition, the Company is actively involved in marketing and promotional 

activities such as advertising campaigns and sales promotions, as well as participating in various 

marketing events and activities to increase brand awareness and image in the market. That's what 

makes Orang Tua group able to survive until now By managing their resources and having a lot of 

development in their products make Orang Tua Group. 

- Key Resources 

Orang Tua Group are very dependent on the production department, therefore the company 

will do good things to its staff, by giving more attention and making the staff feel comfortable it will 

have a positive impact that will influence production results, the staff will be more enthusiastic about 

doing their work, by that the sales that will be made will be maximized, Orang Tua Group also needs 

funding that comes from their profits from selling their products, so they also really pay attention to 

the quality of the machines they use in order to provide the best quality products that can be given to 

the community. 

- Value Propositions 

Orang Tua Group Offers a range of services and products that also cater to the specific needs 

of the society. These include companionship and social involvement, health and wellness, personal 

care and assistance, education and training, and access to resources. Orang Tua Group collaborates 

with various organizations and individuals to support its mission, and its cost structure includes 

expenses related to staff salaries and benefits, facility and equipment costs, and program and service 

delivery costs. And that's not all that Orang Tua Group offers, affordability, innovation and high 

quality are competitive advantages and customer focus for Orang Tua Group products. 

- Customer Relationship 

Orang Tua Group always keeps a good relationship with all of their customers they also have 

many great plans in maintaining good relationships with their clients, they always give royalties to get 

loyalty, by getting closer to their clients, they can make clients comfortable and more able to work 

under them, Orang Tua Group has very good management because they can reach all existing clients, 

by always getting closer personally it will be very good for providing information to clients, for Orang 

Tua Company Consumer are include their family. Usually the personal approach taken can take the 

form of eating together, going on holiday together, or doing activities that are the client's hobbies. 

And also Orang Tua Group always acts honestly and are always responsible for the goods they 

provide to consumers, and highly value the character of each person, and prefer to create long-lasting 

relationships between customers and the company. 

- Channel 

Orang Tua Group Is very good at determining the value of the products it makes, this is done 

so that it can reach all existing customer segments. Orang Tua Group employs a professional 

marketing team in building good relationships with clients and customers. For Orang Tua Group , 

Orang Tua Group also often does a lot of advertising, in order to attract lots of customers, by 

advertising, they can sell more goods and it is also not uncommon for Orang Tua Group to hold 

promotions that are given to their customers. Apart from that, the company also takes advantage of 

online and e-commerce platforms which are increasingly popular in Indonesia to expand its reach and 

provide easy access for a wider range of customers. With this multichannel approach, PT Orang Tua 

can reach various market segments effectively, thereby strengthening its position as one of the leaders 
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in the food and beverage industry in Indonesia. The Orang Tua Group, which is always present at 

enlivening Ramadan events, is also very profitable for increasing sales.  

- Customer Segments 

With the many products offered by Orang Tua group, their market segment is also aimed at all 

people regardless of age Orang Tua Group's customer segments include family, retail shops, e-

commerce customers, overseas market, corporations and institutions, government agencies, and non-

governmental organizations (NGOs). By understanding and catering to the needs of these customer 

segments, Orang Tua Group can effectively tailor its services and products to meet the unique 

requirements of each group, thereby increasing customer satisfaction and loyalty. 

- Cost Structure 

Like The Company Orang Tua Group have a similarities with the other, The most Spending 

are in the R&D, Buying Raw Material, Employe salaries and Delivery Cost, But Orang Tua Group 

Have good management so they can manage to take a profit in the cheapest price they give . Variable 

costs would include expenses related to the delivery of services and products, such as transportation 

costs, materials for health and wellness programs, and the cost of personal care assistance. 

Additionally, the cost structure would also include marketing and advertising expenses to promote the 

group's services and products to the target customer segments. 

- Revenue Stream 

PT Orang Tua Group earns revenue through various channels, which include direct sales of 

food and beverage products to customers through retail stores, supermarkets, mini markets and e-

commerce. Revenue also comes from sales of subscription products, such as milk or baby food, where 

customers make regular purchases or subscriptions. Additionally, companies employ dynamic pricing 

strategies, which allow them to adjust product prices based on factors such as market demand, 

seasonality, or specific promotions, to increase revenue and flexibility in a changing market. PT 

Orang Tua Group also takes advantage of opportunities in the capital market by obtaining income 

from transactions on the stock exchange, such as through investment or selling company shares it 

owns. PT Orang Tua Group also earns income from various forms of partnerships and sponsorships, 

where they offer access to their brands for promotion through certain events or activities.  

Income from sponsorship fees can come from various events such as food festivals, sporting 

events, or social activity programs. In addition, companies can also earn additional income from 

additional services such as product consulting, providing raw materials to third parties, or distribution 

and logistics services for other companies in the food and beverage sector. 

However, it cannot be denied that direct sales are the biggest contributor to sales revenue 

experienced by the Orang Tua Group. For example, Tanggo wafers with an increasingly growing 

market, Orang Tua Group is targeting a greater contribution to revenue from Tango sales. Currently, 

Tango sales contribute 20% of revenue to the Orang Tua Group, and it is hoped that by the end of 

2023 this figure will reach 30%. From such fantastic numbers, it is not surprising that Wafer Tanggo 

is the market leader with a percentage of 50% of the total market. Apart from increasing revenue 

contribution, Tango wafer production will also increase production capacity by 30%. Because it is 

approaching the Eid holiday, it is predicted that from the previous year, sales of Tanggo will increase 

by 40%. 

  

CONCLUSION  

The results of this study conclude that, overall, the Orang Tua Group case serves as a valuable 

benchmark for professionals, academics, and businesses seeking to understand and navigate the 

complexities of the global economy. By analyzing its business model and strategic initiatives, we can 

gain important lessons and insights that can inform future efforts and drive business transformation in 

an increasingly competitive landscape. As PT Orang Tua Group continues to innovate and adapt to 

changing market conditions, its legacy of excellence and leadership in the consumer goods industry is 

poised to endure for years to come.. 

One limitation of this study is that the Business Model Canvas (BMC) used in developing the 

business plan does not explicitly include a competitive analysis. This is due to the BMC's internal 

focus on internal factors and value propositions, which can overlook important external factors. As a 

result, the business plan may lack attention to competition, competitor strategies, and the overall 

market context. While the BMC provides important insights into the internals of PT Orang Tua 
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Group, it is important for readers to recognize that a more specific competitive analysis may be 

necessary to gain a more complete strategic perspective. Therefore, additional tools or methods are 

needed to address external market factors that impact PT Orang Tua Group as a whole. PT Orang Tua 

also recently launched a new product called Panjang Jiwo. PT Panjang Jiwo is still in the market 

introduction phase. The company is undertaking various marketing and promotional efforts to raise 

consumer awareness of this product. The primary target market includes athletes, sports enthusiasts, 

and physically active individuals who require a quick source of energy and effective recovery. With 

product innovation and the right marketing strategy, PT Orang Tua is optimistic about expanding PT 

Panjang Jiwo's market share and achieving success in the competitive isotonic drink category. 

 

REFERENCES 

Asmara, K., 2018. Analisis Peran Sektor Industri Manufaktur Terhadap Penyerapan Tenaga Kerja Di 

Jawa Timur. Journal of Economics Development Issues. 1(2). 33-38. 10.33005/jedi.v1i2.18.  

Atmoko, T. P. H., 2018. Stragei Pemasaran untuk Meningkatkan Volume Penjualan di Cavinton Hotel 

Yogyakarta. Journal of Indonesian Tourism, Hospitality and Recreation, 1(2), 83-96 

https://doi.org/10.17509/jithor.v1i2.13769 

Ching, H. Y., Fauvel, C., 2013. Criticisms, variation and experiences with business model canvas. 

International Journal of Small Business and Entrepreneurship Research, 1(4), 18–29.  

Kristanti, M. R. I., Indrayanti, T., 2022. Presuposisi dalam Video Wawancara Tokoh Universitas 

PGRI Adi Buana Surabaya. Jurnal Ilmiah Fonema, 5(1), 69–

81.http://dx.doi.org/10.25139/fn.v5i1.4770  

Lestari, P. E., WSU, Isnina. 2017. Analisis Kinerja Industri Manufaktur di Indonesia. Jurnal Riset 

Ekonomi dan Manajemen. 17(1) 183-198. 10.17970/jrem.17.170115.ID. 

Maftahah, R., Wijayantini, B., Setianingsih, W. E., 2022. Strategi Pengembangan Usaha Budidaya 

Jamur Dengan Pendekatan Business Model Canvas (BMC). Inovator, 11(1), 300–310. 

https://doi.org/10.32832/inovator.v11i2.7186 

McQuillan, D., Scott, P. S., 2015. Models of internationalization: A business model approach to 

professional service firm internationalization. Business Model and Modeling, 33, 309–345. 

Osterwalder, A., Pigneur, Y., 2014. Business Model Generation: A Handbook for Visionaries, Game 

Changers, and Challengers. (Cet. 7.). Elex Media Komputindo. 

Pauzah, S., 2018, Analisis Penerapan Target Costing Sebagai Sistem Pengendalian Biaya Produksi 

Pada New Model Cluster (Studi Kasus Pada PT Astra Visteon Indonesia), Skripsi, Universitas 

Mercu Buana Jakarta 

Pramusinto, N. D., Daerobi, A., 2020. The juridical analysis between collective labor agreements 

between employers and trade unions/ labor unions in the company. Budapest International 

Research and Critics Institute (BIRCI-Journal) : Humanities and Social Sciences, 3(1), 303–

310. https://doi.org/ 10.33258/birci.v3i1.769 

Prawita, D., Cahya, A. D., 2022. Pengaruh Pembelajaran Kewirausahaan, Observasi Umkm Dan 

Digital Marketing Terhadap Intensi Mahasiswa Berwirausaha Di Masa Adaptasi Kebiasaan 

Baru Pandemi Covid-19. NUSANTARA : Jurnal Ilmu Pengetahuan Sosial, 9(2), 388–398. 

https://doi.org/10.31604/jips.v9i1.2022.388-398 

Royan, F. M., 2014. Bisnis model kanvas distributor:Memetakan kinerja optimal distributor dan 30 

kesalahan yang dilakukan. PT Gramedia Pustaka Utama. 

Sufriadi, D., 2018. Analisis Transformasi Struktural Perekonomian Aceh. Jurnal EKOMBIS, 3(2), 1–

6. doi:10.35308/ekombis.v3i2.428. 

Suwarni, E., Handayani, M. A., 2020. Strategi Pengembangan Bisnis Usaha Mikro Kecil Menengah 

Keripik Pisang dengan Pendekatan Business Model Canvas. Journal Management, Business, 

and Accounting, 19(3), 320–330. DOI:10.33557/mbia.v19i3.1177 

Zafar, A., Mustafa, S., 2017. SMEs and its role in economic and socio-economic development of 

Pakistan. International Journal of Academic Research in Accounting, Finance and 

Management Sciences, 7(4), 195–205. https://doi.org/10.6007/ijarafms/v7-i4/3484  

Zulkarnain, Saputra, M. G., Silvia, D., 2020. Strategi Pengembangan Bisnis Melalui Pendekatan 

Business Model Canvas pada PT Pitu Kreatif Berkah. Journal Industrial Services, 6(1), 55–

61. DOI: http://dx.doi.org/10.36055/jiss.v6i1.9476 

  

https://doi.org/10.17509/jithor.v1i2.13769
https://doi.org/10.31604/jips.v9i1.2022.388-398
https://doi.org/10.35308/ekombis.v3i2.428
https://doi.org/10.33557/mbia.v19i3.1177
https://dx.doi.org/10.36055/jiss.v6i1.9476


Diterbitkan oleh : 
 

LEMBAGA PENELITAN DAN PENGABDIAN KEPADA MASYARAKAT 

UNIVERSITAS BATANGHARI 

EKONOMIS 
Journal of Economics and Business 

ISSN 2597-8829 (Online) 

Vol 8, No 2, (2024): September  



Ekonomis: Journal of Economics and Business 
Vol 8, No 2 (2024): September 982-1965 

Online ISSN: 2597-8829 (Online), DOI: http://dx.doi.org/10.33087/ekonomis.v8i2 

http://ekonomis.unbari.ac.id 

 

Susunan Redaksi 

Ekonomis: Journal of Economics and Business 
 

Diterbitkan Oleh: 

Lembaga Penelitian dan Pengabdian kepada Masyarakat 

 

Editor In Chief: 

R. Adisetiawan, SE., MM 

Faculty of Economic, Batanghari University 

 

Section Editor: 

Denny Asmas, SE., M.Si 

Faculty of Economic, Batanghari University 

 

Editor Layout: 

Muhammad Subchan, S.Pd 

Lembaga Penelitian dan Pengabdian Masyarakat (LPPM), Batanghari University 

 

Secretariat: 

Fiteri Amiza, S.Pd 

Lembaga Penelitian dan Pengabdian Masyarakat (LPPM), Batanghari University 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Alamat Redaksi/Penerbit : 

Lembaga Penelitian dan Pengabdian Kepada Masyarakat Universitas Batanghari 

Jl. Slamet Riyadi Broni-Jambi Kode Pos. 36122  

Telp. 0741-670700 

 

Website: http://ekonomis.unbari.ac.id/index.php/ojsekonomis 

Email: ekonomis.unbari@gmail.com  

 

Jurnal ini diterbitkan secara berkala dua kali setahun setiap bulan Maret dan September 

 

 

http://dx.doi.org/10.33087/ekonomis.v8i2
http://ekonomis.unbari.ac.id/


Ekonomis: Journal of Economics and Business 
Vol 8, No 2 (2024): September, 982-1965 

 

Vol 8, No 2 (2024): September  
Table of Contents  
Articles  
Pengaruh Green Marketing terhadap Purchase Intention Melalui Brand Image Sebagai 

Variabel Intervening  
Madani Prima Permana, Marheni Eka Saputri 982-990 

Pengaruh Availability Product, Store Atmosphere, dan Fasilitas Pendukung Produk terhadap 

Keputusan Pembelian Produk Glico Wings Ice Cream  
Muhammad Sulaeman Afandi, Langgeng Sri Handayani 991-994 

Pengaruh Fashion Consciousne, Materialism dan Fashion Involvement terhadap Keputusan 

Pembelian Batik oleh Anak Muda di Indonesia  
Marlina Dewi Lestari, Adi Santoso, Riawan Riawan 995-1001 

Digital Divide dalam Adopsi Mobile Banking di Kota Purbalingga: Suatu Kajian  
Az Zahra Sekar Ghaniyyah, Refi Rifaldi Windya Giri 1002-1010 

Pengaruh Motivasi, Sanksi Pajak dan Ajaran Tri-Nga terhadap Niat Melakukan Kecurangan 

oleh Calon Wajib Pajak (Studi Kasus pada Mahasiswa Universitas Sarjanawiyata 

Tamansiswa)  
Sri Lestari Yuli Prastyatini, Alfian Aji Pratama 1011-1017 

Analisis Penggunaan Media Sosial sebagai alat Promosi Ditinjau dari Instagram, Facebook, 

Tiktok dan Whatsapp  
Sinta Kurnia Wati, Pristiyono Pristiyono, Nurainun Gulo 1018-1025 

Pengaruh Service Quality, Perceived Usefulness dan E-Banking terhadap Kepuasan Nasabah 

Bank BRI  
Anggun Anggraini Mila Pratiwi, Adi Santoso, Fery Setiawan 1026-1031 

Pengaruh Proporsi Jenis Belanja, Kebijakan Revisi Anggaran, dan Lokasi Satuan Kerja 

terhadap Realisasi Penyerapan Anggaran Selama Pandemi Covid-19 pada Satuan Kerja di 

Lingkup Direktorat Jenderal Kekayaan Negara  
Yoga Aditya Pambudi, Safuan Safuan, Almira Rizqia, Musa Alkadhim Alhabsy, Kasmir 

Kasmir, Elmie Elmie 
1032-1041 

Faktor yang Mempengaruhi Nilai Perusahaan dengan Moderasi Ukuran Perusahaan pada 

Sektor Healthcare di Bursa Efek Indonesia  
Emiliana Nisa Syahniar, Ira Wikartika 1042-1050 

Apakah Tax Aggressive Indikator Manajemen Laba? dengan Ukuran Perusahaan sebagai 

Variabel Moderasi  
Muhammad Chaidir Al Gifari, Khomsiyah Khomsiyah 1051-1057 

Pengaruh Pengetahuan Perpajakan, Sanksi Perpajakan, dan Kualitas Pelayanan terhadap 

Keikutsertaan Program Tax Amnesty dengan Kondisi Keuangan sebagai Variabel Moderasi  
Sri Lestari Yuli Prastyatini, Weky Mandala Utama Putra 1058-1066 

Decoding Virtual Employee Engagement: A Bibliometric Analysis  
Dematria Pringgabayu, Disman Disman, Rofi Rofaida 1067-1081 

Pengaruh Lingkungan Organisasi, Motivasi Kerja dan Disiplin Kerja terhadap Komitmen 

Karyawan (Studi pada Kantor BPBD Daerah Istimewa Yogyakarta)  
Aloisius Agal Garut, Prayekti Prayekti, Kusuma Chandra 1082-1087 

Analisis Ketimpangan Wilayah Pantai Barat dan Pantai Timur Provinsi Sumatera Utara  
Muhammad Aulia, Sirojuzilam Sirojuzilam, M. Syafii 1088-1098 

The Effect of Trust, Perceived Ease of Use, and Service Features on Trust and Customers’ 

Interest in Using Mobile Banking  
Dody Chandra Anggara, Nuryakin Nuryakin, Siti Diyah Handayani 1099-1107 

Pengaruh Ajaran Neng-Ning-Nung-Nang dan Religiusitas terhadap Niat Mahasiswa 

Melakukan Pinjaman Online  
Dewi Kusuma Wardani, Musyrifah Djumaati 1108-1116 



Ekonomis: Journal of Economics and Business 
Vol 8, No 2 (2024): September, 982-1965 

 

 

Pengaruh Stuktur Modal, Likuiditas dan Ukuran Perusahaan Terhadap Nilai Perusahaan pada 

Perusahaan Manufaktur Sektor Industri Makanan dan Minuman yang Terdaftar di Bursa Efek 

Indonesia Periode 2018-2021  
Sri Lestari Yuli Prastyatini, Hezron Sandy Tasekep, Adia Adi Prabowo 1117-1125 

Mengukur Peran Mediasi E-Satisfaction dalam hubungan antara E-Trust dan E-Service 

Quality terhadap E-Loyalty (Studi Kasus pada Nasabah Pengguna E-Banking Perbankan 

Syariah di DKI Jakarta  
Agus Firmansyah, Amrizal Amrizal 1126-1132 

Analisis Faktor-Faktor yang Mempengaruhi Penerimaan dari Sektor Pariwisata Pantai Timur 

Sumatera Utara  
Depo Lestari Sinaga, Sirojuzilam Sirojuzilam, M. Syafii 1133-1142 

Pengaruh Store Atmosphere dan Kualitas Pelayanan terhadap Kepuasan Konsumen di Leng 

Coffee, Pekanbaru  
Khusaini Syarifah, Endang Sutrisna 1143-1150 

The social media usage and their effect on Tourism marketing behavior A Study among 

University International Students in Indonesia  
Asma Bejaoui, Agus Rahayu, Puspo Dewi Dirgantari 1151-1155 

Strategi Pemasaran Masa Depan: Mengurai Peran Sales Promotion yang Inovatif dan Daya 

Tarik Celebrity Endorser dalam Membimbing Keputusan Pembelian Konsumen  
Destri Mailinda Tianingrum, Agus Rahayu, Puspo Dewi Dirgantari 1156-1161 

Profitabilitas, Corporate Social Responsibility, Good Corporate Governance dan Ukuran 

Perusahaan terhadap Nilai Perusahaan Manufaktur di Indonesia  
Ni Putu Yeni Astiti 1162-1170 

Effect of Self Efficacy, Subjective Norms, and Level of Education on Student 

Entrepreneurship Interest  
Nadya Dwi Kusumaningtyas, Kusuma Chandra, Selamet Hartanto 1171-1175 

Analisis Praktik Giveaway dalam Jual Beli Online pada Perspektif Ekonomi Syariah  
Rizky Ananda Utami, Sugianto Sugianto 1176-1182 

Faktor-Faktor yang Mempengaruhi Keputusan Konsumen dalam Memilih Perumahan 

Syariah Non-Bank  
Gema Fatri Swarman, Gusti Oka Widana 1183-1191 

The Effect of Transformational Leadership on Psychological Well-Being and Job 

Performance in Higher Education Institution  
Rizka Medina, Justine Tanuwijaya, Andreas Wahyu Gunawan 1192-1199 

Pengaruh Self Congruity, Perceived Price, Brand Trust, dan Customer Engagement terhadap 

Willingness to Continue and Subscribe pada Disney Plus Hotstar  
Fuad Abrari, I Made Sukresna 1200-1206 

Analisis Customer Value dan Quick Service terhadap Kepuasan Pelanggan di Connection 88 

Cafe Medan  
Siti Zharfa Rasyiqah, Beby Karina Fawzeea Sembiring, Syafrizal Helmi Situmorang 1207-1213 

Employee Performance at LLDIKTI Region XV: Effect of Work Motivation, Employee 

Placement and Job Satisfaction  
Mesker Lenggu, Petrus Kase, Laurensius P Sayrani 1214-1219 

Korelasi Antara Gaya Hidup Hedonis dan Perilaku Konsumtif di Kalangan Mahasiswa dalam 

Perspektif Ekonomi Syariah  
Kartika Candra Kirana Hadi, Romi Adetio Setiawan, Herlina Yustati 1220-1225 

Pengaruh Video Marketing, Harga dan Kualitas Produk Terhadap Minat Beli Pengguna 

Marketplace Shopee  
Fonny Dwi Citrawati, Mochamad Rizal Yulianto, Rizky Eka Febriansah, Lilik Indayani 1226-1233 

Peran Servant Leadership dan Burnout terhadap Perilaku Kerja Inovatif 
1234-1241 

Izyar Afriza, Anwar Mansyur 

Pengaruh Entrepreneurial Mindset dan Entrepreneurial Competence dalam Keberhasilan 

Usaha Kuliner Bakso Salatiga  
Ayu Dewi Eka Putri, Hani Sirine 1242-1247 



Ekonomis: Journal of Economics and Business 
Vol 8, No 2 (2024): September, 982-1965 

 

Pengaruh Knowledge Management, Entrepreneurial Orientation terhadap Keberhasilan 

Usaha Warung Makan Ramesan di Kota Salatiga  
Septia Fira Rahmasari, Hani Sirine 1248-1254 

Pengaruh Sales Promotion, Shopping Lifestyle, dan Hedonic Shopping Motivation terhadap 

Keputusan Impulsive Buying pada konsumen Shopee di Sidoarjo  
Redhi Fahruddin, Mochamad Rizal Yulianto, Rizky Eka Febriansah 1255-1267 

Analysis of the effect of Dividend policy, Debt Policy on Firm Value with Profitabilits as an 

Innterveneing Variable in Manufacturing Companies Listed on the Indonesia Stock 

Exchange for the period 2018-2022  
Hutriana Kodi, Gendro Wiyono, Risal Rinofah 1268-1276 

Pengaruh Trend Fashion dan Gaya Hidup terhadap Perilaku Konsumtif pada Mahasiswa 

Fakultas Ekonomi dan Bisnis Islam IAIN Kerinci  
Neli Patria, Panisa Hikmatun Nisa 1277-1280 

Analysis of Microeconomic, Macroeconomic, and Maqashid Sharia Feasibility of Gerga 

Orange Agribusiness as a Source of New Economic Growth in Jambi Province, Indonesia  
Wawan Devis Wahyu, Dafiar Syarif, Ahmad Yani 1281-1293 

Pengaruh Inflasi dan Pertumbuhan Ekonomi terhadap Tingkat Pengangguran dengan 

Variabel Intervening Indeks Pembangunan Manusia (IPM) di Provinsi Sumatera Barat  
Padlin Husnul, Wiyan Mailindra, Alex Wissalam Bustami 1294-1300 

Pengaruh Inflasi dan Pertumbuhan Ekonomi terhadap Tingkat Pengangguran dengan 

Variabel Intervening Indeks Pembangunan Manusia (IPM) di Provinsi Jambi  
Sapa Atul Rasyida, Wiyan Mailindra, Eva Sumanti 1301-1306 

Pengaruh Total Aset dan Liabilitas terhadap Laba Perusahaan pada PT ABM Investama Tbk  
Anisa Anisa, Wiyan Mailindra, Nelli Patria 1307-1311 

Pengaruh Maqashid Syariah Index, Islamicity Performance Index dan Debt Equity Ratio 

terhadap Profitabilitas dengan Intellectual Capital sebagai Variabel Moderating pada Bank 

Umum Syariah di Indonesia  
Hanifa Al Izati, Titin Agustin Nengsih, Fuad Rahman, Novi Mubyarto 1312-1318 

Pengaruh Pengeluaran Pemerintah dan Upah Minimum terhadap Pertumbuhan Ekonomi di 

Provinsi Jambi  
Fadia Yuliza Fitri, Wiyan Mailindra 1319-1323 

Pengaruh Teknologi Human Resource Information System (HRIS) terhadap kinerja 

karyawan pada Kantor Cabang Utama Pos Bandung  
Putri Sribarokah, Widwi Handari Adji 1324-1328 

Lingkungan kerja, Disiplin kerja, Beban kerja terhadap Produktivitas karyawan PT. Aneka 

Rupa  
Putri Ilhami, Vera Firdaus, Dewi Andriani 1329-1336 

Pengaruh Modal Intelektual dan Peluang Pertumbuhan Perusahaan terhadap Initial return: 

Bukti pada Perusahaan yang Melakukan IPO Periode 2020-2022  
Condro Widodo, R. Muh Syah Arief Atmaja Wijaya, Arief Budiman, Vicky Vendy, Diarany 

Sucahyati 
1337-1343 

Analisis SWOT Strategi Pemasaran Produk Perbankan Syariah di Era Society 5.0 (Studi 

Kasus PT Bank Syariah Indonesia KC Bengkulu S Parman)  
Hajjatul Aini, Nurul Hak, Yenti Sumarni 1344-1353 

Identifikasi Pengaruh Investasi Sektor Industri dan Upah Minimum Provinsi terhadap 

Penyerapan Tenaga Kerja Industrial di Provinsi Jambi  
Eri Nofriza 1354-1358 

The Effect of Financial Performance to Share Returns on Companies IDX 30 Indexed During 

The Covid Pandemic at The Indonesian Stock Exchange  
Nurhayati Nurhayati, Ratna Dina Marviana, Sahnan Rangkuti 1359-1364 

Pengaruh Citra Merek, Harga, Kualitas Produk dan Promosi terhadap Keputusan Pembelian 

(Survei Konsumen Uniqlo di Jabodetabek)  
Munadiyya Sidqin Aliyya, Aminah Nuriyah 1365-1371 



Ekonomis: Journal of Economics and Business 
Vol 8, No 2 (2024): September, 982-1965 

 

 

Analisis Pengaruh Kemudahan, Efisiensi, dan Reliability Penggunaan terhadap Minat 

Penggunaan Media Chatbot Sebagai Sarana dalam Pemasaran Digital (Studi Kasus Pedagang 

E-Commerce)  
Muhamad Rafli Fadilah, Aminah Nuriyah 1372-1382 

Tren Publikasi Penelitian Tentang Kepemimpinan Perempuan di Indonesia Periode 2000-

2022: Analisis Bibliometrik  
Lola Malihah 1383-1395 

The Role of Digital Marketing as a Company Strategy to Gain a Competitive Advantage in 

Dealing with Consumer Behavior in the Era of the Industrial Revolution 4.0  
Resa Salsa Pashiera, Wahyu Sardjono 1396-1406 

Pengaruh Etos Kerja Islam, Disiplin Kerja, Motivasi Kerja dan Lingkungan Kerja Terhadap 

Kinerja Karyawan pada Badan Pusat Statistik (BPS) Provinsi Bengkulu  
Resti Eka Wahyuningsih, Nurul Hak, Yenti Sumarni 1407-1413 

Perbandingan Model Promosi pada Platform Facebook, Instagram, dan Tiktok terhadap 

Keputusan Pembelian berdasarkan model AISAS  
Hafizah Aulia, Zul Ihsan Mu'arrif, Eva Sumanti 1414-1433 

Volatilitas Harga Daging Ayam Broiler di Tingkat Pedagang Pengecer pada Berbagai 

Kabupaten/Kota di Provinsi Jambi  
Hafzi Hasmon, Firmansyah Firmansyah, Nahri Idris, Fachroerrozi Hoesni 1434-1442 

Pengaruh Lingkungan Kerja terhadap Kinerja Karyawan Pada CV. XY  
Armansyah Armansyah, Muhammad Rizki, Herman Herman, Eka Kurnia Saputra 1443-1449 

Peran Kualitas Integrasi Omnichannel dalam Membentuk Niat Perilaku Generasi Y & Z  
Deatri Arumsari Agung, Gabriella Lisbeth Avriel Purwanto, Lena Ellitan 1450-1461 

Analisis Pengaruh Faktor Inflasi dan Indeks Harga Konsumen Terhadap Nilai Tukar Petani 

Subsektor Peternakan di Provinsi Jambi Periode Tahun 2014-2022  
Firmansyah Firmansyah, Fachroerrozi Hoesni, Farizal Farizal, Fira Dwi Ananda 1462-1468 

Pengujian Hexagon Fraud Theory dalam Mendeteksi Fraudulent Laporan Keuangan  
Yohana Veny Pradita Sari, Victoria Ari Palma Akadiati, Kristina Estisari 1469-1479 

Dampak Pembangunan Gender terhadap Kemiskinan di Kota-Kota Besar di Indonesia Tahun 

2017-2022  
Fatih Maziyyah, Muhammad Arif 1480-1487 

Optimizing Company Value: Size, Governance and Financial Performance on the Indonesian 

Stock Exchange  
Andrea Ciptha, Muhammad Isa Alamsyahbana, Raja Yulianita Sarazwati, Novica Indriaty 1488-1494 

Meminimasi Waste pada Distribution Center Area Non Food dengan Pendekatan Lean 

Warehousing di Perusahaan Retail PT XYZ  
Dannya Fatima Hasnuagi Widodo, Sumiati Sumiati 1495-1508 

Financial Management Behavior with Locus of Control as an Intervening Variable: Impact of 

of Financial Knowledge and Income Level  
Erna Sudarmawanti, Fudji Sri Mar'ati, Diah Kusuma Ningrum 1509-1517 

Pengaruh Gaya Hidup, Media Sosial, dan Electronic Word of Mouth (E-WoM) Terhadap 

Keputusan Orang Tua dalam Memilih Lembaga Bimbingan Belajar Anak Hebat (Bimbel 

AHE) di Yogyakarta  
Dila Putri Salsabila, Heri Prasetyo, Rr. Eko Giyartiningrum 1518-1525 

Pengaruh Kompetensi Aparatur, Komitmen Organisasi, Transparansi dan Partisipasi 

Masyarakat terhadap Akuntabilitas Pengelolaan Dana Desa  
Halkadri Fitra, Erfrizal Syofyan, Erni Masdupi, Erly Mulyani, Salma Taqwa, Halmawati 

Halmawati 
1526-1535 

Model Bisnis Berkelanjutan dan Isu Strategi Pengembangan Model Bisnis Berkelanjutan 

pada UKM: Tinjauan Literatur Sistematis  
Nurzi Sebrina, Erni Masdupi, Syahrizal Syahrizal 1536-1554 

Analysis of Perceived Ease of Use and Perceived Enjoyment on Behavior Intention in Digital 

Payment on Generation Z in Sukabumi City  
Umban Adi Jaya, Hasti Pramesti Kusnara, Cucu Hodijah, Melda Yunita, Ade Nurhayati 

Kusumadewi 
1555-1560 



Ekonomis: Journal of Economics and Business 
Vol 8, No 2 (2024): September, 982-1965 

 

Electronic Word of Mouth and Its Effects on Consumer Decision-Making: Insights from an 

Extensive Literature Review  
Akhmad Irwansyah Siregar, Johannes Johannes, Syahmardi Yacob, Ade Octavia 1561-1567 

Teori Corporate Governance: Keterbatasan, Kritik dan Alternatif  
Wawan Novianto, Firdaus Firdaus 1568-1574 

Menelusuri Penyebab Ketidakaktifan BUMDesa di Provinsi Jambi  
Tona Aurora Lubis, Firmansyah Firmansyah, Maryati Ningsih 1575-1583 

Pengaruh Financial technology, Literasi Keuangan dan Financial Self Efficacy terhadap 

Pengelolaan Keuangan UMK Kuliner di Kota Jambi  
Lintang Lestari, Rike Setiawati, Ahmad Nur Budi Utama 1584-1592 

The Effect of Tax Planning and Leverage on Firm Value with Firm Size as a Moderating 

Variable  
Samuel Niko Putra, Mayangsari Edastami 1593-1598 

Pengaruh Workplace Spirituality dan Transformational Leadership Terhadap Employee 

Performance dengan Organizational Citizenship Behavior sebagai Variabel Mediasi Studi 

pada Perwakilan BPKP Provinsi Sumatera Barat  
Yudi Rahman, Laura Syahrul, Hendra Lukito 1599-1610 

Determinasi RAROC Bank menggunakan Faktor Internal dan Faktor Eksternal Bank serta 

Size sebagai Variabel Moderasi  
Paul Augustin Tarigan, Adler Haymans Manurung 1611-1619 

Pengaruh Gaya Kepemimpinan dan Kompensasi terhadap Kinerja melalui Motivasi Aparatur 

Sipil Negara pada Biro Organisasi Sekretariat Daerah Provinsi Jambi  
Abdillah Abdillah, Saiyid Syeikh, Fakhrul Rozi Yamali 1620-1628 

The Influence of Social Media Marketing, e-WOM, Celebrity Endorsement, CSR, and 

Advertising on Purchase Intention with Brand Image as a Mediating Variable among 

Marketplace Application Users in Batam City  
Golan Hasan, Jessica Jessica 1629-1639 

Pengaruh Investasi, Human Capital, Kesenjangan Sosial, dan Pertumbuhan Ekonomi 

terhadap Kesempatan Kerja di Pulau Sumatera  
Siti Holijah Harahap, Rujiam Rujiam, M Syafii 1640-1644 

Does The Declaration of The Covid-19 Occurrence in Indonesia Affect Abnormal Return 

and Trading Volume Activity? Research on Jakarta Islamic Index  
Caroline Bella Charist Haryono, Ahmad Husaini 1645-1651 

Pengaruh Volume Penjualan Saham, Profitabilitas, Solvabilitas, Earning Volatility dan 

Tranding Volume terhadap Volatilitas Harga Saham dengan Kebijakan Deviden sebagai 

Variabel Mediasi  
Desvyana Romadhany, Ratih Kusumawardhani, Risal Rinofah 1652-1660 

Hubungan Komitmen Organisasi dengan Perilaku Kerja Inovatif: Tinjauan Sistematis dalam 

5 Tahun Terakhir  
Aurellya Rahmada Dewita, Suryanto Suryanto 1661-1670 

Peran Brand Reputation dan Hedonic Motive terhadap Buying Decision serta Implikasinya 

pada Customer Satisfaction Produk Motor Suzuki di Kota Serang  
Selamet Hidayat, Sutisna Sutisna, Umalihayati Umalihayati 1671-1679 

Pengaruh Brand Awareness dan Product Design terhadap Buying Decision melalui variabel 

Purchase Intention pada Produk AQUA Japan di Kota Serang  
Bachrudin Bachrudin, Sutisna Sutisna, Umalihayati Umalihayati 1680-1690 

Peran Brand Attitude dalam Memediasi Inovasi Produk dan Celebrity Endorser terhadap 

Minat Beli (Studi pada Produk Bedak Padat Kosmetik Pixy di Kota Cilegon)  
Afriani Fitriyah, Sutisna Sutisna, Umalihayati Umalihayati 1691-1698 

Pengaruh Disiplin Kerja dan Efikasi Diri terhadap Kinerja Pegawai Melalui Motivasi Kerja 

sebagai Variabel Intervening (Studi Empirik pada Balai Pelatihan Lingkungan Hidup dan 

Kehutanan Bogor)  
Mohammad Alif Zulfiqar, Muhamad Entang, Martinus Tukiran 1699-1704 



Ekonomis: Journal of Economics and Business 
Vol 8, No 2 (2024): September, 982-1965 

 

Pengaruh Debt To Equity Ratio, Current Ratio, Size, dan Cash Flow terhadap Kinerja 

Perusahaan yang Dimoderasi Kebijakan Dividen pada Industri Manufaktur (Sub Sektor 

Perusahaan Makanan dan Minuman yang Terdaftar di Bursa Efek Indonesia Periode 2017-

2021  
Heribetus Boli Roma, Risal Rinofah, Pristin Prima Sari 1705-1711 

Analisis Faktor-Faktor yang Mempengaruhi Deindustrialisasi di Indonesia  
Cory Pasaribu, Sirojuzilam Sirojuzilam, Muhammad Syafii 1712-1720 

The Effect of E-Branding and E-Loyalty on the Online Repurchase Intention of Beauty E-

Commerce Sociolla.com  
Pelangi Puspa Dewanti, Agus Rahayu, Puspo Dewi Dirgantari 1721-1726 

Pengaruh Sosial, Materialisme, dan Impulse Buying terhadap Niat Membeli  
Ni Ketut Alfita Sari, Ida Bagus Teddy Prianthara 1727-1733 

Pengaruh Good Governance dan Religiusitas terhadap Kecenderungan Fraud Dana Desa 

(Survei pada Pemerintahan Desa di Provinsi Daerah Istimewa Yogyakarta)  
Farida Fatmawati, Wahyu Manuhara Putra 1734-1747 

Analisis Fraud Pentagon terhadap Kecurangan Laporan Keuangan (Studi Empiris pada 

Perusahaan yang terdaftar di Bursa Efek Indonesia pada Tahun 2011-2020)  
Dian Islamiati, Wahyu Manuhara Putra 1748-1756 

Strategi Bisnis dalam Menghadapi Persaingan Data Center Pasca Pandemi di Indonesia 

(Studi Kasus: PT. XYZ Medan)  
Arief Fareza Rosadi, Rulianda Purnomo Wibowo, Meilita Tryana Sembiring 1757-1762 

Pengaruh Aktivitas, Pertumbuhan, Nilai Perusahaan, dan Corporate Social Responsibility 

(CSR) terhadap Penghindaran Pajak  
Ellyana Amartha Via, Sartika Wulandari 1763-1770 

Pengaruh Literasi Keuangan dan Motivasi Investasi terhadap Minat Berinvestasi Mahasiswa 

di Kota Cimahi  
Rahma Nurhaliza, Frido Saritua Simatupang 1771-1777 

Pengaruh Good Corporate Governance terhadap Nilai Perusahaan yang dimediasi oleh 

Return on Asset pada Perusahaan Sektor Healthcare yang Terdaftar di Bursa Efek Indonesia 

Periode 2019-2022  
Leni Anzani, Frido Saritua Simatupang 1778-1787 

Volatilitas Harga Saham Industri Ekonomi Baru dan Non-Ekonomi Baru di Indonesia: 

Apakah Fenomena IPO keduanya berbeda?  
Iwan Suhardjo, Meliana Meliana, Angeline Angeline, Caroline Caroline, Jaslyn Jaslyn 1788-1797 

Pengaruh Latar Belakang Pendidikan Direksi dan Struktur Kepemilikan terhadap 

Pengungkapan Keberlanjutan pada Perusahaan Agrikultur Indonesia: Peran Hilirisasi dan 

Sertifikasi sebagai Variabel Moderasi  
Iwan Suhardjo, Meiliana Meiliana, Fransiska Fransiska, Angelica Lee, Gary Gary 1798-1807 

Pengaruh Kepemimpinan Transformasional terhadap Kinerja Karyawan dengan Kepuasan 

Kerja dan Organizational Citizenship Behavior sebagai Variabel Mediasi  
Ni Kadek Nonik Rasminingsih, I Putu Wahyu Dwinata JS, I Komang Suryadnya Diputra 1808-1815 

Membangun Kredibilitas Influencer Instagram: Efek Sikap dan Respon Perilaku Followers 

terhadap Influencer  
Aurora Alya Nurjihan Pratami, Budi Astuti 1816-1831 

Pengaruh Harga, Kualitas Produk, dan Kualitas Pelayanan terhadap Kepuasan Konsumen 

Mie Setan Prigen Pasuruan  
Nailahtul Muazaroh, Rizky Eka Febriansah, Lilik Indayani 1832-1839 

Pengaruh Price Discount, Store Atmosphere, Display Product, dan Kualitas Produk terhadap 

Pembelian Impulsif (Studi Kasus di Matahari Department Store Sidoarjo)  
Risca Noviana Barutu, Muhammad Yani, Tovan Tri Nugroho 1840-1852 

Pengaruh Pendidikan dan Pelatihan, Kompensasi terhadap Kinerja Petugas Aviation Security 

(AvSec) Melalui Motivasi Kerja di Bandara Sultan Thaha Jambi  
Nove Erdiansyah, Saiyid Syekh, Fakhrul Rozi Yamali 1853-1863 
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Implementasi Konsep Syirkah Al Amlak dalam Akad Al Musyarakah Al Muntahiyah Bi Al 

Tamlik (MMBT) pada Produk Pembiayaan Purchase Order (PO) Financing Fintech Syariah 

(Studi Kasus di PT Alami Fintek Sharia)  
Zuel Fahmi, Muhammad Syafii Antonio, Arip Rahman 1864-1880 

Pengaruh Pendapatan Perkapita, Belanja Daerah dan Opini Audit terhadap Aksesibilitas 

Internet Financial Reporting pada Pemerintah Kabupaten/Kota di Sumatera Selatan  
Anastasia Yaniarwana Sarumaha, Wiwik Andriani, Rasyidah Mustika, Zahara Zahara 1881-1888 

Manfaat Penggunaan Iklan pada Media Sosial dan Google oleh UMKM (Usaha Mikro, Kecil 

dan Menengah)  
Debora Molina Dyanti, Vannessa Putri Widiale 1889-1892 

Analisis Kualitas Layanan Susi Air sebagai Operator Penerbangan Perintis di Luwu Utara  
Paulus Yulis Fanggidae, Agnes Neisha Kirani, Melviana Melviana 1893-1899 

Struktur Biaya dan Pendapatan Usaha Ternak Ayam Ras Pedaging Pola Kemitraan di 

Provinsi Jambi  
Wahyu Akbar, Nia Kurniawati Hidayat, Ujang Sehabudin 1900-1907 

Pengaruh Dana APBD terhadap Indeks Pembangunan Manusia (IPM) dan Pertumbuhan 

Ekonomi di Kabupaten Kerinci  
Hanif Daffa Aditya, Wiyan Mailindra, Muhammad Amali 1908-1913 

Pengaruh Influencer Marketing terhadap Keputusan Pembelian (Survei pada Konsumen Ms 

Glow di Sumedang)  
Eliana Yusanda, Prihartono Aksan Halim 1914-1918 

The Application of Strategic Management in Enhancing Business Sustainability of 

Franchises in the Beauty Salon Industry: a Business Study on Haircode Salon  
Katrini Nathisarasia, Ruben M. Nayve Jr 1919-1926 

Model Pengelolaan Dana Corporate Social Responsibility (CSR) untuk Keberlanjutan 

Lingkungan: Kajian Program Sedekah Sampah Digital PT. Indocement Tunggal Prakarsa 

Tbk  
Gadang Wardono, Muhamad Ubaidilah, Endah Susilowati, Didu Wahyudi 1927-1930 

Keterkaiatan antara Citra Merek, Kepercayaan Merek, dan Celebrity Endorser Terhadap 

Keputusan Pembelian dan Peran Minat Beli Sebagai Mediator  
Anak Agung Ngurah Dicky Natha Prawira, Raka Suardana 1931-1938 

Pengaruh Religiusitas terhadap Minat Menjadi Nasabah pada Bank Indonesia Provinsi 

Kalimantan Selatan dengan Syariah Financial Literacy Dan Financial Behavior Sebagai 

Variabel Mediasi (Studi Kasus pada Bank Syariah Indonesia KCP Tapin)  
Ahmad Muqarrabin Hakim, Nihayatu Aslamatis Solekah 1939-1947 

Pengaruh Kompetensi, Employee Relations dan Organizational Citizenship Behavior (OCB) 

terhadap Kinerja Karyawan BTN Syariah Cabang Tangerang  
Aramita Dinah Idelia, Dudung Hadiwijaya, Muhammad Imam Muttaqijn 1948-1953 

Analisis Reformasi Tata Kelola Administrasi Pemerintahan (Studi Kasus Provinsi Jawa 

Barat)  
Yayat Sudrajat 1954-1965 
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